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NBC  TRADE  NEWSX-H 


February  1,  1961 

NBC  INTERNATIONAL  COMPLETES  LARGEST  SALS  OF  TV  PROGRAMS 
TO  NEW  ZEALAND’S  NEW  GOVERNMENT  BROADCASTING  OPERATION 

NBC  International  has  completed  the  largest  sale  of 
television  programs  to  the  new  government  broadcasting  opera¬ 
tion  in  New  Zealand,  it  was  announced  today  by  Alvin  Ferleger, 
Manager,  Sales,  NBC  Enterprises  Division. 

Ihe  programs  included  in  the  sale  to  the  New  Zealand 
Broadcasting  Service  are:  "Victory  at  Sea,"  "Philip  Marlowe," 
"The  Life  of  Riley, "  "Laramie, "  "The  Deputy, "  "The  Tab  Hunter 
Show,"  "Fibber  McGee  and  Molly,"  "Crunch  and  Des"  and  "The 
Californians . " 

Mr.  Ferleger  noted  that  during  the  past  12  months 
NBC  has  expanded  its  sale  of  television  programs  to  51  foreign 
markets,  an  increase  of  14  over  1959. 
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TV  BC  TELEVISION  NETWORK  NEWS 


February  1,  1961 
SPOTLIGHT  ON  THE  7  ASTRONAUTS 

They’ll  Tell  of  Their  Aspirations  and  Reasons  for  Participating 

In  Man-in-Space  Venture  on  *25  Years  of  Life’  Show 

America's  seven  Project  Mercury  Astronauts,  one  of  whom  will  be 
the  first  American  to  be  catapulted  into  outer  space,  will  be  spot¬ 
lighted  during  a  science  interlude  of  the  special  celebration  program, 

"25  Years  of  Life,"  on  NBC-TV  Thursday,  March  2  (9:30-11  p.m.  EST). 

As  announced.  Bob  Hope  will  be  star-host-narrator  of  the  90- 
minute  show,  with  guest  star  Sid  Caesar  featured  in  a  satire  of  the 
average  American  during  the  past  quarter-century.  Hope  will  introduce 
the  Astronauts  after  telling  of  scientific  events  during  the  past  25 
years  leading  to  the  men-in-space  tests.  With  the  aid  of  Life's 
pictures,  Hope  will  show  how  man  in  the  past  25  years  has  learned  more 
about  the  great  outer  universe  than  in  all  previous  history.  His 
narration-illustration  will  start  with  events  leading  to  the  1939  atom¬ 
splitting  and  will  show  the  Bevatron,  Cyclotron,  Synchroton  and  other 
giant  atom-smashing  machines.  The  narration  will  trace  the  start  of  the 
space  age  in  1957  from  Sputnik  to  Tiros,  to  dogs  and  monkeys  in  capsules, 
to  the  present. 

The  seven  Astronauts  will  tell  of  their  aspirations  and  reasons 
for  their  eagerness  to  participate  in  the  space  venture.  They  are 
Lt.  Cmdr.  Walter  Schirra,  USN;  Lt.  Cmdr.  Alan  Shepard,  USN;  Capt. 

Donald  Slayton,  USAF;  Capt.  Virgil  Grissom,  USAF;  Lt.  Col.  John  Glenn, 
USMC;  Capt.  Gordon  Cooper,  USAF,  and  Lt.  Scott  Carpenter,  USN. 
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February  1,  1961 


- "SHOULD  FEDERAL  GOVERNMENT  DIRECTLY  SUBSIDIZE  THE  ARTS ? - - 

John  K.  Galbraith,  Noted  Economist,  and  Russell  lynes.  Editor 
of  Harper's,  to  Debate  Question  on  "The  Nation's  Future" 

John  Kenneth  Galbraith,  professor  of  economics  at  Harvard 
University,  and  Russell  lynes,  managing  editor  of  Harper's  Magazine, 
will  debate  the  question,  "Should  the  Federal  Government  Directly 
Subsidize  the  Arts?"  Saturday,  Feb,  11  on  NBC-TV's  "The  Nation's 
Future"  (9:30-10:30  p.m.  EST). 

Galbraith,  who  will  take  the  affirmative  position,  was  a 
special  adviser  to  President  Kennedy  during  the  latter's  campaign. 

From  1957  to  i960  he  headed  the  Democratic  Party ' s  Economic  Policy 
Committee.  He  is  the  author  of  "The  Affluent  Society"  and  "The 
Liberal  Hour. " 

Lynes  will  take  the  negative.  He  has  been  with  Harper's 
Magazine  since  1944  and  managing  editor  of  the  publication  since  1947. 
He  is  well  known  for  an  essay,  "Highbrow,  Lowbrow  and  Middlebrow," 
published  in  the  magazine  in  1949 ,  and  for  his  books,  including  "The 
Tastemakers"  (1954)  and  "A  Surfeit  of  Honey"  (1957). 

John  K.  M.  McCaffery  will  be  moderator  of  the  debate,  which 
will  originate  live  in  NBC  Studios  in  New  York. 
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NBC -TV  NETWORK  PROGRAM 


CHIMPANZEE'S  SPACE  FLIGHT  COVERED  IN  SPECIAL  NBC  NEWS  PROGRAM 


A  special  NBC  News  program  reporting  the  space  flight  of  a 
chimpanzee  and  its  overall  significance  for  the  U.  S.  project  to  place 
an  Astronaut  into  orbit  around  the  earth  was  presented  on  the  NBC-TV 
Network  last  night  (Jan.  31  11:15-11:45  p.m.  EST). 

The  program,  titled  "MR-2,  "  showed  film  of  the  chimpanzee 
"Ham"  being  placed  into  a  space  capsule  and  carried  aloft  by  a  Redstone 
rocket  launched  from  Cape  Canaveral  on  a  space  flight  down  the 
Atlantic  missile  range.  The  broadcast  used  animation  to  show  how  the 
Redstone  was  fired  and  how  the  capsule  was  brought  back  to  earth. 

A  filmed  segment  described  the  training  of  chimpanzees  for 
experimental  space  flights.  Other  segments  described  the  flight  as 
it  fitted  in  with  past  and  future  tests  aimed  at  the  eventual  orbiting 
of  an  Astronaut,  compared  the  space  progress  of  the  U.  S.  and  the 
Soviet  Union  and  showed  film  of  Russian  space  tests. 

The  program  was  narrated  by  Frank  McGee  and  included  reports 
by  Peter  Hackes  and  Roy  Neal.  It  was  produced  by  Chet  Hagan  and 
directed  by  Robert  Priaulx,  as  another  in  a  series  of  "NBC  Special 
News  Reports"  sponsored  by  the  Gulf  Oil  Corporation. 
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CAST  AND  CREDITS  FOR  »CRY  VENGEANCE.1  «  AN  ORIGINAL  DRAMATIZATION 
ON  NBC- TV  NETWORK  TUESDAY,  FEB.  21  (10-11  P.M.  EST) 


I. 


Title : 

Date  and  Time: 

Starring: 

With  special  guest  star: 
Original  Teleplay  by 
Produced  by 
Directed  by 
Original  music  by 
Associate  Producer: 
Scenic  Designer: 
Technical  Director: 
Associate  Director: 
Casting  Director: 
Costumes  by 
Makeup  by 
lighting  Director: 
Production  Assistant: 
Audio : 

Stage  Managers: 


Origination: 

Sponsor: 

Agency: 

NBC  Press  Representative: 


"Cry  Vengeance  .* " 

NBC-TV  Network  Tuesday,  Feb.  21  (10  to 
11  p.m.  EST) 

Ben  Gazzara  and  Peter  Falk 

Sal  Mineo 

Robert  J.  Crean 

Robert  Alan  Aurthur 

Sidney  Lumet 

David  Amram 

Claude  Traverse 

Warren  Clymer 

Larry  Elikann 

Jim  Gaines 

Edith  Hamlin 

John  Boxer 

Bob  0‘Bradovich 

Phil  Hymes 

Jane  Wetherell 

Norman  Ogg 

Dick  Auerbach  and  Sam  Kirshman 
*  *  * 

NBC  Studio  8H,  Radio  City,  New  York,  on 
tape 

The  Purex  Corporation 
Edward  H.  Weiss  and  Company 
Charlie  Gregg,  New  York 

*  *  * 


THE  CAST 


Davidde . . 

Andrea  . . 

The  Priest . 

The  General . 

. Jack  Bittner 

The  Doctor  . 

. Sorrell  Booke 

Fra  Angelo . 

. Cal  Bellini 

The  Girl . 

. Bennye  Gatteys 

The  Mother  .  . . . 

. Florence  Stanley 

The  Guard . 

. Louis  Guss 

The  Bandits . 

Allesandro  Giannini, 
Joseph  Newman,  Bill 
Lazarus,  Frank  Adams, 
Dal  Jenkins  and 
Leonard  Mulhern 


(more ) 
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2  -  Credits  for  'Cry  Vengeance] 1 


The  Policemen . Frank  Gioseffi,  Hal  Galili, 

Edward  Claymore  and  Bradford 
Hoyt 

The  Reporters . Vic  Ramos  and  William  Da  Prato 


*  *  * 

THE  STORY  AND  SETTING 

The  action  for  "Cry  Vengeance.'"  takes  place  in  a  prison  cell, 
in  a  hillside  cave  and  in  a  home  --  all  on  the  hot,  barren  island  of 
Sicily.  The  time  is  the  present.  The  setting  flows  from  one  area  to 
another  in  an  atmosphere  of  discomfort,  intense  heat  and  dusty,  white 
aridity.  Even  the  cave  interior  is  dominated  by  the  reflected  glare  of 
the  scorching  sun  outside.  The  settings  (by  Warren  Clymer)  are  stark, 
stylized  representations,  with  the  prison  cell  as  the  most  solid  or 
real  unit. 

It  is  midday,  bright  and  scalding,  in  Summer  in  the  prison  at 
Palermo.  Andrea  (Sal  Mineo),  a  handsome  young  Sicilian  outlaw,  await¬ 
ing  trial,  is  dying  of  consumption.  He  is  revered  by  other  prisoners 
as  "the  man  who  protected  the  'Proctector  of  the  Poor'"  —  i.  e.,  the 
former  bodyguard  and  lieutenant  of  the  fabled  outlaw,  Davidde  (Ben 
Gazzara),  a  self-styled  Robin  Hood  who  justified  (until  his  death  at 
the  hands  of  police)  robbery  and  murder  in  the  name  of  "vendetta."  He 
is  mysteriously  poisoned,  but  in  the  final  moments  of  his  life  he  is 
miraculously  enabled  to  walk  from  his  cell  —  into  areas  of  his  past. 

Thus,  the  ghostly  Andrea  re-lives  the  most  crucial,  the  most 
poignant  and  the  most  beautiful  moments  of  his  young  life,  as  well  as 
the  most  terrible.  He  re-visits  the  hills  and  caves  where  for  years  he 
and  Davidde  had  battled  the  police  and  military  in  the  name  of  justice 
for  the  poor. 


(more ) 
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3  -  Credits  for  'Cry  Vengeance! ' 

Andrea  stands  in  sort  of  judgment  before  the  men  and  women 
whose  lives  had  crossed  and  influenced  his  own.  The  viewer  meets  the 
following  persons  and  comes  to  understand  the  reasons  for  Andrea’s 
poisoning  and  spiritual  torment: 

Davidde  --  "...from  up  here  I  can  smell  the  untreated  wounds 
of  the  sick,  the  filth  of  the  family  bed  shared  by  seven  children.  I 
can  hear  the  shouts  of  drunken  men,  and  the  sound  a  hand  makes  when  it 
slaps  a  woman’s  face.'  From  up  here,  I  can  see  the  world,  just  as  God 
must  see  it.  And  I  think:  If  he  is  looking  down  on  this  island  and 
this  earth,  no  wonder  God  never  sleeps..." 

The  Priest  (Peter  Falk)  --  "I  don't  want  any  more  speeches  from 
you  about  justice  or  hunger  or  the  poverty  of  my  people ...  What  makes 
you  think  you're  the  only  one  who  can  see?... I  say:  God,  how  can  you 
do  this?  But  I  go  on  caring  for  souls,  and  trying  and  loving..." 

The  Girl  (Bennye  Gatteys)  —  "...you  loved  me;  you  were  going 
to  marry  me.  It  can’t  be  for  a  little  while.  My  plan  was  forever.  But 
it  is  gone.  Go  to  Davidde  now,  But  whatever  you  find  there  will  only 
remind  you  of  what  is  gone." 

The  Doctor  (Sorrell  Booke)  —  "Five  years  ago,  when  he 
crawled  up  into  these  hills,  wounded,  I  carried  him.  I  extracted  the 
bullet.  I  saved  his  life  --  the  life  of  a  murderer.'" 

The  General  (Jack  Bittner)  —  "The  good  has  gone  from  this 
man.  You  will  look  at  him  now  and  see  that  all  that  remains  is  evil. 

See  it,  and  you  will  be  free." 

The  Mother  (Florence  Stanley)  --  "My  son  was  betrayed.  I 
dedicated  him  to  God  and  that  has  been  his  life;  serving  God's  poor. 

Oh  my  son.'  My  blood.’  My  son.'" 

- o - 
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SPECIAL  NBC  NEWS  RADIO  PROGRAM  COVERS  CHIMPANZEE’S 

SPACE  FLIGHT  AND  FIRING  OF  SAMOS  SATELLITE 
_ _ l 

Two  space  achievements  yesterday  (Jan.  31)  —  the  space  flight 
of  a  chimpanzee  in  a  Redstone  rocket  and  the  successful  firing  of  the 
Samos  satellite  —  were  reported  last  night  in  a  special  NBC  News 
program  on  the  NBC  Radio  Network  (9:05-9:30  p.m.  EST). 

The  broadcast,  "Project  Mercury  —  Phase  I, "  included  the 
recorded  sound  of  the  countdown  for  the  firing  of  the  Redstone  rocket, 
the  firing  itself,  and  the  news  conference  held  by  Project  Mercury 
scientists  at  Cape  Canaveral  after  the  Redstone’s  flight. 

NBC  News  correspondent  Peter  Hackes  reported  from  Cape 
Canaveral  on  the  background  and  significance  of  the  test.  Correspondent 
Wilson  Hall  was  on-the-air  editor. 

The  report  on  the  Samos  satellite  was  presented  by  corre- - 
spcndent  Elmer  Peterson,  NBC  News  Los  Angeles.  Hall,  correspondent  Leif 
Eid,  NBC  News  Washington,  and  correspondent  Joseph  Michaels,  formerly 
assigned  to  Moscow,  discussed  the  significance  of  the  Samos  firing. 

The  program  was  produced  by  James  Holton  under  supervision  of 
Rex  Goad,  Manager  of  NBC  News. 
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- 1 JFK- -REPORT  NO.  1* - 

TV  Closeup  of  President  Kennedy,  Family,  Associates — and  Impact 
On  Nation  of  His  Administrations  First  40  Days-- 
To  Be  Presented  on  NBC-TV  Network 

"JFK  —  Report  No.  1,"  a  television  closeup  of 
President  John  F.  Kennedy,  his  family,  his  associates  and 
their  impact  on  the  nation  in  the  first  40  days  of  the  new 
Administration,  will  be  presented  on  the  NBC-TV  Network 
Tuesday,  Feb.  28  (10-11  p.m.  EST). 

This  NBC  News  program,  the  first  of  a  series  of 
"JFK"  reports,  will  be  narrated  by  Frank  McGee  and  will 
include  segments  by  correspondents  David  Brinkley,  Ray 
Scherer,  Sander  Vanocur  and  Martin  Agronsky.  Scherer  and 
Vanocur  are  NBC’s  two  White  House  correspondents. 

Robert  Northshield,  who  will  produce  the  program, 
said  that  it  would  include  a  TV  profile  of  the  President 
himself  —  his  background,  his  career,  his  personal 
qualities  and  the  social  and  political  philosophy  he 
brings  to  his  office.  There  will  also  be  closeups  of 
the  President’s  family  —  his  wife,  his  parents, 

(more ) 
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brothers*  sisters  and  his  in-laws  --  focusing  on  their 
roles  in  the  Administration  or  behind  the  scenes  and  on 
their  contributions  to  his  campaign  for  election. 

The  program  will  examine  MThe  New  Frontier"  as 
Mr.  Kennedy  outlined  it  during  his  campaign  and  as  it  is 
taking  shape  in  his  Administration.  This  segment  will  in¬ 
clude  a  close  look  at  the  progress  of  specific  legislative 
proposals  made  by  the  President. 

Mr.  Kennedy’s  first  40  days  in  office  will  be 
compared  with  the  first  40  days  of  the  Administration  of 
Franklin  D.  Roosevelt*  Harry  S.  Truman  and  Dwight  D. 
Eisenhower. 

The  NBC  News  special  will  be  broadcast  live  and 
will  include  inserts  of  tape*  film  and  still  photos.  It 
will  be  directed  by  James  Kitchell. 

- o - 
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SENATOR  PROXMIRE  COMMENDS  ’SIT-IN'  PROGRAM  ON  'NBC  WHITE  PAPER,' 

HAS  TRANSCRIPT  PRINTED  IN  CONGRESSIONAL  RECORD 

Sen.  William  Proxmire  (D.-Wis.)  has  commended  the  program 
"Sit-in"  on  the  "NBC  White  Paper"  series  for  its  "perceptiveness,  skill 
and  insight." 

Sen.  Proxmire  asked  and  received  the  unanimous  consent  of  the 
Senate  to  preserve  the  transcript  of  "Sit-in"  as  "an  important  historical 
record"  by  having  it  printed  in  the  Congressional  Record, 

"One  of  the  things  which  television  can  do  best  is  explain, " 
Sen,  Proxmire  told  the  Senate.  "Faced  with  something  new  in  the 
American  experience,  like  the  sit-in,  television  can  place  it  in  a 
context,  reveal  its  subtleties,  describe  the  methods  of  operation,  and 
share  the  humor  and  intimacies  of  those  actually  taking  part.  All  this 
and  more  was  accomplished  with  distinction,"  he  said,  in  "Sit-in,"  which 
was  presented  on  the  NBC-TV  Network  on  Dec.  20,  i960. 

"In  this  program  the  sit-ins  came  alive.  Using  a  combination 
of  live  interviews  and  newsreel  footage,  it  presented  a  documentary 
account  of  what  actually  occurred  in  Nashville  and  other  Southern 
cities  before,  during  and  after  the  events,  when  the  Negro  young 
people  took  their  places  at  the  segregated  lunch  counters  and  asked 
to  be  served. " 
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TWO  NBC  VICE  PRESIDENTS  ELECTED:  EDWIN  S.  FRIENDLY  JR. 

FOR  PROGRAM  ADMINISTRATION,  AND  LESTER  GOTTLIEB 
FOR  SPECIAL  PROGRAMS,  NBC  TELEVISION  NETWORK 

FOR  RELEASE  MONDAY  A.M.  FEB.  6 

Edwin  S.  Friendly  Jr.  has  been  elected  Vice  President,  Program 
Administration,  and  Lester  Gottlieb,  Vice  President,  Special  Programs, 
for  the  NBC  Television  Network,  Robert  W.  Sarnoff,  Chairman  of  the 
Board  of  the  National  Broadcasting  Company,  announced  today. 

Mr.  Friendly,  who  was  named  Director  of  Program  Administration 
Dec.  21,  i960,  joined  NBC  Sept.  23,  1959  and  was  subsequently  appointed 
Director,  Special  Program  Sales.  He  was  with  CBS  from  1956  to  1959  as 
Daytime  Program  Director. 

Prior  to  that,  Mr.  Friendly  was  with  Batten,  Barton,  Durstine 
and  Osborn  Inc.  before  joining  the  American  Broadcasting  Company  in 
1950.  There  he  served  in  a  variety  of  sales  executive  positions  before 
resigning  in  1953  to  become  an  independent  packager  and  producer. 

Mr.  Gottlieb,  whose  appointment  as  Director,  Special  Programs, 
NBC  Television  Network,  was  announced  Jan.  24,  has  been  a  Vice  President 

> 

of  General  Artists  Corporation,  supervising  "Perry  Como's  Kraft  Music 
Hall." 

In  1933,  he  became  the  first  radio  editor  of  Newsweek.  Later 
he  was  with  the  Mutual  Broadcasting  System  and  then  joined  Young  & 
Hubicam,  where  he  produced  and  created  radio  and  television  programs 
while  serving  for  11  years  as  a  program  executive.  He  joined  GAC  in 

i960. 
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EXECUTIVE  PRODUCER  IRVTNG  GITLIN  AND  GULP  OIL  CORPORATION, 

SPONSOR  OP (,NBC  SPECIAL  NEWS  REPORTS,'  NAMED  TO  HONOR  ROLL 
OF  CONFERENCE  ON  COMMUNICATIONS  AND  THE  PUBLIC  INTEREST 

Irving  Gitlin,  Executive  Producer,  Creative  Projects,  NBC  News 
and  Public  Affairs,  has  been  named  to  the  Roll  of  Honor  established  by 
the  Conference  on  Communications  and  the  Public  Interest. 

The  Gulf  Oil  Corporation,  sponsor  of  the  "NBC  Special  News 
Reports"  on  the  NBC-TV  Network,  was  also  named  to  the  Roll  of  Honor  in 
an  announcement  today  by  Gilbert  Seldes,  Chairman  of  the  Conference, 
which  is  composed  of  educators  in  the  field  of  mass  communications. 

Mr.  Gitlin  was  cited  for  "demonstrating  the  duty  of  broadcasters 
to  offer  programs,  like  the  White  Paper  on  the  U-2,  which  are  concerned 
with  immediate  controversial  matters."  The  "U-2  Affair"  program  was 
presented  on  the  "NBC  White  Paper"  series  on  NBC-TV  Nov.  29,  i960. 

Gulf  Oil  was  commended  for  sponsoring  "a  series  of  news- 
connected  programs  in  depth  on  NBC,  leaving  to  the  network  complete 
control  of  choice  of  subject,  time-period  and  content."  The  sponsorship 
began  with  "Projection  «6l"  on  NBC-TV  Dec.  30,  i960 

The  executive  committee  of  the  Conference  includes  Mr.  Seldes, 
Dean  of  the  Annenberg  School  of  Communications  at  the  University  of 
Pennsylvania;  Kenneth  Bartlett,  Vice  President  of  Syracuse  University; 
Charles  Siepmann,  Chairman  of  Communications  in  Education  at  New  York 
University;  Dallas  Smythe,  Research  Professor  in  Communications  at  the 
University  of  Illinois,  and  Sydney  Head,  Chairman,  Radio-TV-Motion 
Picture  Department  of  the  University  of  Miami. 
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February  3>  1961 

AUDIENCE  FOR  '  PROJECT  20*  PRODUCTION  OF  'THE  COMING  OF  CHRIST' 
SET  RECORD  FOR  A  HALF-HOUR  NETWORK  PUBLIC  AFFAIRS  PROGRAM 

The  NBC-TV  "Project  20"  production  of  "The  Coming  of 
Christ,"  which  was  color  broadcast  Dec.  21,  i960,  achieved  the 
largest  audience  —  over  13,500,000  homes  —  reached  by  a  net¬ 
work  half-hour  public  affairs  program  in  television's  history, 
(it  has  been  exceeded  only  by  the  90-minute  "Victory  at  Sea, " 
a  "Project  20"  program  on  NBC-TV  one  week  later.) 

On  an  average -per-minute  basis,  "The  Coming  of  Christ" 
audience  of  12, 159 ,000  homes  is  the  largest  ever  reached  by  any 
public  affairs  program. 

A  Nielsen  national  rating  gave  the  program  a  phenomenal 
42  per  cent  share  of  audience. 
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FOUR  MEMBERS  OF  KENNEDY'S  CABINET  TO  BE  INTERVIEWED 
DURING  WEEK  ON  "DAVE  GARROWAY  TODAY  SHOW" 

Interviews  with  four  members  of  President  Kennedy's 
Cabinet  will  be  presented  on  NBC-TV's  "The  Dave  Garroway 
Today  Show"  during  the  week  of  Feb.  6-10  (7-9  a.m.  EST). 

Acting  producer  Norman  Kahn  said  the  "Today" 
show  expects  to  arrange  appearances  of  the  other  Cabinet 
members  on  the  program  later  this  month. 

Already  scheduled  are:  Monday,  Feb.  6  --  Secretary 
of  the  Interior  Stewart  L.  Udall;  Wednesday,  Feb.  8  — 
Secretary  of  Labor  Arthur  J.  Goldberg;  Thursday,  Feb.  9 
(in  color  as  part  of  "Color  Day,  U.  S.  A."  on  NBC-TV) — 
Secretary  of  Agriculture  Orville  L.  Freeman,  and  Friday , 

Feb.  10  —  Secretary  of  State  Dean  Rusk.  Secretaries 
Udall,  Goldberg  and  Freeman  will  appear  on  the  program 
during  the  8-8:30  a.m.  EST  segment,  and  Secretary  Rusk 
during  the  7:30-8  a.m.  EST  segment. 

The  Cabinet  members  will  be  interviewed  in 
Washington  by  "Today"  reporter  Martin  Agronsky,  in 
Washington,  and  by  Dave  Garroway  from  NBC's  New  York 
studios. 
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NBC  COLOR  TELEVISION  NEWS 

February  3,  1961 

REP.  ADAM  CLAYTON  POWELL  JR.,  NEW  CHAIRMAN 
OF  HOUSE  EDUCATION  AND  LABOR  COMMITTEE, 

WILL  BE  THE  GUEST  OF  'MEET  THE  PRESS' 

Representative  Adam  Clayton  Powell  Jr.  (D.-N.Y.),  new  chair¬ 
man  of  the  House  Committee  on  Education  and  Labor  will  be  the  guest  on 
"Meet  the  Press"  Sunday,  Feb.  12  (NBC-TV  Network  color  broadcast,  6  p.m. 
EST;  NBC  Radio  Network  except  WNBC,  as  part  of  "Monitor,"  6:30  p.m. 

EST;  WNBC  time,  6:35  p.m.  EST). 

Powell  is  minister  of  the  Abyssinian  Baptist  Church  in  New 
York's  Harlem  area.  He  replaces  Graham  Barden  (D.-N.C.)  as  head  of 
the  education  and  labor  committee,  which  is  one  of  the  most  powerful 
in  Congress.  In  this  position,  Powell  will  play  a  leading  role  in  the 
battle  for  school  desegregation,  federal  aid  to  education  and  minimum 
wage  legislation. 

The  Feb.  12  "Meet  the  Press"  panel  includes  Ted  Poston  of 
the  New  York  Post,  May  Craig  of  the  Portland  (Me.)  Press  Herald, 

Merrill  Mueller  of  NBC  News,  and  Lawrence  E.  Spivak,  the  series' 
producer  and  permanent  panalist. 

Ned  Brooks  will  moderate  the  program,  which  will  be  a  live 
color  broadcast  from  NBC  studios  in  New  York.  "Meet  the  Press"  is  a 
public  affairs  presentation  of  NBC  News. 

- o - 
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JACK  TRACY 
ROOM  320 

NBC  TRADE  NEWH-X-H 
February  6,  1961 

START  OF  FIRST  ‘ELECTRONIC  NEWS  SERVICE’ 

NBC  News  Program  Service  Provides  Film  Coverage  Over  Network  Lines; 

Taping  by  Subscribing  Affiliates  Permits  Use  on  Local  Programs 

The  first  "electronic  news  service"  began  today  (Monday, 

Feb.  6)  with  the  start  of  a  new  NBC  News  system  which  uses  television 
lines  to  provide  TV  stations  around  the  country  with  news  film  coverage 
the  same  day  that  the  news  event  takes  place. 

The  NBC  News  Program  Service,  which  started  today  at  5:30  p.m. 

EST,  transmits  filmed  news  coverage  over  network  lines  to  subscribing 
NBC -affiliated  stations,  which  then  record  the  coverage  on  tape  for  use 
on  their  local  news  programs.  Most  NBC  stations  equipped  for  tape 
recording  have  already  subscribed  to  the  service. 

Julian  Goodman,  NBC  Vice  President,  News  and  Public  Affairs, 
described  the  new  service  as  "an  important  step  forward  in  the  develop¬ 
ment  of  fast  and  comprehensive  television  news. "  He  said  that  it  would 
provide  TV  stations  with  same -day  coverage  of  events  that  take  place 
anywhere  in  the  U.  S.  and  Canada  and  in  many  parts  of  Europe  and  Latin 
America. 

Mr.  Goodman  pointed  out  that  up  to  now  syndicated  television 
news  film  has  been  shipped  to  TV  stations  by  airplane.  Under  this 
system,  local  coverage  of  national  and  international  news  has  lagged 
consistently  a  day  or  more  behind  events. 

The  new  NBC  News  service  has  been  under  development  for  two 
years.  A  week-long  trial  run,  with  a  daily  transmission  of  news  film 

(more) 
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2  -  ’Electronic  News  Service’ 


over  network  lines,  was  conducted  last  year  and  proved  the  practica¬ 
bility  of  the  system.  The  new  service  will  be  handled  by  a  special 
NBC  News  staff  under  supervision  of  Don  Meaney,  Manager,  National  News. 

Under  the  new  system,  NBC  News  will  transmit  the  top  film 
stories  each  weekday  at  5:30  p.m.  EST.  Subscribing  stations  will 
record  the  coverage  on  tape  for  use  on  their  news  programs.  In 
addition,  subscribers  will  be  permitted  to  tape  the  film  coverage  used 
on  the  network’s  "NBC  News  Day  Report"  (12:55  p.m.  EST)  and  the 
"Texaco  Hunt ley -Brinkley  Report"  (6:45  p.m.  EST).  Important  late- 
breaking  film  stories  will  be  fed  to  the  stations  at  11  p.m.  EST. 

The  NBC  News  Program  Service  includes  written  descriptions 
of  the  film  stories  and  TV  scripts  to  go  with  them.  These  are  prepared 
by  the  NBC  News  staff  and  are  sent  to  the  TV  stations  by  teletype. 

- o - 
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NBC -TV  NETWORK  PROGRAM 


RAYMOND  MASSEY  TO  STAR  IN  DRAMATIZATION  OP  THE  WISDOM 
AND  TORMENT  OP  LINCOLN’S  WARTIME  DECISIONS  ON 

"THE  EQUITABLE’S  OUR  AMERICAN  HERITAGE" 

Raymond  Massey,  distinguished  actor  who  has  become 
perhaps  the  world's  foremost  portrayer  of  Abraham  Lincoln, 
has  been  signed  by  producer  Mildred  Freed  Alberg  to  star  in 
a  dramatization  of  events  leading  up  to  and  including  Lincoln's 
Gettysburg  Address  --  on  "The  Equitable's  Our  American 
Heritage"  Saturday,  April  1  (NBC-TV  Network,  9:30-10  p.m. 

EST). 

The  play,  title  to  be  announced,  will  be  directed  by 
Jack  Smight  from  an  original  teleplay  by  Richard  Goldhurst. 

In  addition  to  re-creating  Lincoln's  five-minute,  ten-sentence 
address  (Nov.  19,  1863)  of  what  the  Civil  War  was  all  about  -- 
which  has  come  to  be  regarded  as  the  most  famous  utterance  of 
an  American  President  --  the  dramatization  will  treat  the 
wisdom  and  personal  torment  of  Lincoln's  wartime  decisions. 
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NBC -TV  NETWORK  PROGRAMS 


STORM-SWEPT  NATION  COVERED  BY  NBC  NEWS  IN  SPECIAL  NBC-TV 
AND  RADIO  PROGRAMS  AND  BULLETINS  THROUGHOUT  WEEKEND 

The  snow  storms  across  the  country  were  covered  by  NBC  News 
in  three  special  programs  Saturday  (Feb.  4)  —  two  on  the  NBC-TV  Net¬ 
work  and  one  presented  during  "Monitor "  on  the  NBC  Radio  Network  —  and 
with  numerous  bulletins  throughout  the  weekend  on  television  and  radio. 

"Billion  Dollar  Bulge, "  a  special  report  on  the  NBC-TV  Net¬ 
work  Saturday  from  1  to  1:30  p.m.  EST,  featured  films  of  weather 
conditions  in  New  York,  Washington,  Pittsburgh,  Chicago,  Indianapolis 
and  St.  Louis  —  all  hard  hit  by  storms  --  and,  for  contrast,  Los 
Angeles,  where  the  air  was  a  balmy  76  degrees.  Meteorologist  Frank 
Fields  and  New  York’s  Sanitation  Commissioner  Paul  R.  Screvane  were 
interviewed.  Newscaster  Bill  Cardill  of  WIIC,  Pittsburgh,  reported  on 
storm  conditions  there,  and  other  areas  of  the  country  were  covered  by 
NBC  News  correspondents  Bill  Ryan,  Robert  McCormick,  Floyd  Kalber  and 
Elmer  Peterson.  Frank  McGee  was  anchorman. 

"The  Blizzard  of  «6l, "  an  "NBC  Special  News  Report"  Saturday 
from  9^30  to  9’* 45  p.m.  EST,  presented  reports  from  Washington, 
Pittsburgh  and  the  Midwest.  McGee  again  was  anchorman.  The  program 
was  sponsored  by  the  Gulf  Oil  Corporation. 

Both  broadcasts  were  produced  by  Chet  Hagan  and  directed  by 
Robert  Priaulx. 

The  special  program  on  NBC  Radio  was  broadcast  Saturday  from 
3:15  to  3:30  p.m.  EST  and  featured  storm  coverage  in  New  York, 
Washington,  Chicago  and  other  cities. 
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2  -  Storm-Swept  Nation 


Bulletins  on  the  storm  were  broadcast  on  the  NBC-TV  Network 
at  least  every  half  hour  Saturday  and  developments  in  the  digging-out 
operation  were  reported  in  many  NBC-TV  bulletins  Sunday,  Feb.  5.  NBC 
Radio  carried  extensive  coverage  of  the  blizzards  and  their  aftermath 
in  regularly  scheduled  news  programs  and  bulletins  Saturday  and  Sunday. 


NBC  NEWS  FORUM  ON  ' GREAT  DECISIONS'  IS  COMMENDED 

"Great  Decisions:  1961, "  an  NBC  News  forum  held  in 
Philadelphia  Jan.  has  been  commended  by  the  World  Affairs  Council 
of  Philadelphia  as  "an  invaluable  public  service." 

In  a  resolution  by  its  executive  committee,  the  Council 
expressed  appreciation  to  stations  WRCV  and  WRCV-TV,  NBC  and  the 
participating  NBC  News  correspondents  for  the  forum  on  current  world 
problems. 
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JACK  TRACY 
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NBC  TELEVISION  NETWORK  NEWS 

February  7,  1961 

FLUORIDATION  OF  PUBLIC  DRINKING  WATER  SUPPLY 
WILL  BE  DEBATED  ON  "THE  NATION'S  FUTURE" 

Fluoridation,  probably  the  most  controversial  public  health 
measure  since  vaccination,  will  be  the  subject  of  NBC-TV's  "The 
Nation's  Future"  debate  Saturday,  Feb.  18  (9:30-10  p.m.  EST).  The 
participants  will  be  Mayor  W.  B.  Hartsfield  of  Atlanta,  Ga.,  and  Mayor 
S.  J.  Davis  of  Grand  Rapids,  Mich.,  one  of  the  first  two  cities  in  the 
country  to  have  artificial  fluoridation. 

Mayor  Davis  will  take  the  affirmative  side  of  the  question, 

"Is  Fluoridation  of  Public  Drinking  Water  Desirable?"  while  Mayor 
Hartsfield  will  argue  the  negative  case.  The  program  will  originate  in 
NBC  studios  in  New  York,  with  John  K.  M.  McCaffery  as  moderator. 

Fluoridation  came  about  when  scientists  found  a  connection 
between  a  lack  of  tooth  decay  and  the  presence  in  drinking  water  of  a 
natural  compound,  sodium  fluoride.  In  the  1930s,  the  U.  S.  Public 
Health  Service  sponsored  a  10-year  study  of  teenagers  in  21  communities 
where  water  supplies  naturally  contained  varying  amounts  of  fluoride. 

This  study  produced  two  essential  findings: 

1  —  'Where  water  contained  fluoride  at  the  level  of  one  part  to 

a  million  parts  water,  there  were  nearly  60  per  cent  fewer 
decayed  teeth  than  in  non-fluoride  areas. 

2  --  That  the  staining  of  teeth,  which  does  occur  in  areas 

where  water  has  a  high  fluoride  content,  does  not  appear 
when  the  water  contains  less  than  1.5  parts  fluoride  to  a 
million  parts  water. 

(more ) 
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"The  Nation's  Future" 


As  a  result,  artificial  fluoridation  began  in  1945,  with 
Newburgh,  N.  Y.,  and  Grand  Rapids  becoming  the  first  cities  to  add 
fluorine  to  water  supplies  on  a  10-year  experimental  basis.  Since 
then,  more  than  1,900  communities  have  approved  fluoridation.  Over 
37*000,000  Americans  are  drinking  artificially  fluoridated  water  today. 

The  process  has  been  endorsed  by  many  scientific  groups, 
including  the  American  Medical  Association,  the  American  Dental 
Association,  the  U.  S.  Public  Health  Service,  and  the  World  Health 
Organization. 

However,  an  opposition  movement  consisting  of  a  dedicated  group 
of  dissenting  doctors  and  dentists,  many  Christian  Scientists, 
chiropractors,  health-food  enthusiasts  and  various  local  and  national 
committees  has  challenged  the  safety  and  legality  of  fluoridation. 

These  opponents  have  argued  that  fluoride  itself  is  a  poison  consti¬ 
tuting  a  health  menace,  that  fluoridation  is  mass  medicine  for  a  non- 
contagious  disease  and  therefore  a  violation  of  individual  consti¬ 
tutional  rights  as  well  as  religious  and  personal  liberty,  and  finally 
that  it  is  socialized  medicine  which  opens  the  way  for  the  compulsory 
introduction  of  any  drug  into  the  public  water  supplies. 

They  have  marshaled  enough  public  concern  to  bring  fluoridation 
to  a  vote  through  referendum  ballot  in  most  cities  where  the  proposal 
has  been  considered,  instead  of  letting  a  city  council  or  health 
department  decide  the  issue.  The  result  has  been  a  slowdown  for 
fluoridation.  In  recent  years,  the  process  has  been  rejected  in  more 
than  half  the  election  contests,  many  cities  have  deferred  decisions, 
and  some  which  began  fluoridation  programs  have  discontinued  them. 

- o - 

NBC-New  York,  2/7/61 


i  <;  o.r  .  t  c'J  no Id  U  n  J.  lol'.J  tdf  :':<r  r;;  1 

s:!d  3n.t-TiOJ.9d  oMqs  •'£**:•  t*  • 

scn±8  .sIbbc*  Isdnemlneqse  £  no  o;  :£(;  -r..  nsTBW  od  oninu./ 

v:v  •  ,i  Vo  Vlv  jII  '  voo  - i  o  r,  -  -  ■  •  <v  ©  c  »  tf:t 

• 

i  .  ;n©W  arid  JbnB  t90Jtv^dS  iid£Bdfi  oJtl  W  .2  .U  odd  %noId£looe 

.notd£sIn££ 

j 

t:  do  :  tj'ji  "  no-.  W  •••.!  <s  V  j;  r;  or:.-  ode  )£>  •nldrjsea-.rb 

Lw.  ,  •  ■_  tr  .rid  .  •  '•  0  >'•' "  — 

-  «tr.  •  •  .:  ■'  ;  V  ,\  -  W  •  '  '  *•'  ' 

-nor  .  \t  *.  £i •  ».  ,  . Id..»i:  .  x<  ’  - i  dosriv  to  x-.su  .  '•••*  oci  J 

- x  j c .  o  iBJjbl-  .  ni:  'J  •:>  xoj:  £loI\  *  oo  one  ©ansi  -x/oi^sdi 

■ 

y;  a:,  o  arid  no'.  ys:i  t  j  s,  oqo  ricir  >ai  :  1L  u  ;  c.i  v  o..  cJ  .  £  d* 

. o  oil qua  r'  ••  bw  oil  u/c  ofi  -  odr  ;  trn.o  v  s  xo  noJtdoubon; 
no  Ida- ;I ..  :>»/X  1  j  ::a  od  m.  onoo  o_:I  V  .•!;  c.ia  '<-•  arte  :na.  v  .ri  -/.or'T 

n<  ..o  •  ••)  •  :  o  U  s.  ‘1  >  l  '  no  t  .•'  •■  .  X.  nc  >  .  ••■e  '  £ 

•  -ri  nvol  w-  ~.q  b  n id  rf  .-ij,:...  . i  .j:  I  s.  losi.  dfl9»dos< 

enora  n  ’•  jo;.- dost  on  nsscf  8£fi  aeooonc;  i.rfd  tsnj33^  dnsoen  r.I  .noldskinoj 

•  j;  -no.,  b  ,vsi ;  .ss.vlo  ....  rn  t  .  xjoJ  k-  Is  id  ->  r?j 

.  l  'd  '  ,f  tdno-  ovs  *  p.jnjsnsonq  n  ;;v  o.  icrlt  t 590'  rioXriw  sj  os  : 


o 


NI3G1  FEATURE 


February  7,  1961 


SHORE  LEAVE 

TV  Calendar  Permits  Dinah's  Las  Vegas  Club  Act 

Dinah  Shore  is  staying  up  a  little  later  these 
nights  as  she  makes  one  of  her  rare  nightclub  appearances 
after  opening  for  two  weeks  in  the  Desert  Inn  at  Las  Vegas 
last  Friday  (Feb.  3).  This  is  the  NBC-TV  "Chevy  Show"  star’s 
first  club  engagement  since  March,  1958  and.  only  her  fourth 
since  1956. 

Veteran  dance  director  Nick  Castle  staged  her  new 
act,  which  includes  six  of  the  Even  Dozen,  male  singers  and 
dancers  who  appear  regularly  on  "The  Dinah  Shore  Chevy  Show." 
Dinah’s  longtime  accompanist  and  vocal  arranger.  Ticker 
Freeman,  is  also  in  the  club  act. 

Making  the  rare  nightclub  appearance  possible  is 
an  unusual  sequence  of  three  consecutive  TV  Sundays  free  for 
Dinah.  On  Feb.  5  she  appeared  in  her  Copenhagen  show,  which  was 
filmed  in  color  last  Summer.  On  Sunday,  Feb.  12,  her  sponsor 
presents  a  new  musical  color  TV  adaptation  of  the  play,  "Autumn 
Crocus"  (starring  Janet  Blair,  Ricardo  Montalban,  Betty  Garrett 
and  others),  and,  on  Feb.  19,  Roy  Rogers  and  Dale  Evans  head¬ 
line  a  rodeo  (in  black  and  white  only)  from  San  Antonio.  Dinah 
returns  to  the  "Chevy  Show"  color  series  Feb.  26  with  James 
Garner  as  her  principal  guest  star. 

- o - 
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CREDITS  FOR  ‘REMEMBER  HOW  GREAT1 

Show: 

"Remember  How  Great" 

Time: 

Thursday,  Feb.  9  on  the  NBC-TV 

Network  in  color  (8:30-9:30  p.m. 

EST),  as  part  of  "Color  Day, 

U.  S.  A." 

Host : 

Jack  Benny 

Starring: 

Andy  Williams,  McGuire  Sisters, 

Juliet  Prowse,  Connie  Francis, 

Hermes  Pan  Dancers. 

Music : 

Harry  James  and  his  orchestra 

Format : 

Top  stars  review  the  great  songs  of 

the  past  three  decades  in  full- 

hour  musical-variety  specials. 

Choreography: 

Hermes  Pan 

Producer: 

Gil  Rodin 

Director: 

Greg  Garrison 

Sponsor: 

The  American  Tobacco  Co.  (Lucky 

Strike ) 

Agency: 

Batten,  Barton,  Durstine  and 

Osborn 

Origination: 

Color  tape,  from  Hollywood 

NBC  Press  Representative:  Anne  Morrissy,  New  York;  Don  Jones 

Hollywood. 
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JACK  TRACY 
ROOM  320 

ISTBC  TRADE  NKWH4-H 

February  8,  1961 

NBC  INTERNATIONAL  COMPLETES  GREATEST  10-DAY  SALES  PERIOD 
IN  LATIN  AMERICAN  TELEVISION  HISTORY 

NBC  International  has  completed  the  greatest  10-day  sales 
period  in  Latin  American  television  history,  it  was  announced  today  by 
Alvin  Ferleger,  Manager,  Sales,  NBC  Enterprises  Division. 

Mr.  Ferleger  announced  sales  totaling  over  $^00,000  in 
Venezuela,  Peru,  Mexico,  Argentina,  Puerto  Rico  and  Colombia. 

The  largest  sale  was  completed  by  Alistair  MacKenzie,  NBC 
Director  of  Latin  American  Operations,  with  Amable  Espina,  General 
Manager  of  Radio  Caracas,  for  the  sale  of  10  programs  in  Venezuela: 
"Laramie, "  "Bonanza, "  "The  Tab  Hunter  Show, "  "National  Velvet, "  "The 
Loretta  Young  Show,"  "Silent  Service,"  "The  Life  of  Riley,"  "Philip 
Marlowe,"  "Panic"  and  "Flight." 

In  Peru,  NBC  International  has  sold  "Panic"  to  International 
Petroleum  through  McCann -Erickson  Inc. 

"National  Velvet"  has  been  sold  in  Mexico,  and  "Bonanza"  has 
been  sold  to  Kolynos,  through  McCann-Erickson  Inc.,  in  Argentina. 

Puerto  Rico  has  bought  "Bonanza, "  and  sales  in  Colombia  include 
"The  Tab  Hunter  Show"  to  Revlon,  and  "Philip  Marlowe." 

NBC  International  has  now  expanded  its  sale  of  programs  to 
67  foreign  markets,  Mr.  Ferleger  said. 

- o - 
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NBC -TV  NETWORK  PROGRAM 


DIRECTORS  GUILD  NAMES  GEORGE  SCHAEFER  'TV  DIRECTOR  OF  YEAR* 
FOR  2-HOUR  COLOR  PRODUCTION  OF  'MACBETH'  ON  NBC-TV 


George  Schaefer,  producer  and  director  of  the  award-winning 
"Hallmark  Hall  of  Fame"  series  on  the  NBC  Television  Network,  has  been 
named  Television  Director  of  the  Year  for  his  two-hour  color  production 
of  "Macbeth."  It  was  filmed  in  England  and  presented  on  NBC-TV  last 
November. 

The  award  was  presented  to  Mr.  Schaefer  in  New  York  City  at 
the  first  annual  dinner  of  the  Directors  Guild  of  America,  and  is  the 
first  to  be  voted  to  a  TV  director  since  the  Screen  Directors  Guild  and 
Radio-TV  Directors  Guild  merged  last  year. 

The  citation  accompanying  the  award  was  "for  outstanding 
directorial  achievement  in  television."  His  production  of  "Macbeth"  was 
filmed  at  Hermitage  Castle  in  Scotland  and  at  Elstree  Movie  Studios, 
London.  Maurice  Evans  and  Dame  Judith  Anderson  headed  the  cast. 

Mr.  Schaefer,  since  he  began  his  affiliation  with  the  "Hallmark" 
series  in  1953*  has  produced  and  directed,  or  directed,  35  presentations 
of  the  critically  acclaimed  series.  In  1959  he  won  an  Emmy  Award  for 
his  direction  of  "Little  Moon  of  Alban"  on  "Hallmark."  "Macbeth"  marked 
his  seventh  Shakespearean  production  on  the  series. 

A  native  of  Wallingford,  Conn.,  Mr.  Schaefer  was  raised  in  Oak 
Park,  Ill.,  and  is  an  alumnus  of  Lafayette  College  and  Yale  University 
Drama  School. 


NBC -New  York,  2/8/61 
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JEAN  SHEPHERD  TO  APPEAR  IN  ‘FROM  THESE  ROOTS* 

Television  and  radio  personality  Jean  Shepherd 
will  appear  on  the  NBC-TV  Network's  "From  These  Roots" 
daytime  drama  series  in  the  role  of  Milton  Sweetwater,  a 
colorful  and  vocal  TV  producer  who  doesn't  bother  to  read 
the  scripts  he  presents.  He  will  make  his  first  appearance 
on  the  Monday -through -Friday  afternoon  (3:30  p.m.  EST) 
series  Feb.  15  and  will  appear  occasionally  thereafter. 

Shepherd  stars  on  his  own  radio  and  TV  programs 
in  New  York,  and  has  just  completed  a  starring  role  in  the 
off -Broadway  play,  "Banquet  for  the  Moon."  He  also 
starred  in,  and  wrote,  two  off -Broadway  revues,  and  has 
appeared  on  several  nighttime  TV  shows  including  the 
Steve  Allen  show  and  the  "Kraft  TV  Theatre." 


A  LOOK  AT  THE  EARL  TWINS 

The  Earl  Twins,  Ruth  and  Jane,  who  appear  in 
two  NBC-TV  color  presentations  —  the  "Bell  Telephone 
Hour"  program,  "The  Sounds  of  America, "  Friday,  Feb,  17 
(9-10  p.m.  EST)  and  the  repeat  "Astaire  Time"  Monday, 

Feb.  20  (8:30-9:30  p.m.  EST)  —  are  subjects  of  a  picture 
series  in  the  Look  Magazine  on  newsstands  Feb.  14.  They 
were  photographed  in  Disneyland,  locale  of  the  "Bell" 
show,  and  at  home  with  veteran  comedian  Buster  Keaton, 
a  friend  and  guide  to  the  girls. 

- o - 
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NBC  COLOR  TELEVISION  NEWS 

February  8,  196 1 

ART  CARNEY  TO  STAR  IN  MUSICAL  ADAPTATION  OF  BENET'S 
"O'HALLORAN'S  LUCK"  IN  COLOR  ON  "CHEVY  SHOW" 

Art  Carney  will  star  in  the  title  role  of  "0 'Halloran ' s 
Luck, "  a  musical  adaptation  in  color  of  the  Stephen  Vincent  Benet 
story  about  a  lovable  Irish  immigrant  who  becomes  president  of  an 
American  railroad,  on  the  NBC-TV  Network’s  "The  Chevy  Show"  Sunday, 
March  12  (9-10  p.m.  EST). 

Co-starring  with  Carney  in  "O'Halloran ' s  Luck,"  which  will 
be  an  NBC-TV  New  York  origination  on  color  tape,  will  be  the  Bil  and 
Cora  Baird  Marionettes,  introducing  a  new  puppet,  Roary,  a  leprechaun. 
The  musical  will  be  produced  by  Perry  Cross  (for  Henry  Jaffe  Enter¬ 
prises)  and  directed  by  Marc  Daniels,  with  Henry  Jaffe  as  executive 
producer.  The  original  musical  score  is  by  David  Saxon  and  original 
lyrics  by  Peter  Farrow  and  Diane  Lampert.  The  teleplay  is  by  A.  J. 
Russell. 

The  story  tells  how  O'Halloran  (Carney),  whose  sweetheart  is 
a  scullery  maid  working  for  a  wealthy  family  in  Boston,  leaves  his 
native  Ireland,  stricken  with  a  potato  famine,  to  join  his  beloved. 
Arriving  in  Boston,  he  charms  the  wife  of  his  fiancee’s  employer  into 
securing  a  job  for  him  as  a  railroad  construction  worker  in  Kansas. 
With  the  help  of  turmoil  around  the  labor  camp  caused  by  Roary, 
O'Halloran' s  friend  and  a  displaced  Irish  leprechaun,  the  immigrant 
soon  assumes  the  presidency  of  the  line. 
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NBC  TELEVISION  NETWORK  NEWS- X - H 

February  9,  1961 

'FIERCE,  FUNNY  AND  FAR  OUT'  AVANTE -GARDE  DRAMA  WILL  BE  SAMPLED 
ON  » OMNIBUS '  PROGRAM  WITH  WILLIAM  SAROYAN  AS  COMMENTATOR 

Samplings  of  unusual  avant-garde  drama  will 
be  presented  on  "Omnibus"  with  William  Saroyan  as  commen¬ 
tator  and  narrator  Sunday,  March  5  on  the  NBC-TV  Network 
(5-6  p.m.  EST).  The  program  will  be  titled  "Fierce, 

Funny  and  Far  Out"  with  a  subtitle  of  "The  New  Drama  as 
Viewed  by  William  Saroyan. " 

Selections  from  four  contemporary  plays  have 
been  chosen  including  Saroyan's  own  "The  Time  of  Your 
Life."  Others  are  "The  Killer"  by  Eugene  Ionesco,  "The 
Sand  Box"  by  Edward  Albee  and  "Krapp’s  Last  Tape"  by 
Samuel  Beckett.  In  addition,  Saroyan  has  written  a  three - 
minute  up-to-date  parody  on  his  play  for  this  "Omnibus" 
presentation. 

Performers  include  Barbara  Baxley  and  Pat 
Hingle  in  "The  Time  of  Your  Life,"  Mfcrron  McCormick  in 
"Krapp's  Last  Tape,"  McCormick  and  Charles  Bolender  in 
"The  Killer,"  and  Sudie  Bond,  Jane  Hoffman,  John  C. 

Becker,  John  Granger  and  Hal  McCusick  in  "The  Sand  Box. " 

Kirk  Browning  will  direct  the  program  and 
Henry  May  will  design  the  sets.  Costumes  are  by  Saul 
Bolasni.  "Omnibus"  is  a  production  of  Robert  Saudek 
Associates. 

- o - 
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NBC  COLOR  TELEVISION  NEWS 


February  S»  1961 


GIORGIO  TOZZI  HEADS  CAST  FOR  COLOR  PRODUCTION  OF  ‘BORIS  GODUNOV' 


Giorgio  Tozzi,  internationally  celebrated  basso  of  the 
Metropolitan  Opera*  has  been  cast  in  the  title  role  of  Moussorgsky 's 
opera  "Boris  Godunov, "  to  be  presented  in  color  by  the  NBC  Opera  Company 
Sunday,  March  26  on  the  NBC-TV  Network  (3-5  p.m.  EST),  producer  Samuel 
Chotzinoff  announced  today. 

Other  principal  singers  chosen  by  Chotzinoff  and  music  direc¬ 
tor  Peter  Herman  Adler  are  Gloria  Lane  as  Marina,  Frank  Porretta  as 

Dimitri,  Richard  Cross  as  Pimen  and  Andrew  McKinley  as  Prince  Shuisky. 
Additional  cast  members  include  Lee  Cass  as  Rangoni,  Jeanette  Scovotti 
as  Xenia,  Joan  Caplan  as  the  nurse,  Spiro  Malas  as  Varlaam,  Robert 
Schmorr  as  Missail  and  Richard  Torigi  as  Shelkalov.  The  remaining  roles 
will  be  cast  soon. 

Adler  will  conduct  the  performance,  which  will  use  the  Rimsky - 
Korsakov  orchestration.  The  English  version  is  by  John  Gutman.  Kirk 
Browning  will  direct.  The  sets  are  by  Ed  Wittstein.  John  Boxer  will 
design  the  costumes. 

"Boris  Godunov"  is  a  large  and  colorful  opera,  with  prominent 

parts  taken  by  the  chorus  as  well  as  the  large  cast  of  solo  singers. 

The  story  tells  of  Tsar  Boris  Godunov's  accession  to  the  throne  and  his 
subsequent  tortures  of  conscience  over  the  murder  of  the  Tsarevitch. 

This  will  be  the  fourth  and  final  offering  of  the  twelfth  sea¬ 
son  of  the  NBC  Opera  Company. 
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NBC  FEATURE 


February  9,  1961 


NEW  DOCUMENTARY  TECHNIQUE  ON  'NBC  WHITE  PAPER' 

Calypso  Singers  to  Keep  Pace  with  Events  in  ‘Panama  —  Danger  Zone' 


A  new  documentary  technique  combining  background  music  and 
political  commentary  in  the  voices  of  Calypso  singers  will  be  intro¬ 
duced  on  "Panama  --  Danger  Zone"  in  the  "NBC  White  Paper"  series 
Tuesday,  Feb,  14  on  the  NBC-TV  Network  (10-11  p.m.  EST) . 

The  improvised  songs  of  the  Kontiki  Calypso  singers  will  keep 
pace  with  the  events  of  the  program,  which  deals  with  an  anti-American 
riot  as  it  reflects  U.S.  problems  in  Panama  and  in  Latin  America  as  a 
whole.  Among  the  verses  are  these: 

Panama,  0  Panama. 

Panama,  Panama,  0  Panama, 

Breaking  point  of  the  Americas, 

The  land  divided,  the  world  united. 

*** 

Fidel,  Fidel, 

Cuba's  outstanding  Fidel, 

He  shake  his  beard  at  Guantanamo  Bay. 

Maybe  he  has  idea  to  take  the  Canal  away. 

*** 

Students,  Students, 

At  Panama  U. 

Don't  you  have  anything  to  do 
With  Moscoo. 

*** 

American,  American, 

Who  don't  go  home. 

You  flew  our  flag  on  our  National  Day. 

Those  two  stars  change  our  entire  tone. 

- o - 
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JACK  TRACY 
ROOM  320 


ROM  THE  NATIONAL  BROADCASTING  COMPANY 

j,'rtv  Rockefeller  Plaza.  New  York  20,N.Y.  2  -  X  -  H 


ROBERT  E.  KINTNER  WILL  VISIT  SOUTH  AMERICA  TO  EXPLORE  POTENTIAL 
OF  EXPANDING  NBC  NEWS*  COVERAGE  AND  FOREIGN  BUSINESS  OPERATIONS 
FOR  RELEASE  MONDAY  A.M.,  FEB,  13 

i 

Robert  E.  Kintner,  President  of  the  National  Broadcasting 
Company,  will  explore  the  potential  for  expansion  of  NBC  News  1  cover¬ 
age  and  international  business  operations  in  Latin  America  during  a 
two-week  trip  through  Venezuela,  Argentina  and  Brazil. 

Mr.  Kintner  will  leave  New  York  Feb.  17  to  visit  Caracas, 
Venezuela;  Buenos  Aires  and  Mar  del  Plata,  Argentina;  Rio  de  Janeiro 
and  Brasilia,  Brazil.  He  will  return  March  5. 

While  in  Caracas,  he  will  meet  with  William  H.  Phelps,  owner 
of  Radio  Caracas,  to  inspect  facilities  and  discuss  plans  for  opera¬ 
tional  expansion.  Also  present  will  be  J.  Robert  Myers,  the  NBC 
representative  at  Radio  Caracas. 

In  Buenos  Aires,  Mr.  Kintner  and  the  NBC  representative 
there,  Dick  T.  Hollands,  will  meet  with  Curt  Lowe  and  Dr.  Ildefonso 
Recalde,  the  owners  of  Cadete,  Argentina’s  number  one  station  and  an 
NBC  affiliate.  Mr.  Hollands,  formerly  Director  of  Budgets  and  Financial 
Planning  for  NBC  in  New  York,  has  been  in  Buenos  Aires  since  November, 

i 

1959,  six  months  before  Cadete  went  on  the  air. 

Mr.  Kintner  also  will  visit  the  new  television  station  in 
Mar  del  Plata,  Argentina,  and  will  meet  with  government  officials  and 
broadcasters  to  discuss  plans  for  increased  television  coverage  through¬ 
out  the  interior  of  the  country. 

Mr.  Kintner  will  meet  with  Brazil’s  television  pioneer. 

Dr.  Assis  Chateaubriand,  and  his  associates.  Dr.  Joao  Calmon  and  Edmundo 

P  .  Monteiro,  and  also  will  inspect  the  new  television  station  in  Brasilia. 
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NBC -TV  NETWORK  COLOR  BROADCAST  SCHEDULE 
For  March  (All  Times  EST) 

Wednesday  through  Friday,  March  1-3 

6-6:30  a.m.  —  "Continental  Classroom"  -  Modern  Chemistry.  (Repeat) 
6:30-7  a.m.  —  "Continental  Classroom"  -  Probability  and  Statistics 
10:30-11  a.m.  —  "Play  Your  Hunch"  -  Merv  Griffin  is  emcee. 

11-11:30  a.m.  —  "The  Price  Is  Right"  -  Bill  Cullen  is  emcee. 
12:30-12:55  p.m.  —  "It  Could  Be  You"  -  Bill  Leyden  is  emcee. 

2-2:30  p.m.  —  "The  Jan  Murray  Show" 

Wednesday  and  Thursday,  March  1-2 

11:15  p.m. -1  a.m.  —  "The  Jack  Paar  Show." 

Wednesday,  March  1 

8:30-9  p.m.  —  "The  Price  Is  Right" 

9-10  p.m.  --  "Perry  Como’s  Kraft  Music  Hall" 

Thursday,  March  2 

9:30-10  p.m.  —  "The  Ford  Show,"  starring  Tennessee  Ernie  Ford. 
Friday,  March  3 

9- 10  p.m.  —  "The  Bell  Telephone  Hour" 

Saturday,  March  4 

10- 10:30  a.m.  —  "The  Shari  Lewis  Show" 

10:30-11  a.m.  --  "King  Leonardo  and  His  Short  Subjects." 

7:30-8:30  p.m.  —  "Bonanza" 

(more) 
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2  -  NBC -TV  Network  Color  Broadcast  Schedule 


Sunday,  March  5 

6- 6:30  p.m.  —  "Meet  the  Press" 

7- 8  p.m.  —  "The  Shirley  Temple  Show" 

9-10  p.m.  —  "The  Dinah  Shore  Chevy  Show" 

MQhdry  through  Friday,  March  6-10 

6-6:30  a.m.  —  "Continental  Classroom"  -  (Repeat) 
8:30-7  a.m.  —  "Continental  Classroom" 

10:30-11  a.m.  —  "Play  Your  Hunch" 

11-11:30  a.m.  —  "The  Price  Is  Right" 

12:30-12:55  p.m.  —  "It  Could  Be  You" 

2-2:30  p.m.  —  "The  Jan  Murray  Show" 

Monday  through  Thursday,  March  6-9 

11:15  p.m. -1  a.m.  —  "The  Jack  Paar  Show" 

Wednesday,  March  8 

8:30-9  p.m.-  —  "The  Price  Is  Right" 

9-10  p.m.  —  "Perry  Como's  Kraft  Music  Hall" 

Thursday,  March  9 

9:30-10  p.m.  —  "The  Ford  Show." 

Friday,  March  10 

9- 10  p.m.  —  "Sing  Along  with  Mitch" 

Saturday,  March  11 

10- 10:30  a.m.  —  "The  Shari  Lewis  Show" 

10:30-11  a.m.  —  "King  Leonardo  and  His  Short  Subject 
7:30-8:30  p.m.  --  "Bonanza" 

Sunday,  March  12 

6- 6:30  p.m.  —  "Meet  the  Press" 

7- 8  p.m.  —  "The  Shirley  Temple  Show" 

9-10  p.m.  —  "The  Chevy  Show" 


(more ) 
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3  -  NBC -TV  Network  Color  Broadcast  Schedule 


Monday  through  Friday,  March  13-17*  NBC-TV’s  "Festival  of  Color" 

6-6:30  a.m.  —  "Continental  Classroom"  (Repeat) 

6:30-7  a.m.  —  "Continental  Classroom" 

10:30-11  a.m.  —  "Play  Your  Hunch" 

11-11:30  a.m.  —  "The  Price  Is  Right" 

12  noon-12: 30  p.m.  —  "Truth  or  Consequences"  -  Bob  Barker  is  emcee 
12:30-12:55  p.m.  —  "It  Could  Be  You" 

2- 2:30  p.m.  —  "The  Jan  Murray  Show" 

3- 3:30  p.m.  —  "Young  Dr.  Malone"  -  drama  series 
3:30-4  p.m.  —  "From  These  Roots"  -  drama  series 

Monday  through  Thursday,  March  13-16 

11:15  p.m. -1  a.m.  —  "The  Jack  Paar  Show" 

Wednesday,  March  15 

8:30-9  p.m.  —  "The  Price  Is  Right" 

9-10  p.m.  --  "Perry  Como’s  Kraft  Music  Hall" 

Thursday,  March  16 

9:30-10  p.m.  —  "The  Ford  Show" 

Friday,  March  17 

9- 10  p.m.  —  "The  Bell  Telephone  Hour" 

Saturday,  March  18 

10- 10:30  a.m.  —  "The  Shari  Lewis  Show" 

10:30-11  a.m.  —  "King  Leonardo  and  His  Short  Subjects" 

7:30-8:30  p.m.  —  "Bonanza" 

Sunday,  March  19 

6- 6:30  p.m.  —  "Meet  the  Press" 

7- 8  p.m.  —  "The  Shirley  Temple  Show" 

(more ) 
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4  -  NBC-TV  Network  Color  Broadcast  Schedule 


Sunday,  March  19  (Cont’d) 

9-10  p.m.  —  "The  Chevy  Show"  presents  "Kids  Are  Funny,"  starring 
Art  Linkletter  and  Vic  Damone  and  special  guests  Eddie  Albert, 
Jane  Wyatt,  The  Little  Angels  and  Pat  Harrington  Jr. 

Monday  through  Friday,  March  20-24 

6-6: 30  a.m.  —  "Continental  Classroom"  (Repeat) 

6:30-7  a.m.  —  "Continental  Classroom" 

10:30-11  a.m.  —  "Play  Your  Hunch" 

11-11:30  a.m.  —  "The  Price  Is  Right" 

12:30-12:55  p.m.  —  "It  Could  Be  You" 

2- 2:30  p.m.  —  "The  Jan  Murray  Show" 

Monday  through  Thursday,  March  20-23 

11:15  p.m. -1  a.m.  —  "The  Jack  Paar  Show" 

Tuesday,  March  21 

-  10-11  p.m.  —  "Our  Man  in  Hong  Kong,"  with  David  Brinkley. 
Wednesday,  March  22 

8:30-9  P.m.  —  "The  Price  Is  Right" 

9-10  p.m.  —  "Perry  Como’s  Kraft  Music  Hall" 

Thursday,  March  23 

9:30-10  p.m.  —  "The  Ford  Show" 

Friday,  March  24 

9- 10  p.m.  —  "Sing  Along  with  Mitch" 

Saturday,  March  25 

10- 10:30  a.m.  —  "The  Shari  Lewis  Show" 

10:30-11  a.m.  —  "King  Leonardo  and  His  Short  Subjects" 

7:30-8:30  p.m.  —  "Bonanza" 

Sunday ,  March  26 

3- 5  p.m.  —  The  NBC  Opera  Company  presents  Moussorgsky ’ s  "Boris 

Godunov,"  starring  basso  Giorgio  Tozzi  in  the  title  role. 

(more) 
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5  -  NBC-TV  Network  Color  Broadcast  Schedule 


Sunday,  March  2 6  (Cont’d) 

6-6:30  p.m.  —  "Meet  the  Press" 

6:30-8  p.m.  —  The  Hallmark  Hall  of  Fame  presents  "Give  Us  Barabbas. 
9-10  p.m.  —  "The  Chevy  Show" 

Monday  through  Friday,  March  27-31 

6-6:30  a.m.  —  "Continental  Classroom"  -  (Repeat) 

6:30-7  a.m.  —  "Continental  Classroom" 

10:30-11  a.m.  —  "Play  Your  Hunch" 

11-11:30  a.m.  —  "The  Price  Is  Right" 

12:30-12:55  p.m.  —  "It  Could  Be  You" 

2-2:30  p.m.  —  "The  Jan  Murray  Show" 

Monday  through  Thursday,  March  27-30 

11:15  p.m. -1  a.m.  —  "The  Jack  Paar  Show" 

Wednesday,  March  29 

8:30-9  p.m.  —  "The  Price  Is  Right" 

9-10  p.m.  —  "Perry  Como’s  Kraft  Music  Hall" 

Thursday,  March  30 

9:30-10  p.m.  —  "The  Ford  Show" 

Friday,  March  31 

9-10  p.m.  —  "The  Bell  Telephone  Hour" 

- o - 
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February  13,  1961 


SECRETARY  RIBICOFF  TO  ‘MEET  THE  PRESS' 

Abraham  A.  Ribicoff,  Secretary  of  Health,  Education  and 
Welfare  and  former  Governor  of  Connecticut,  will  be  the  guest  on  "Meet 
the  Press"  Sunday,  Feb.  19  (NBC-TV  Network  color  broadcast,  6  p.m. 

EST;  NBC  Radio  Network  except  WNBC,  as  part  of  "Monitor,"  6:30  p.m. 
EST;  WNBC  time,  6:35  p.m.  EST). 

With  President  Kennedy’s  message  on  medical  aid  to  the  aged 
already  released  and  his  message  on  Federal  aid  to  education  soon  to 
come,  legislation  in  these  fields  is  expected  to  be  a  subject  of 
controversy  in  Congress.  In  view  of  this.  Secretary  Ribicoff ' s 
appearance  on  "Meet  the  Press"  is  especially  timely. 

Secretary  Ribicoff  will  be  interviewed  by  Jack  Steele  of 
Scripps -Howard  Newspapers,  Jack  Bell  of  Associated  Press,  Ray  Scherer 
of  NBC  News  and  Lawrence  E.  Spivak,  producer  and  permanent  panelist 
of  "Meet  the  Press. "  Ned  Brooks  will  be  moderator.  The  color  broad¬ 
cast  will  originate  live  in  Washington.  "Meet  the  Press"  is  a 
Public  Affairs  presentation  of  NBC  News. 

- o - 


PRESS  DEPARTMENT.  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


t 

•  :  ■  • 

. 


NBC -TV  AND  RADIO  NETWORKS  TO  CARRY  KENNEDY  NEWS  CONFERENCE  LIVE 

President  Kennedy’s  news  conference  Wednesday, 
Feb,  15  will  be  carried  live  on  the  NBC  Television  and 
NBC  Radio  Networks  (including  WNBC-TV  and  WNBC)  from  7  p.m. 
EST  to  conclusion  (which  is  expected  to  be  7-30  p.m. )„ 

The  conference  will  be  held  in  the  auditorium  of  the 
State  Department  Building. 


NBC-New  York,  2/13/61 
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NRC  feature: 


February  13,  1961 


LUCKY  LUCY 

Margie  Regan  Earns  Co-Starring  Billing  in  ‘Michael  Shayne ‘  Series 

Margie  Regan's  experience  proves  that  a  quick  rise 
to  success  can  still  happen  in  Hollywood. 

The  pert,  18-year-old  actress  landed  a  role  in  the 
NBC-TV*s  "Michael  Shayne"  mystery  series  episode,  "Four  Lethal 
Ladies."  She  pinch-hit  as  Shayne ‘s  secretary,  Lucy,  because 
Patricia  Donahue,  who  had  played  the  part  regularly,  had 
left  the  show  to  fulfill  other  commitments. 

Margie's  performance  opposite  Richard  Denning,  who 
stars  as  Michael  Shayne,  made  such  a  favorable  impression  that 
she  had  been  signed  as  the  regular  Lucy. 

Margie's  initial  series'  effort  will  be  broadcast 
Friday,  Feb.  17  (10-11  p.m.  EST).  On  Feb.  24,  she  will  have 
billing  as  a  co-star  in  the  series  episode,  "The  Ancient  Art 
of  Murder. " 

"It's  the  luck  of  the  Irish,"  says  the  blue-eyed  girl 
whose  statistics  are  5-feet-6,  120  pounds,  36-23-36. 
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NBC  TELEVISION  NETWORK  NEWS 


’OUR  AMERICAN  HERITAGE*  IS  HONORED  AGAIN --ENTIRE  TELEPLAY 
’INVINCIBLE  TEDDY,’  PUBLISHED  IN  CONGRESSIONAL  RECORD 

NBC-TV’s  award-winning  "The  Equitable’s  Our  American  Heritage" 
series  of  special  historical  dramatizations  has  elicited  praise  in  the 
Congressional  Record  for  the  fifth  time  since  the  series  premiered  in 
October,  1959.  Sen.  William  Proxmire  (D-Wis.)  has  hailed  the  series 
for  "its  unique  thrust  into  our  hearts  and  minds... in  bringing  American 
history  to  life." 

Sen.  Proxmire  has  had  the  entire  Tad  Mosel  teleplay  for  "The 
Invincible  Teddy"  --  a  dramatisation  of  the  early  career  of  former 
President  Theodore  Roosevelt  aired  Jan.  13  —  published  in  the  Con¬ 
gressional  Record.  He  commented: 

"American  history  brought  to  life... is  a  unique  boon  we  now 
enjoy  from  television.  TV’s  tremendous  ability  to  take  the  viewer  by 
the  hand  and  lead  him  back  through  a  magic  time  machine  into  the  realism 
of  life  was  focused  on  actual  events  in  the  life  of  the  great  President, 
Theodore  Roosevelt. 

"Re-reading  this  script  has  made  me  freshljr  aware  of  the  excel¬ 
lence  of  writing  that  is  going  into  television.  The  script  uses  the  small 
detail,  knowingly  perceived,  to  give  us  a  better,  clearer  understanding 
of  the  broad  train  of  events.  To  do  this  well  is  a  test  of  the  writer’s 
art,  and  the  Tad  Mosel  effort  passed  with  top  marks.  TV's  new  medium 
has  enlisted  the  efforts  and  output  of  writers  of  unusual  distinction, 
and  the  results  can  be  seen  in  many  teleplays  of  high  literary  merit." 

"The  Invincible  Teddy,"  directed  by  Jack  Smight,  starred 
George  Peppard,  Glenda  Farrell,  Ina  Ealin  and  Arthur  Hill  with  special 
guest  star  Thomas  Mitchell. 

o  NBC-New  York,  2/13/61 
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ISTBC  TRADE  NEWS 


February  14,  1961 

MUTUAL  OF  OMAHA  BUYS  SPONSORSHIP  OF  'CHET  HUNTLEY  REPORTING* 

Mutual  of  Omaha  has  purchased  sponsorship  of 
"Chet  Huntley  Reporting, "  the  weekly  half-hour  NBC  News 
feature  (Sunday,  5-30-6  p.m.  EST),  it  was  announced 
today  by  Don  Durgin,  Vice  President,  NBC  Television 
Network  Sales. 

The  program,  which  began  on  NBC-TV  in  April, 
1956,  has  won  several  awards  and  features  Chet  Huntley 
in  a  discussion  and  analysis  of  the  week's  news  high¬ 
lights. 

The  purchase  for  Mutual  of  Omaha  was  placed 
through  Bozell  &  Jacobs  Inc. 
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NBC  TELEVISION  NETWORK  NEWS 


February  14,  1961 

'DR.  KILDARE'  WILL  BE  FULL-HOUR  NBC -TV  NETWORK  SERIES 
IN  1961-62  WITH  RAYMOND  MASSEY  AS  DR.  GILLESPIE 
AND  RICHARD  CHAMBERLAIN  IN  THE  TITLE  ROLE 

"Dr.  Kildare"  --  developed  by  MGM-TV  from  Its  memorable 
motion  picture  properties  —  will  be  a  full-hour  family  entertainment 
series,  co-starring  Raymond  Massey  as  Dr.  Gillespie  and  Richard 
Chamberlain  in  the  title  role,  on  the  NBC  Television  Network  for  the 
1961-62  season. 

David  Levy,  Vice  President,  Programs  and  Talent,  for  the 
NBC  Television  Network,  today  announced  acquisition  of  the  new  series, 
which  will  be  a  co-production  of  NBC  and  MGM,  and  will  be  filmed  at 
MGM  Studios  in  Hollywood. 

Inspired  by  one  of  the  most  popular  characterizations  of 
motion  picture  history,  the  new  "Dr.  Kildare"  series  will  be  brought  to 
television  by  a  top  team  of  creative  talent,  including  Norman  Felton  as 
executive  producer  and  Herbert  Hirschman  as  producer.  The  TV  concept 
was  developed  by  E.  Jack  Neuman. 

Recently  signed  to  an  MGM  contract,  Richard  Chamberlain  is  a 
young  actor  chosen  for  the  part  of  "Dr.  Kildare"  after  a  nationwide 
talent  search  conducted  by  MGM  and  NBC.  Raymond  Massey  is  one  of  the 
stage  and  screen's  most  distinguished  performers  and  will  star  as 
Abraham  Lincoln  Saturday,  April  1  (NBC-TV  Network,  9:30-10  p.m.  EST), 
in  a  re-creation  of  Lincoln's  Gettysburg  address  on  the  award-winning 
"Our  American  Heritage"  series. 

(more) 
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-  "Dr.  Kildare " 

Chamberlain  will  make  his  motion  picture  debut  in  MGM's  soon- 
to-be-released  "Secret  of  the  'Purple  Reef, "  and  has  made  guest  appear¬ 
ances  in  TV  series  including  "Thriller,"  "Alfred  Hitchcock  Presents," 
"The  Deputy,"  "Mr.  Lucky,"  "Gun smoke, "  "Riverboat,"  "Rescue  8"  and 
"Basin  Street  Beat." 

"Dr.  Kildare"  will  mark  the  debut  as  a  continuing  star  of  a 
TV  series  for  Massey.  The  several  "Dr.  Kildare"  motion  pictures 
starred  Lou  Ayres  in  the  title  role  and  the  late  Lionel  Barrymore  as 
Dr.  Gillespie. 

The  premiere  episode  (date  and  time  to  be  announced)  of  "Dr. 
Kildare"  will  be  entitled  "Twenty-Pour  Hours."  "Dr.  Kildare"  will 
mark  the  third  MGM  series  to  be  produced  in  association  with  NBC.  One 
of  them,  "National  Velvet,"  is  currently  seen  on  Sunday  nights 
(8-8:30  p.m.  EST). 
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NBC -TV  NETWORK  PROGRAM 


*  LUMUMBA :  AFRICAN  MARTYR?*  PRESENTED 
AS  SPECIAL  NEWS  REPORT  ON  NBC-TV 

"Lumumba:  African  Martyr?"  —  a  half-hour  NBC  News 
program  reporting  the  world-wide  repercussions  of  the  death  of 
former  Congolese  Premier  Patrice  Lumumba  --  was  presented  on 
the  NBC-TV  Network  last  night  (Monday.,  Feb.  13 >  at  9  P-m.  EST). 

The  "NBC  Special  News  Report"  included  a  taped  segment 
of  yesterday’s  United  Nations  sessions,  with  portions  of  the 
speeches  by  Secretary  General  Dag  Hamraarskjold,  U.  S.  Delegate 
Adlai  E.  Stevenson  and  Soviet  Delegate  Valerian  A.  Zorin. 

The  program  also  included  a  filmed  report,  narrated  by 
correspondent  Frank  McGee,  dealing  with  the  background  of  events 
in  the  Congo  and  the  role  played  by  Lumumba  since  the  nation  won 
its  independence  last  year. 

There  were  other  reports  by  UN  correspondent  Pauline 
Frederick,  State  Department  correspondent  Frank  Bourgholtzer, 
and  correspondent  Robert  Rogow,  who  spoke  by  radio  circuit  from 
Leopoldville . 

The  program  was  produced  by  Chet  Hagan  and  directed 
by  Robert  Priaulx.  It  was  sponsored  by  the  Gulf  Oil  Corpora¬ 
tion  as  another  in  a  series  of  "NBC  Special  News  Reports"  cover¬ 
ing  fast-breaking  news  events. 


NBC -New  York,  2/14/51 
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February  14,  1961 


NANCY  SIMPSON,  NBC  SECRETARY,  NAMED  * CINDEREMMY’ 

AND  WILL  REIGN  AT  ’EMMY  AWARDS’  TV  BROADCAST 

Nancy  Simpson,  24-year-old  NBC  secretary,  will  reign 
as  Cinderemmy  at  the  13th  annual  "Emmy  Awards"  show  to  be 
broadcast  over  the  NBC-TV  Network  Tuesday,  May  i6  (10  to 
11:30  p.m.  EDT). 

The  pretty  blonde  was  crowned  by  actor  Efrem  Zimbalist 
Jr.  at  the  annual  Cinderemmy  Ball  in  Hollywood’s  Cocoanut 
Grove  Feb.  10. 

More  than  700  persons  watched  as  Zimbalist,  the  night’s 
"Prince  Charming, "  tried  a  glass  slipper  on  each  of  five  final¬ 
ists.  When  the  slipper  fit  Miss  Simpson,  she  was  proclaimed 
Cinderemmy.  Runners-up  were  Sharon  Debord,  Marilyn  Kent,  Karen 
McNamara  and  Joan  Bennett  --  all  employees  of  firms  in  the 
industry. 

The  ball  was  sponsored  by  the  Los  Angeles  chapter  of 
the  Academy  of  Television  Arts  and  Sciences. 

Miss  Simpson  is  secretary  to  Howard  Ross,  manager  of 
Day  Program  Operations  for  NBC’s  Pacific  Division.  A  native 
of  New  York,  she  has  lived  in  Los  Angeles  since  1951*  She 
attended  Burbank  High  School  and  Occidental  and  Woodbury 
Colleges  and  lives  in  La  Cresenta.  One  of  her  gifts  as  Cinder¬ 
emmy  is  a  weekend  at  the  Tropicana  Hotel  in  Las  Vegas. 
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ROBERT  W.  SARNOPP  TELLS  CINCINNATI  AD  CLUB  THAT  OBLIGATION 
TO  DEVELOP  COLOR  TV  IS  AS  MUCH  A  PART  OP  BROADCASTER'S 

RESPONSIBILITY  AS  GOAL  FOR  HIGHER  PROGRAMMING  LEVELS 

CINCINNATI,  0.,  Peb.  15  --  The  obligation  to  develop  color 
television  is  as  much  a  part  of  the  broadcaster's  responsibility  as 
the  obligation  to  develop  higher  levels  of  programming,  Robert  W. 
Sarnoff,  Chairman  of  the  Board  of  the  National  Broadcasting  Company, 
today  told  the  Cincinnati  Advertisers'  Club. 

Color  television  offers  broadcasters  an  unparalleled  oppor¬ 
tunity  to  develop  fresh  advertising  revenue  for  their  own  expanding, 
highly  competitive  business  and  as  it  becomes  a  mass  medium  will  be  a 
source  of  new  vigor  for  the  whole  American  economy,  Mr.  Sarnoff  said. 

"Color  is  more  than  an  opportunity  for  broadcasters;  in  my 
judgment,  it  is  also  an  obligation,"  Mr.  Sarnoff  asserted.  "Broad¬ 
casters  have  a  responsibility  to  develop  the  medium  to  its  full  poten¬ 
tial.  When  they  say  in  effect,  'We'll  get  into  color  later  on,  after 
someone  else  has  created  the  audience, '  they  are  not  fulfilling  that 
responsibility. 

"If  the  broadcaster  is  expected  to  lead  the  audience  to  higher 
levels  of  programming  especially  in  news  and  information  --  an  obliga¬ 
tion  most  of  them  willingly  assume  --  should  he  not  also  be  expected  to 
assume  the  obligation  of  leading  the  audience  to  a  technological 
frontier  that  provides  a  new  dimension  for  greater  public  service? 

(more ) 
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2  -  Robert  W.  Sarnoff 


The  striking  upsurge  in  news  and  public  affairs  programming 
and  the  accelerating  groundswell  for  color  television  on  all  fronts 
are  the  two  most  significant  long-range  developments  in  broadcasting 
today,  Mr.  Sarnoff  said. 

The  expansion  of  informational  programming,  much  of  it  in 
prime  evening  time,  is  a  result,  Mr.  Sarnoff  said,  of  three  develop¬ 
ments:  The  deeper  audience  interest  cultivated  by  broadcasters  over 
the  years,  the  broadcasters*  initiative  in  attaining  the  lifting  of 
restrictions  that  made  possible  "The  Great  Debate"  series  in  the  last 
Presidential  campaign,  and  the  growing  support  of  advertisers.  The 
Gulf  Oil  Company’s  arrangement  with  NBC  to  sponsor  NBC  News  specials 
on  fast-breaking,  unforeseeable  events  was  cited  by  Mr.  Sarnoff  as  "an 
expression  of  confidence  by  an  advertiser  quite  without  parallel  in 
the  history  of  broadcasting."  Mr.  Sarnoff  reported  the  results  of  a 
market  survey  which  revealed  the  impressive  consumer  loyalty  which 
Timex  watches  have  achieved  through  sponsorship  of  the  NBC  White 
Paper  series  as  an  indication  of  the  greater  audience  support  for 
informational  programming. 

"It  would  be  misleading  to  suggest  that  advertisers  are  now 
drawn  merely  by  the  increased  size  of  audiences  for  such  shows," 

Mr.  Sarnoff  said.  "It  is  a  matter  not  merely  of  how  many  commercial 
impressions  the  show  creates  for  a  product  but  what  kind  of  impressions 
it  creates  --  how  vivid,  how  deep  and  how  favorable." 

The  stage  has  been  set,  Mr.  Sarnoff  said,  "for  a  significant 
thrust  by  color  television  in  1961."  He  cited  these  factors:  For 
broadcasters,  color  television  offers  the  means  of  increasing  income 
to  expand  the  medium  by  increasing  effectiveness  for  current  ad¬ 
vertisers  and  attracting  a  broad  range  of  new  advertisers;  for  set 

(more ) 
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manufacturers,  it  offers  a  new  product  for  a  new  market;  for  ad¬ 
vertisers,  it  offers  a  medium  of  unmatched  drawing  power  and  selling 
power  during  the  current  marketing  revolution  when  the  maker  of  the 
product  rather  than  the  dealer  is  assuming  more  of  the  consumer  selling 
job. 

Mr.  Sarnoff  listed  these  reasons  for  the  current  groundswell 
in  color:  Color  sets  have  reached  a  stage  of  reliability  equal  to 
black  and  white;  technical  advances  in  the  studio  have  helped  to  make 
possible  the  most  faithful  reproduction  of  color  to  be  found  in  any 
medium,  and  color  programming  has  attained  new  peaks  of  volume  on  both 
a  network  and  local  basis  and  in  the  diversity  and  variety  of  color 
programming.  He  saluted  the  Crosley  Broadcasting  Corporation  and  its 
executives  for  extending  their  color  programming  to  an  average  of  25 
hours  a  week  locally  in  addition  to  network  service,  developing  such 
color  sports  programming  as  night  baseball  and  basketball  and  promoting 
color  aggressively  and  resourcefully. 

NBC  boosted  its  color  programming  beyond  1,000  hours  in  I960, 
an  increase  of  50  per  cent  over  1959*  and  now  averages  well  over  four 
hours  of  color  daily,  he  pointed  out.  Walt  Disney's  new  color  program¬ 
ming  on  NBC  this  Pall  will  be  as  important  a  factor  in  advancing  color 
television  as  was  the  Disney  conversion  to  color  in  motion  pictures,  he 
predicted. 

"For  the  advertiser,  color  television  is  a  unique  and  power¬ 
ful  tandem  buy,"  Mr.  Sarnoff  said.  "It  gives  him  the  mass  circulation 
of  compatible  black  and  white  television  homes,  plus  the  extra  impact 
of  the  ever-growing  number  of  color  homes.  Research  makes  it  vividly 
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clear  that  color  draws  more  viewers  to  the  set,  draws  them  more  often 
and  sells  them  far  more  persuasively  than  black  and  white.  At  present 
while  the  color  audience  is  in  the  process  of  becoming  a  mass  audience 
it  is  the  nation’s  largest  single  ’class*  audience  —  a  group  with 
higher  income,  more  money  to  spend,  greater  influence  on  those  around 
them. " 

- o - 
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Address  by  Robert  W.  Sarnoff 
Chairman  of  the  Board 
National  Broadcasting  Company,  Inc. 
Cincinnati  Advertisers '  Club 
Cincinnati,  Ohio 
February  15,  1961 


"TELEVISION’S  NEW  FRONTIER" 

I’m  delighted  to  have  this  chance  to  visit  Cincinnati  and  talk 
shop  with  you.  Apart  from  its  other  congenial  qualities,  Cincinnati  is 
second  to  no  city  in  the  United  States  in  alert,  responsible  and  far¬ 
sighted  television  management.  In  fact,  considering  the  homegrown  tele¬ 
vision  authorities  you  have  here,  it  may  be  presumptuous  for  me  to  tell 
you  anything  about  my  favorite  subject.  Nevertheless,  I  will  risk  it. 

Those  of  us  who  speak  for  the  television  medium  often  feel 
like  the  man,  who  on  recounting  to  a  friend  a  long  list  of  favors  he 
had  bestowed  upon  him  was  greeted  by  the  reaction,  "Yes,  yes,  but  what 
have  you  done  for  me  lately?" 

In  the  dozen  crowded  years  since  network  television  began, 
innovations  have  come  so  thick  and  fast,  growth  has  been  so  swift,  the 
air  has  been  so  filled  with  the  sound  of  breaking  precedents,  that  most 
of  us  have  fallen  into  the  habit  of  expecting  a  major  new  development 
every  time  we  look  up. 

In  about  as  much  time  as  it  takes  to  put  a  child  through 
school,  we  have  created  a  $1.5  billion-a-year  industry  founded  on  a 
whole  new  national  medium  of  entertainment,  information  and  advertising. 
We  have  made  available  to  all,  at  the  twist  of  a  dial,  material  that  not 
even  the  wealthiest  inhabitants  of  the  world’s  largest  cities  could  have 
enjoyed  only  two  short  decades  ago.  We  have  swiftly  and  steadily  expand¬ 
ed  the  hours  of  the  television  schedule;  the  fluency  and  effectiveness 
of  television  techniques;  the  scope  and  variety  of  program  types  and 
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forms;  the  range  and  flexibility  of  opportunities  for  advertisers  of 
all  kinds.  There  is  virtually  no  hour  of  the  waking  day  that  television 
does  not  serve,  no  kind  of  program  material  it  does  not  offer,  no  type 
of  product  or  service  it  cannot  sell.  And  yet  periodically  we  are 
asked  "What’s  going  to  be  new  or  different  this  year?"  or  "What  have 
you  done  for  me  lately?" 

I  have  great  faith  in  television  as  a  growing  enterprise  and 
as  a  medium  competitive  with  any  other.  Yet,  we  must  face  the  fact 
that,  at  least  where  black  and  white  television  is  concerned,  we  are 
reaching  a  plateau.  It  still  has  a  remarkable  potential  for  growth, 
change  and  innovation.  However,  I  believe  the  growth  will  be  slower, 
the  change  more  subtle  and  our  progress  will  consist  largely  of  advanc¬ 
ing  along  lines  we  have  already  developed,  rather  than  striking  out  in 
new  directions.  That  means  a  process  not  only  of  growing  but  of  filling 
out,  not  merely  of  innovating  but  of  maturing.  It  means  improving  the 
substance  of  existing  forms,  while  still  seeking  new  ones. 

Against  this  backdrop,  I  would  like  to  explore  with  you  two 
extremely  significant  long-range  developments  in  television  that  will 
answer  the  question  of  what  we  have  done  for  you  lately  as  viewers  and 
as  advertising  men  --  and  what  you  can  expect  in  the  future. 

One  development  is  the  striking  upsurge  in  news  and  public 
affairs  programming  --  much  of  it  in  prime  evening  time.  It  is  impor¬ 
tant  to  recognize  that  this  is  not  an  overnight  development,  nor  the 
result,  as  some  cynics  would  have  it,  of  a  sudden  desire  by  the  tele¬ 
vision  networks  to  turn  over  a  new  leaf.  Speaking  for  NBC,  we  have, 
as  a  matter  of  programming  policy,  always  offered  more  information 
programs  than  warranted  by  the  demonstrated  interest  of  the  majority  of 
our  audience.  It  has  been  our  policy  because  we  believe  one  of  the 
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obligations  of  broadcasting  is  to  lead  its  audience  and  open  new 
horizons  to  it.  As  a  result,  over  the  years  the  audience  interest 
in  this  programming  has  been  cultivated  and  expanded,  justifying  an  even 
greater  volume. 

Another  stimulus  to  informational  programs  has  also  been  the 
result  of  broadcasters*  initiative  over  a  long  period.  For  years  we 
sought  relief  from  the  restriction  of  Section  315  of  the  Communications 
Act  which  made  it  impractical  for  us  to  present  the  major  candidates 
for  President.  The  relief  we  finally  won  in  i960  enabled  broadcasting 
to  bring  the  candidates  and  the  issues  home  to  the  people  to  a  degree 
never  before  possible  in  the  history  of  national  self-government.  This 
opportunity,  and  the  skill  and  thoroughness  with  which  it  was  fulfilled, 
demonstrated  the  grip  that  actuality  can  hold  on  the  viewing  audience, 
and  further  stimulated  its  interest  in  the  world  of  public  affairs. 

The  viewer’s  growing  interest  in  the  world  around  him  has 
attracted  growing  attention  from  advertisers.  But  in  fairness  to  far¬ 
sighted  sponsors,  it  should  be  recognized  that  in  many  instances  ad¬ 
vertising  support  did  not  await  this  new  wave  of  audience  interest  but 
served  in  itself  to  give  impetus  to  the  growth  of  news  and  public 
affairs  on  the  air.  And  it  would  be  misleading  to  suggest  that  ad¬ 
vertisers  are  now  drawn  merely  by  the  increased  size  of  audiences  for 
such  shows.  Here,  more  perhaps  than  in  any  other  type  of  programming, 
it  is  a  matter  not  merely  of  how  many  commercial  impressions  the  show 
creates  for  a  product  but  what  kind  of  impressions  it  creates  --  how 
vivid,  how  deep  and  how  favorable. 

For  example,  a  recent  ten-market  survey  researched  the  impact 
on  Timex  watches  of  sponsorship  of  NBC’s  White  Paper  #1,  "The  U-2 
Affair."  Viewers  and  non-viewers  alike  were  interviewed  to  note  the 
differences  between  them.  40$  more  viewers  than  non-viewers  named 
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Timex  as  one  of  the  watch  brands  they  knew;  64$  more  viewers  than  non¬ 
viewers  correctly  identified  the  Timex  slogan;  83$  more  viewers  than 
non-viewers  thought  Timex  was  among  the  best  watches  they  could  buy, 
and  nearly  100$  as  many  viewers  as  non-viewers  said  they  would  be 
most  likely  to  buy  a  Timex  watch. 

One  of  the  most  impressive  examples  of  advertising  support 
for  this  programming  evolution  is  NBC's  unprecedented  arrangement  with 
the  Gulf  Oil  Company.  Gulf  has  contracted  to  sponsor  a  number  of  NBC 
News  Specials  on  fast-breaking,  unforeseeable  events.  Here  is  an 
expression  of  confidence  by  an  advertiser  quite  without  parallel  in  the 
history  of  broadcasting.  Among  the  programs  already  sponsored  on  this 
basis  have  been  shows  on  the  crisis  in  Laos,  the  seizure  of  the 
Portuguese  liner  Santa  Maria,  the  return  of  the  RB-47  fliers  from 
Moscow,  the  space  flight  of  the  chimpanzee,  and  the  blizzard  of  '6l. 

Such  advertiser  support,  coupled  with  current  audience  reaction,  is  a 
tremendous  incentive  to  even  greater  effort  in  the  area  of  important 
news . 

Parallel  with  television's  expanding  informational  program¬ 
ming  is  its  growing  influence  as  a  vital  element  of  government  and 
politics,  as  evident  first  in  "The  Great  Debate"  and  subsequently  in 
the  live  coverage  of  President  Kennedy's  press  conferences.  Tele¬ 
vision's  growing  role  in  public  affairs  benefits  not  only  those  ad¬ 
vertisers  venturesome  enough  to  become  directly  identified  with  informa¬ 
tional  programs  but  the  medium  itself  and  hence  all  those  who  advertise 
in  it . 

The  other  long-range  development  I  want  to  discuss  today  is 
even  broader  and  more  encompassing.  It  represents  television's  new 
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frontier  --  an  important  new  market  for  broadcasters,  advertisers 
and  manufacturers,  a  fresh  stimulus  for  the  whole  economy,  and  a  great 
new  service  to  the  public.  It  is,  of  course,  color.  In  my  judgment, 
a  combination  of  factors  has  laid  the  groundwork  for  a  significant 
thrust  by  color  television  in  1961. 

First,  what  are  the  basic  industrial  conditions  that  set  the 
stage  for  color  television?  . 

From  the  standpoint  of  broadcasters,  black  and  white  tele¬ 
vision  has  reached  near-saturation  in  terms  of  the  existing  population. 
Rate  increases  based  on  growing  circulation  are  tapering  off.  Yet 
broadcasters1  operating  costs  are  constantly  rising.  One  of  their  major 
problems  is  how  to  deliver  greater  impact  and  hence  greater  value  to 
keep  the  medium  expanding. 

The  answer  is  color.  It  offers  tremendously  increased  effec¬ 
tiveness  for  the  whole  range  of  advertisers  now  using  television.  More 
than  that,  it  opens  to  television  such  new  advertising  categories  as 
home  furnishing  and  fashions,  both  on  a  national  network  basis  and  for 
local  stations  in  the  relatively  undeveloped  department-store  field. 

From  the  standpoint  of  set  manufacturers,  black  and  white 
television  has  gone  through  the  classic  "new  product"  cycle  of  great 
growth  and  substantial  profit,  followed  by  product  maturity  with  accel¬ 
erated  price  competition  and  shrinking  profit  margins.  The  largest 
sales  are  now  at  the  low  end  of  the  line,  with  the  least  profit.  The 
major  future  of  set  manufacturing  lies  in  a  new  product  for  a  new 
market  --  and  the  new  product  is  color  television. 

From  the  standpoint  of  advertisers,  the  impact  of  color  is 
an  axiom  rooted  in  human  psychology,  confirmed  by  common  sense  and 

(more ) 
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proved  again  and  again  by  tests  in  every  visual  medium.  For  many  years, 
magazines  have  been  a  color  medium;  color  is  standard  in  outdoor  ad¬ 
vertising;  it  has  been  making  strides  and  demonstrating  its  effective¬ 
ness  in  newspapers.  When  added  to  the  unique  combination  of  sight, 
sound,  motion  and  demonstration  that  is  television,  color  creates  a 
medium  of  unmatched  drawing  power  and  selling  power.  And  color  has 
never  been  quite  so  important  to  advertising.  Styling  has  become  a 
vital  part  of  selling,  whether  it  be  the  packaging  of  soap,  cigarettes 
or  food  or  the  design  of  products  themselves,  such  as  automobiles  and 
appliances.  Color  is  a  basic  element  of  style  in  all  of  these;  in  the 
last  few  years,  even  "white  goods"  have  succumbed  to  color. 

Color  is  a  part  of  the  marketing  revolution  in  which  the 
maker  of  the  product,  rather  than  the  dealer,  is  assuming  more  of  the 
job  of  selling  to  the  consumer.  A  prime  example  is  in  products  design¬ 
ed  for  sale  in  supermarkets,  where  pre-sold  and  self-selling  customers 
select  their  choice  of  brands  without  any  salesman  on  the  scene.  In 
the  competition  for  shelf-space  and  the  customer’s  friendly  eye,  color 
television  offers  the  ideal  pre-selling  tool. 

Given  all  these  conditions,  the  ascendancy  of  color  television 
is  inevitable.  Given  the  progress  already  made  and  the  signs  now 
visible, I  believe  it  is  well  on  its  way. 

Ironically,  the  phenomenal  growth-curve  of  black  and  white 
television,  which  rose  in  one  year  from  190,000  to  1,000,000  sets  in 
use,  misled  some  people  in  what  to  expect  of  color  television.  That 
kind  of  growth-curve  is  unique  in  industrial  history  and  can  hardly  be 
used  as  a  benchmark  for  any  other  product,  especially  one  that,  in  a 
sense,  competes  with  black  and  white  television  itself.  Let’s  consider 
the  growth  of  color  television  by  some  more  meaningful  yardsticks. 


(more ) 
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Text 


Color  television  is  now  a  $100  million-a-year  industry.  It 
took  six  years  to  reach  that  level,  compared  to  twelve  years  for  the 
automobile  industry,  twenty  years  for  electrical  household  appliances 
and  forty  years  for  the  oil  industry. 

While  last  year’s  television  industry  black  and  white  set 
sales  managed  to  hold  their  own  amid  a  general  decline  in  the  sales  of 
consumer  durables,  color  set  sales  rose  sharply  over  1959.  RCA,  the 
pioneer  in  the  field,  made  a  seven  figure  profit  from  its  color  set 
sales  in  I960,  and  expects  to  increase  this  profit  in  1961. 

Prom  dealers  all  over  the  country,  the  word  is  as  cheering  as 

the  sales  figures .  Here  are  some  quotes  from  dealers  interviewed  last 
month  by  "Home  Furnishings  Daily."  Prom  a  dealer  in  Kansas:  "I  wish 

we  could  get  more  color  sets."  From  a  dealer  in  Pennsylvania:  "I 

think  color  television  is  the  salvation  of  the  appliance  dealer.  My 
color  business  now  is  better  than  my  black  and  white."  Prom  a  dealer 
in  Minnesota:  "Truthfully,  if  our  prime  brand  doesn't  offer  us  color 
for  this  fall,  we’ll  have  to  go  to  a  company  that  will  give  it  to  us. 

We  have  to  have  color.  Now  we’re  turning  people  away  when  they  come 
into  our  store  looking  for  a  color  set." 

It’s  not  hard  to  find  the  reasons  for  this  groundswell.  Color 
sets  have  reached  a  stage  of  reliability  that  is  the  equal  of  black  and 
white.  Tuning  is  simple,  with  or  without  remote  control.  Technical 
advances  at  the  studio  end  have  also  helped  to  make  possible  the  most 
faithful  reproduction  of  color  to  be  found  in  any  medium.  One  recent 
development  is  a  low  light-level  camera  tube  that  can  reproduce  color 
perfectly  under  the  kind  of  lighting  used  for  black  and  white  shows. 

It  has  cut  the  cost  of  converting  studios  for  color  and  helps  to  hold 
the  line  on  color  program  production  costs. 

(more ) 
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And  there  is  a  constantly  increasing  wealth  of  color  program¬ 
ming,  due  not  only  to  NBC  efforts  on  a  network  and  local  basis,  but 
also  to  outstanding  independent  stations  in  all  parts  of  the  country 
which  originate  color  programs  of  their  own.  At  the  head  of  the  list 
are  the  stations  of  the  Crosley  Broadcasting  Corporation,  and  I'm 
delighted  to  have  this  chance  to  salute  Bob  Dunville  and  John  Murphy 
for  the  dynamic  example  they  have  set.  They  program  an  average  of  25 
hours  a  week  locally  in  addition  to  network  service.  They  have  develop¬ 
ed  such  color  sports  programming  as  night  baseball  and  basketball  . 

They  consistently  do  a  thorough,  resourceful  job  of  promotion  and  they 
conduct  creative,  informative  research  on  the  impact  of  color.  And 
they  have  been  rewarded  with  increased  sales,  greater  prestige  and  the 
brightest  prospects  of  any  stations  in  their  markets. 

At  NBC,  color  has  permeated  virtually  every  program  type  on 
our  schedule,  and  steady  gains  boosted  our  color  programming  beyond 
1,000  hours  in  i960,  an  increase  of  50$  over  the  previous  year.  We 
are  now  averaging  well  over  four  hours  of  color  a  day,  and  there  will 
be  further  gains  both  in  volume  and  variety  in  the  season  ahead.  Next 
fall,  for  example,  the  magic  of  Walt  Disney  will  enter  the  lists  of 
color  television.  He  will  produce  a  weekly  series  of  full-hour  color¬ 
casts  on  NBC  and  will  also  create  a  number  of  special  programs  in  color. 
The  Disney  organization  was  an  important  factor  in  the  color  revolution 
of  motion  pictures,  and  I  am  confident  it  will  also  be  an  important 
factor  in  the  advance  of  color  television. 

The  look  of  television  in  the  future  was  visible  on  every 
color  set  last  Thursday  when  NBC  presented  the  third  of  its  recent 

(more) 
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Color  Day  promotions.  In  that  single  day,  the  NBC  peacock  strutted 
before  18  of  the  network* s  20  programs,  for  a  total  of  12  1/2  hours  of 
color. 

We  cannot  give  the  peacock  his  head  by  emulating  the  ostrich. 
To  hasten  the  future,  we  must  act  in  the  present  --  not  only  broad¬ 
casters  and  manufacturers  but  advertisers  as  well.  And  there  are  good 
present  reasons  for  doing  so,  as  you  can  judge  from  the  steadily 
increasing  number  of  advertisers  joining  those  who  for  years  have 
reaped  the  benefits  of  color  on  NBC. 

For  the  advertiser,  color  television  is  a  unique  and  powerful 
tandem  buy.  It  gives  him  the  mass  circulation  of  compatible  black  and 
white  television  homes,  plus  the  extra  impact  of  the  ever-growing 
number  of  color  homes.  Research  makes  it  vividly  clear  that  color 
draws  more  viewers  to  the  set,  draws  them  more  often  and  sells  them 
far  more  persuasively  than  black  and  white.  At  present,  while  the 
color  audience  is  in  the  process  of  becoming  a  mass  audience,  it  is 
the  nation’s  largest  single  "class"  audience  —  a  group  with  higher 
income,  more  money  to  spend,  greater  influence  on  those  around  them, 

A  major  obstacle  to  a  swifter  rate  of  color  growth  has  been 
the  failure  till  recently  of  manufacturers  other  than  RCA  to  enter  the 
field  actively.  I  believe  this  obstacle  is  clearly  doomed  by  the  fact 
that  RCA's  pioneering  effort  has  now  reached  and  passed  the  point  of 
profit.  Already  five  other  manufacturers  are  marketing  color  sets. 

If  the  others  keep  holding  back,  they  face  a  real  risk  of  losing  their 
share  of  the  market. 

As  they  come  into  the  market,  they  will  touch  off  a  chain 
reaction.  Then  all  dealers  will  be  promoting  color,  instead  of  fob¬ 
bing  off  would-be  customers  or  trying  to  switch  them  to  black  and  white 

(more ) 
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10  -  Robert  W.  Sarnoff 


Text 


And  just  as  black  and  white  set  manufacturers  were  among  the  first 
television  advertisers,  so  color  set  manufacturers  will  follow  RCA’s 
lead  in  sponsoring  color  programs.  The  cycle  of  growth  will  spin  fast 
enough  to  make  even  the  black  and  white  networks  blush  with  color. 

More  sales  and  hence  greater  circulation  will  stimulate  more  color 
programming  and  sponsorship  by  a  wide  range  of  advertisers,  and  those 
programs  in  turn  will  generate  still  more  set  sales. 

The  greatest  opportunity  to  accelerate  the  growth  of  the  color 
medium  belongs  to  broadcasters,  and  especially  the  networks.  It  is 
an  opportunity  in  their  own  interest.  It  is  through  color  that  fresh 
advertising  revenue  can  be  attracted  to  television  to  support  an  ever- 
expanding,  highly  competitive  broadcasting  economy.  Those  who  close 
their  eyes  to  color  may  find  themselves  one  day  --  and  sooner  than 
they  think  --  in  the  position  of  those  who  once  shut  their  eyes  to  such 
new  developments  as  the  phonograph,  the  radio  and  black  and  white 
television. 

Color  is  more  than  an  opportunity  for  broadcasters;  in  my 
judgment,  it  is  also  an  obligation.  Broadcasters  have  a  responsibility 
to  develop  the  medium  to  its  full  potential.  When  they  say  in  effect, 
"We1 11  get  into  color  later  on,  after  someone  else  has  created  the 
audience, "  they  are  not  fulfilling  that  responsibility.  If  the  broad¬ 
caster  is  expected  to  lead  the  audience  to  higher  levels  of  programming 
especially  in  news  and  information  --  an  obligation  most  of  them 
willingly  assume  --  should  he  not  also  be  expected  to  assume  the 
obligation  of  leading  the  audience  to  a  technological  frontier  that 
provides  a  new  dimension  for  greater  public  service? 


(more ) 
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11  -  Robert  W.  Sarnoff  --  Text 


As  color  television  becomes  a  mass  medium,  it  will  be  a  source 
of  fresh  vigor  for  the  whole  American  economy,  benefiting  all  of  us 
by  helping  to  move  goods  and  services  as  no  other  medium  can  do. 

Whether  you  are  a  manufacturer,  a  broadcaster,  an  advertiser,  an  ad¬ 
vertising  man  or  a  viewer,  you  can  hasten  that  day  by  joining  the  cycle 
of  growth  now. 
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NBC  TRADE  NEWS 


February  15,  1961 

PRESTIGE  FILMS --FIRST  OF  POST-1950  GROUP  RELEASED  TO  NETWORK  TV — 
WILL  BE  SEEN  WEEKLY  IN  PRIME  EVENING  TIME  ON  NBC-TV  IN  1961-62 

Hollywood's  finest  motion  pictures,  the  first  group  of  post- 
1950  prestige  films  ever  released  to  network  television,  will  be  show¬ 
cased  in  prime  evening  time  each  week  on  NBC-TV  during  the  1961-62 
season. 

Walter  D.  Scott,  Executive  Vice  President,  NBC  Television 
Network,  announced  the  unprecedented  arrangement. 

Among  the  pictures  which  will  have  their  television  premieres 
on  NBC-TV  are  "Titanic, "  with  Clifton  Webb  and  Barbara  Stanwyck;  "On 
the  Riviera,"  with  Danny  Kaye;  "The  Desert  Fox,"  with  Sir  Cedric 
Hardwicke  and  James  Mason;  "Five  Fingers,"  with  James  Mason;  "No 
Business  Like  Show  Business,"  with  Marilyn  Monroe,  Ethel  Merman,  Donald 
O'Connor  and  Mitzi  Gaynor;  "How  to  Marry  a  Millionaire,"  with  Marilyn 
Monroe,  and  "The  Black  Rose,"  with  Tyrone  Power  and  Orson  Welles. 

Each  Saturday  evening,  starting  at  9  p.m.  (NYT),  NBC-TV  will 
present  the  full-length,  uncut  feature  version  of  a  world-famous  20th 
Century-Fox  production.  Each  of  the  films  has  only  recently  been 
released  for  network  television  showing. 

NBC  will  make  its  selection  of  weekly  "television  first -runs" 
from  a  roster  of  150  20th  Century -Fox  pictures,  most  of  them  in  color. 

"NBC,  which  successfully  pioneered  both  the  special  concept 
and  color  TV,  now  looks  forward  to  a  unique  combination  of  the  two  in 
another  television  'first,'"  Mr.  Scott  said.  "Since  each  of  the  20th 

(more ) 
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2  -  Prestige  Films 


Century -Pox  productions  is  a  major  show  business  event, 
we  anticipate  the  unveiling  of  an  exciting  new  world 
of  entertainment  to  NBC's  Saturday  night  audiences. 

We  are  delighted  that  we  can  now  bring  the  freshness, 
power  and  excitement  of  these  highly  acclaimed  motion 
pictures  to  the  millions  who  enjoyed  them  on  the 
theatre  screen,  and  to  the  millions  more  who  will  be 
seeing  them  for  the  first  time." 

Mr.  Scott  stressed  that  NBC  regards  each  of 
these  motion  pictures  as  a  major  special,  and  is 
allotting  sufficient  time  to  present  each  of  them  in 
its  original,  uncut  length. 


NBC-New  York,  2/15/61 
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NBC  TRADE  NEWS 


February  15,  1961 

MINUTE  MAID  AND  TUPPERWARE  HOME  PARTIES 
TO  CO-SPONSOR  ‘MARINE LAND  CIRCUS* 

"Marineland  Circus,"  an  aquatic  spectacle  starring  Lloyd 
Bridges  and  Buster  Crabbe,  will  be  an  Easter  Sunday  color  special  on 
the  NBC-TV  Network  April  2  from  8  to  9  p.m.  EST,  it  was  announced  today 
by  David  Levy,  Vice  President,  Programs  and  Talent,  NBC  Television 
Network. 

Co-sponsors  will  be  Minute  Maid  Corporation,  through  Ted  Bates 
and  Company,  Inc.,  and  Tupperware  Home  Parties,  Inc.,  through  Batten, 
Barton,  Durstine  &  Osborn,  Inc. 

Bridges,  established  as  "the  nation's  most  famous  skin  diver" 
in  the  role  of  Mike  Nelson  in  the  syndicated  television  series  "Sea 
Hunt,"  will  be  seen  in  one  of  Marineland's  huge  exhibition  tanks  — 
the  rectangular  Oceanarium  --  where  he  will  maneuver  among  such  denizens 
of  the  deep  as  tiger  sharks,  barracudas,  sea  turtles,  swordfish,  manta 
rays  and  moray  eels. 

Crabbe,  a  former  Olympic  swimming  champion  and  star  of  NBC-TV* s 
"Captain  Gallant  of  the  Foreign  Legion"  series,  will  perform  in  Marine- 
•land's  Stadium  Pool  in  a  swimming  exhibition  and,  with  some  aquatnaids, 
in  a  water  ballet . 

Marineland ‘s  third  pool  --  the  circular  Oceanarium  --  will  be 
the  locale  for  the  highly  trained,  performing  porpoises.  They  will 

(more ) 
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’Marineland  Circus’ 


demonstrate  their  athletic  prowess  with  a  basketball  game,  high- 
hurdle  leaps,  hoop  jumps  and  other  porpoise  tricks. 

The  setting  for  the  color  special  will  be  the  fish- 
populated  pools  of  world-famous  Marineland  on  Florida’s  Atlantic 
Ocean  shore.  The  Marine  Studios,  a  major  tourist  attraction 
in  Florida  since  1938*  present  a  reproduction  of  the  ocean  floor, 
complete  with  rock  grottoes,  caves,  sea  fans,  a  seven-ton  coral 
reef  and  thousands  of  dangerous,  colorful  and  mysterious  creatures 
of  the  open  sea. 

NBC-TV's  one-hour  display  of  human  and  marine  performers 
above,  in  and  under  water  will  be  video-taped  at  Marineland  in 
mid-March.  Other  swimming  and  entertainment  stars  will  be  an¬ 
nounced  soon. 

The  "Marineland  Circus"  special  will  be  produced  by 
Ed  Pierce,  with  Sid  Smith  as  director  and  Mort  Silverstein  and 
Hal  Hackady  as  writers. 

- o - 

NBC-New  York,  2/15/61 
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NBC  TELEVISION  NETWORK  NEWS 


February  15,  1961 


IT'S  10  YEARS  FOR  "WATCH  MR.  WIZARD"  ON  NBC-TV 


Erupting  masses,  mysterious  gases,  and  liquids  which  incredibly 
change  from  one  color  to  another  will  be  among  the  strange  and  exciting 
experiments  featured  Saturday,  March  4,  when  "Watch  Mr.  Wizard"  cele¬ 
brates  its  10th  anniversary  on  the  NBC-TV  Network  (l  p.m.  EST). 

Don  Herbert,  producer,  creator  and  star  of  the  science  series, 
will  re-create  his  10  favorite  and  most  unusual  experiments  on  the  pro¬ 
gram  to  celebrate  its  anniversary.  Young  Irene  Strom,  one  of  Mr. 

Wizard's  two  assistants,  will  be  on  hand  to  help  him  with  his  "wizardry." 

Herbert  chose  his  experiments  —  one  for  each  year  that  the 
program  has  been  on  television  --  as  the  most  unbelievable  that  he  has 
performed  on  the  show. 

Air  pressure  will  be  demonstrated  with  magical  effects  and 
clouds  of  fire  and  smoke.  The  force  of  a  vacuum  will  crumble  metal  and 
two  clear  liquids  turn  a  dark  blue  at  the  count  of  12  for  no  outwardly 
apparent  reason.  With  a  strange  hissing  and  dense  clouds  of  smoke  and 
steam,  Mr.  Wizard  will  create  a  moving  column  by  mixing  liquid  potions 
with  sugar.  He  will  play  the  pipes-of-Pan  with  ordinary  drinking  straws. 

Herbert  performs  his  brand  sorcery  without  benefit  of  a  magic 
wand,  relying  on  the  wonders  of  science  as  applied  to  everyday  living. 

Since  the  program  started  in  March,  1951*  Herbert  has  explained 
some  of  the  most  difficult  principles  of  the  physical  sciences  through 

(more) 
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Watch  Mr.  Wizard* 


amusing  visual  effects.  He  keeps  his  viewers  from  being  awed  by 
scientific  paraphernalia  of  the  traditional  laboratory,  using  everyday 
objects  for  his  experiments. 

Most  of  the  experiments  to  be  done  March  4  are  possible  to 
attempt  at  home  with  objects  found  in  almost  any  kitchen,  closet  or  tool 
chest.  Although  they  can  almost  be  categorized  as  fun  and  games,  they 

illustrate  important  and  complex  scientific  laws  and  principles. 

*  *  * 


CREDITS  FOR  ‘WATCH  MR.  WIZARD*  ON  NBC -TV  NETWORK 


Time : 

Premiere  Date: 

Originator,  Producer  and  Star: 
Director: 


NBC-TV  Network,  Saturdays  (1  to 
1:30  p.m.  EST) . 

March  7j  1951 • 

Don  Herbert. 

Frank  Pacelli. 


Cast : 

(Alternating  Weeks) 

Adviser: 

NBC-TV  Network  Coordinator: 
Format : 


Point  of  Origination: 


Douglas  Lane  and  Irene  Strom. 

Dr.  Morris  H.  Shamos,  Physics  Depart¬ 
ment  Chairman  of  Washington  Square 
College,  New  York  University. 

Blair  Chotzinoff. 

Science  program  for  children  dealing 
with  "the  magic  of  science  in  every¬ 
day  living, "  presenting  scientific 
laws  by  simplified  experiments. 

NBC  Studios,  RCA  Building,  New  York 
City. 


NBC  Press  Representative: 


Anne  Morrissy  (New  York). 
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NBC  TELEVISION  NETWORK  NEWS 


February  15,  1961 

TAMM?  GRIMES  TO  PORTRAY  THE  AMERICAN  WOMAN  OF  PAST  CENTURY 
IN  ONE-HOUR  MUSICAL  REVUE  ON  *  OMNIBUS’  SUNDAY,  MARCH  26, 

SPOOFING  ’THE  HUNDRED  YEARS  WAR  BETWEEN  THE  SEXES' 

_ _  _ I 

Tammy  Grimes  will  portray  the  American  woman  of  the  last 
hundred  years  in  a  musical  revue,  "The  Hundred  Years  War  Between  the 
Sexes, "  on  the  "Omnibus"  NBC-TV  broadcast  of  Sunday,  March  26 
(5-6  p.m.  EST).  The  show  will  deal  with  "the  rise  of  the  American 
woman  and  the  decline  of  the  American  male  since  l86l"  through  the 
medium  of  popular  and  folk  songs.  Comedienne -singer-dancer  Tammy 
Grimes  will  be  supported  by  Myron  McCormick,  who  will  sing  and  act 
in  the  musical  spoof. 

A  singing  and  dancing  chorus  and  other  principal  performers 
will  be  chosen  for  the  one-hour  musical.  Franz  Allers,  one  of 
Broadway's  leading  conductors,  will  be  on  the  podium.  A  choreographer 
will  be  announced  shortly.  Seymour  Robbie  will  direct  the  show,  which 
is  a  Robert  Saudek  Associates  production. 

Miss  Grimes  appeared  on  the  "Omnibus"  program  "45  Minutes 
from  Broadway,"  which  was  one  of  her  early  successes.  Other  top  TV 
shows  in  which  she  starred  were  "Four  for  Tonight"  and  "Hollywood 
Sings. "  She  appeared  in  another  Saudek  production, "The  Datchett 
Diamonds,"  last  Fall.  Currently  she  is  star  of  the  Broadway  musical, 
"The  Unsinkable  Molly  Brown."  McCormick  will  be  seen  on  two  successive 
"Omnibus"  programs.  He  is  prominently  billed  in  "Fierce,  Funny  and 
Far  Out, "  the  survey  of  avant-garde  drama  scheduled  for  March  5  on 
NBC-TV. 

- o - 
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2-X-H  NBC  TRADE  NEWS 

February  16,  1961 

PUREX  CORP.  PURCHASE  ON  NBC-TV  FOR  1961-62  INCLUDES  SPONSORSHIP 
OF  12  FULL-HOUR  SPECIALS ,  EXTENSIVE  DAYTIME  SEGMENTS, 

AND  TWO  SERIES  OF  SPECIAL  PROGRAMS 


In  an  expanded  purchase  on  NBC-TV  for  1961-62,  the  Purex 
Corporation  will  sponsor  12  full-hour  special  programs,  extensive 
segments  of  NBC-TV* s  daytime  schedule  and  two  series  of  special  pro¬ 
grams  including  the  widely  acclaimed  "Purex  Special  for  Women"  series. 

In  making  the  announcement,  Edwin  S.  Friendly  Jr.,  Vice 
President,  Program  Administration,  NBC  Television  Network,  said  that 
the  major  portion  of  the  Purex  order  will  be  in  the  area  of  NBC 
Special  Projects. 

Six  new  programs  in  the  "Purex  Special  for  Women"  series, 
the  hour-long  daytime  specials  dealing  with  problems  of  fundamental 
concern  to  women,  will  be  presented  next  season.  Because  of  the 
interest  by  public  and  critics  alike,  certain  of  the  current  season's 
presentations  will  be  repeated  during  prime  evening  hours. 

Next  season,  Purex  will  sponsor  five  one -hour  programs  in 
"The  World  of  -  -  series  of  NBC  Special  Projects  being  developed 
for  the  prime  evening  schedule.  They  will  explore  the  "worlds"  of 
well-known  personalities  in  the  fields  of  entertainment,  the  arts  and 
sciences,  sports,  government  and  many  other  fields.  Donald  B.  Hyatt, 
Director  of  NBC  Special  Projects  and  executive  producer  of  NBC-TV* s 
"Project  20"  programs,  will  be  executive  producer  of  the  programs. 

(more) 
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2  -*  Purex* 

Irving  Gitlin,  executive  producer,  Creative  Projects,  NBC 
News  and  Public  Affairs,  will  again  supervise  the  "Purex  Special  for 
Women"  programs. 

Among  other  programs  to  be  repeated  on  NBC-TV  through  the 
Purex  purchase  are  several  "Project  20"  programs,  including  "Not  So 
Long  Ago,"  "Mark  Twain’s  America"  and  "Those  Ragtime  Years."  Several 
entirely  new  presentations  will  also  be  sponsored  by  Purex,  including 
"Cry  Vengeance.’"  —  an  original  NBC-TV  Network  dramatization  produced 
by  Robert  Alan  Aurthur  and  directed  by  Sidney  Lumet  from  a  teleplay  by 
Robert  J.  Crean.  The  special  program  will  be  presented  Tuesday, 

April  25  (10-11  p.m.  EST). 

Purex  sponsored  six  "Project  20"  programs  last  year,  as  well 
as  the  two-part  "What  Makes  Sammy  Run?"  and  "The  Sacco -Vanzetti  Story" 
shows  and  others  in  the  "Sunday  Showcase"  presentations.  Purex  also 
sponsored  the  NBC-TV  coverage  of  Inauguration  Day  activities  on  Jan.  20, 
and  will  sponsor  "JFK  —  Report  No.  1,"  to  be  presented  on  NBC-TV 
Tuesday,  Feb.  28  (10-11  p.m.  EST). 

The  purchases  were  placed  through  Edward  H.  Weiss  &  Company, 

Chicago. 

- o - 
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NBC  trade:  news 


February  16,  1961 

f  ■  •  "  ••  ~  —  -  ,  ■  — ■  ...  .  — -  — —  —  ■  —  -  .  _  .  _ 

I  LORILLARD  TO  SPONSOR  NIGHTTIME  VERSION  OF  '  CONCENTRATION  * 

I _  _ 

"Concentration, "  NBC-TV' s  highly  popular  daytime  game  show, 
will  become  a  Monday  night  network  feature  in  the  9:30  to  10  p.m.  EST 
time  spot  beginning  April  17,  it  was  announced  today  by  David  Levy, 
Vice  President,  Programs  and  Talent,  for  NBC-TV.  The  program  will 
replace  "Dante, "  which  will  be  broadcast  for  the  last  time  April  10. 

Hugh  Downs,  who  continues  as  star  and  emcee  of  the  daytime 
series  (11:30  a.m.  to  12  Noon  EST,  Mondays  through  Fridays),  will 
perform  similarly  on  the  evening  version.  It  will  be  sponsored  by  the 
P.  Lorillard  Company  through  the  Lennen  &  Newell  Inc.  agency. 

"We’re  highly  pleased  that  arrangements  have  been  worked  out 
so  that  Hugh  Downs  will  be  able  to  emcee  the  show, "  Robert  F.  Aaron, 
NBC-TV  Director  of  Daytime  Programs,  said  today.  "We’ll  tape  the 
program  early  enough  Mondays  so  that  Hugh  can  appear  on  the  'Jack 
Paar  Show’  later  in  the  evening.  We're  confident  that  ’Concentration' 
will  follow  the  example  of  ’Price  Is  Right’  in  making  a  successful 
transition  into  nighttime  programming  in  addition  to  retaining  its 
daytime  popularity. " 

The  format  of  "Concentration"  will  not  differ  materially  in 
the  evening  presentation,  but  the  value  of  prizes  offered  will  be 
augmented  from  the  daytime  version. 
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NBC  TRADE  NEWS 


February  16,  196 1 

- TV  DATES  SET  FOR  TWO  ‘PROJECT  20 ‘  EVENTS - 

'The  Story  of  Will  Rogers, '  with  Bob  Hope,  to  Be  Sponsored  by  Purex 
March  28;  ‘The  Real  West, 1  with  Gary  Cooper,  Sponsored 
By  Savings  and  Loan  Foundation  March  29 

NBC's  "Project  20"  will  bring  two  big  events  to  the  tele¬ 
vision  screen  on  consecutive  days  next  month.  Playdates  for  the  two  new 
programs  --  "The  Story  of  Will  Rogers"  and  "The  Real  West"  —  were  an¬ 
nounced  today  by  Donald  B.  Hyatt,  NBC  Director  of  Special  Projects  and 
producer-director  of  "Project  20." 

"The  Story  of  Will  Rogers,"  with  Bob  Hope  as  narrator,  will 
be  telecast  Tuesday,  March  28  from  9  to  10  p.m.  EST.  The  Purex  Corpora¬ 
tion  will  be  the  sponsor. 

"The  Real  West,"  with  Gary  Cooper  in  his  first  TV  role, will 
be  telecast  Wednesday,  March  29,  from  7^30  to  8:30  p.m.  EST.  The  Savings 
and  Loan  Foundation  will  be  the  sponsor. 

The  Will  Rogers  story  will  attempt,  in  Hyatt's  words,  to 
capture  and  project  the  "grass-roots  charm  and  humor"  of  the  man  himself. 
"When  Will  himself  is  not  on  the  screen,  the  narration  will  rely  on  his 
comments,  quips  and  observations  to  keep  the  Rogers  flavor  alive  at  all 
times,"  he  said. 

Spanning  Rogers'  career  from  his  early  rodeo-roping  days  to 
his  later  years  as  everyman's  commentator  on  the  national  and  world 
scenes,  the  program  will  employ  film  from  newsreel  archives,  from  silent 

(more ) 
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and  sound  motion  pictures  in  which  he  starred  and  from  non-theatrical 
footage  in  private  hands.  Rare  stills  will  be  animated  through  the  now- 
famous  still-pictures-in-motion  techniques  developed  by  "Project  20. " 

In  "The  Real  West, "  the  still-pictures-in-action  techniques 
will  bring  to  life  hundreds  of  rare  photographs  from  government  archives 
and  from  private  hands  that  will  authentically  portray  the  American  West 
from  1849  to  1900.  Places  in  which  significant  events  in  the  history  of 
the  West  occurred  have  been  newly  filmed  by  a  "Project  20"  camera  crew. 

Robert  Russell  Bennett  will  write  and  conduct  orchestral 
scores  for  both  programs.  Bennett,  one  of  the  best-known  figures  in 
American  music  today,  is  music  director  of  "Project  20. " 

Richard  Hanser  is  author  of  the  script  for  "The  Story  of 
Will  Rogers,"  and  Philip  Reisman  Jr.  is  writer  of  "The  Real  West." 

Daniel  W.  Jones  is  head  of  picture  research  for  all  "Project  20"  pro¬ 
ductions  . 

The  new  programs  will  bring  the  current  season’s  "Project  20" 
shows  to  five.  The  three  earlier  ones,  all  warmly  acclaimed  by  critics 
and  viewers  generally,  were  "The  Coming  of  Christ, "  the  90-minute  version 
of  "Victory  at  Sea"  and  "Ihose  Ragtime  Years." 
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NBC -TV  NETWORK  PROGRAM 


•AFRICA:  FIVE  MINUTES  TO  TWELVE'  WILL  BE  'NBC  SPECIAL  NEWS  REPORT' 
OFFERING  BACKGROUND  STUDY  OF  BASIC  PROBLEMS  OF  THE  CONTINENT 

Adlai  E.  Stevenson,  the  new  U.  S.  representative  to  the 
United  Nations,  will  participate  in  "Africa:  Five  Minutes  to  Twelve," 
a  special  program  examining  basic  problems  of  the  African  continent, 
on  the  NBC -TV  Network  Tuesday,  Feb.  21  (10-11  p.m.  EST). 

The  program  will  be  sponsored  by  the  Gulf  Oil  Corporation  as 
another  in  the  series  of  "NBC  Special  News  Reports."  It  replaces  "Cry 
Vengeance!"  which  will  be  presented  Tuesday,  April  25  (NBC-TV  Network, 
10-11  p.m.  EST)  under  sponsorship  of  the  Purex  Corporation. 

NBC  News  will  bring  three  of  its  foreign  correspondents  to  New 
York  to  report  on  Africa.  They  are  Irving  R.  Levine,  who  covered 
developments  in  the  Congo  last  year;  Edwin  Newman,  who  has  covered 
events  in  many  of  the  newly  independent  African  nations,  and  George 
Clay,  who  reports  from  the  Union  of  South  Africa  for  NBC  News. 

Lou  Hazam  and  Chet  Hagan,  who  will  co-produce  the  program, 
described  it  as  a  "television  primer,"  They  said  that  it  would  focus 
on  fundamental  problems  in  the  Congo,  North  Africa,  the  Union  of  South 
Africa,  the  15  new  African  nations  admitted  to  the  UN,  and  such  areas 
as  Portuguese  Angola  and  Ruanda -Urundi,  which  are  undergoing  revolution¬ 
ary  changes. 

The  program  will  feature  Frank  McGee  (as  anchorman)  and  other 
NBC  News  correspondents.  The  Western  attitudes  toward  Africa  will  be 
examined  by  Joseph  C.  Harsch,  Senior  European  correspondent,  and  Frank 
Bourgholtzer,  State  Department  correspondent.  The  Soviet  approach  to 
Africa  will  be  analyzed  by  John  Chancellor,  correspondent  in  Moscow. 
African  developments  in  the  UN  will  be  reported  by  Pauline  Frederick, 

UN  correspondent. 

- o - 

NBC -New  York,  2/16/61 


w  sa  Jdx» 

.. 

f  ol  ovitf£>^f5dB3fiqsn[  .3  »U.  wan  prij  tno6fJo  9j8  .  :i  *bj  i,A 
»»,  [f  ■-•;•  ci :j  '.etM'lft  evra  ::  0-  :  "  nx  od*  [i:oJ  toeq  XXlvj  tsnoU 

- 

.(?&£  . At .  ;  l_  ,  j)  IS  ,c fo%  t'iBbo i  uT  toorlstt  T/T-0ar  a.: 

86  n«  i'ls  ,  'L‘roO  110  I  CuO  9rid  Y'd  benoxnoqa  sd  Xliw  rnsn^onq  9ffl 

.t  t  ?ic q-  :<  x-  <3  or!;’  1  :an<  .up  *I©1  n  (Tri.I  .cue 

'  o  i  'In  .  tf<  r.,  '1  . 1 1:  •‘if  -P  XX j  v  ■.  ■  •  :* 

•  <9*15  30  . .  w  t  an  .i'.7:  I  .1  T!.nXv*xX  ~rlS  “V.  £  1 1' 

fl  Qfl  /  til!  TJWSW  filwri-  rf  f<  X  O.'^'JO  :  ■  Elfltf'.J.jC-  PV 

;  rocO  bnt  pnollsr  nsoliX h  di.o  ns  .<•-  1  Y r*"  n  sdl  Xo  YOBf'  n .  adr.a 

.0.0'  08M  oiol  80:.*ii ..  filr;o2  i  >  :*lnU  orP  nor  l  \t‘ioq9*i  f  riw  iYS 

: ;  jc-  •  j  ;  .  O'  i  Xi  .  •;  O i v r  i-3*  '  -nr  :  :  ,i  JOj 

ri  .rc:.  to  nou.nU  ell  tsol  ;A  ritaoM  tc../L  art  nit  erat  don-  I si florae  inert 
£-se*is  -iou  ifil  ol  bf  v  •  to-  iii'  .  li  <-  ■  <  ■  <  ■>•  1 

-rroxlx  a.  ' 9c  3 'j.c  .  :jjj  r  )lrlt  .  '  :U-o  •  >'’H  b<  >  sic-viA  -s  x>j£"’Toci 

.sognsrio  \ 

(  •'•••■£«...  n  s  •.  ■  :)  '  i£  i  onule '  t  L.  •  cic-i  iq  -i 
ad  1/  -w  soiT*"  A  b'iswol  zzl.u  oleoW  erfl  .  sine,  nocpe-r  oo  fc./aW 

5b  m  -  f>  s  ill  ji  lo^r-qrrc  >  .  c  . u5i  i.noA  tri3R*isH  .0  rlqr  'ol*  vJ  t  '-nlroi 
C‘J  d..  JO'iqCj.x  :  :  1V08  '  f:  .  1  n.-doqeoonco  .jcsni.  •■  SO-  "  'Mf  ■  t'l 1  - uivrtr 

.wooaoM  nx  r.  sr  no  (E  yinoo  ^oollsor  riO  nrlct»  Yd  b  > s  : f  f  ;»  d  l  ii  .  .!■ 

In  is'i^  siill  's'!  yd  rD9l‘ioq9i  ad  lllw  VIU  sdl  nl  e;-  isr  qolovab  nsol*: 


DEVELOPMENTS  IN  U.  N.  CONGO  DEBATE  COVERED 
ON  NBC  TELEVISION  AND  RADIO  NETWORKS 

Developments  In  the  United  Nations  debate  on  the  Congo, 
including  the  violent  demonstration  in  protest  against  UN  policies, 
were  covered  in  special  programs  on  the  NBC  Television  and  Radio 
Networks  yesterday  (Wednesday,  Feb.  15). 

NBC  News  covered  the  demonstration  inside  the  Security 
Council  chamber  in  a  live  NBC-TV  broadcast  at  11:45-11:55  a.m.  EST. 
Tape  coverage  of  the  demonstration  was  shown  in  two  15-minute  NBC-TV 
specials  at  12  noon  and  1  p.m.  EST. 

The  day's  coverage,  featuring  commentaries  by  Frank  McGee 
and  Pauline  Frederick,  began  with  a  bulletin  report  at  10:30  a.m.  EST 
and  included  other  NBC-TV  reports  at  2  p.m.  and  4:50  p.m.  EST.  The 
Congo  crisis  was  also  reported  on  the  "NBC  News  Day  Report"  (l  p.m. 
EST)  and  the  "Texaco  Hunt ley -Brinkley  Report"  (6:45  p.m.  EST). 

NBC  Radio  presented  live  coverage  of  the  address  by  the 
U.  S.  Representative  to  the  UN,  Adlai  E.  Stevenson  (12:05-12:45  p.m. 
EST)  and  the  address  by  UN  Secretary  General  Dag  Hammarskjold  (4:10  to 
4:45  P.m.  EST).  The  radio  network  also  presented  a  half-hour  special 
(9:30-10  p.m.  EST),  reporting  the  Congo  crisis  in  the  UN  and  reaction 
from  major  world  capitals. 
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NBC  TELEVISION  NETWORK  NEWS 


February  16,  196 1 

- ' SHOULD  CONGRESSIONAL  INVESTIGATIONS  OF  LOYALTY  BE  CURBED?  '■ - 

Rep.  James  Roosevelt  and  Martin  B.  McKneally,  Former  Commander 
of  Legion,  to  Debate  Issue  on  "The  Nation's  Future” 

Representative  James  Roosevelt  (D. -Calif.)  and  Martin  B. 
McKneally,  past  national  commander  of  the  American  Legion  and  chair¬ 
man  of  its  Americanism  Commission,  will  debate  the  question,  "Should 
Congressional  Investigations  of  Loyalty  Be  Curbed?"  Saturday,  Feb.  25 
on  NBC-TV's  "The  Nation’s  Future"  (9:30-10:30  p.m.  EST). 

The  debate  will  originate  live  in  New  York,  with  John  K.  M. 
McCaffery  as  moderator.  "The  Nation's  Future"  series  is  produced  by 
Arthur  Barron  under  the  supervision  of  Irving  Gitlin,  executive 
producer. 

Representative  Roosevelt  is  spearheading  a  move  to  curtail 
the  activities  and  limit  the  power  of  the  House  Un-American  Activities 
Committee.  In  a  letter  to  all  House  members  last  Dec.  31*  he  urged 
that  the  committee's  budget  "be  scrutinized  with  the  greatest  of  care 
in  a  public  hearing, "  so  it  would  receive  "not  a  cent  more  than  it 
could  justify."  He  charged  that  the  committee  had  "frittered  away  our 
time  and  squandered  our  money. " 

In  1959  Roosevelt  unsuccessfully  sought  adoption  of  a 
resolution  to  abolish  the  committee  and  transfer  its  functions  to  the 
Judiciary  Committee.  In  i960  he  again  urged  the  House  to  abolish  the 
committee . 

(more ) 
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-  "The  Nation's  Future" 

The  House  Un-American  Activities  Committee,  meanwhile,  has 
continued  to  seek  more  legislative  backing  for  its  program.  It 
emphasized  in  two  i960  year-end  reports  "the  crying  need  for  elimin¬ 
ating  certain  glaring  weaknesses  which  exist  in  our  national  security 
program. "  The  committee  said  it  would  continue  to  repeat  its  recommen¬ 
dations  "until  all  these  loopholes  have  been  plugged  and  our  country  is 
secure  from  its  enemies  within,  as  well  as  from  its  enemies  without  thi 
land. " 

With  the  likelihood  of  this  controversy  continuing  during  the 
8?th  Congress,  the  debate  between  Roosevelt,  who  will  take  the 
affirmative  position,  and  McKneally,  who  will  argue  the  negative  case, 
is  especially  timely. 

A  son  of  the  late  President  Franklin  D.  Roosevelt,  the 
Representative  is  a  former  chairman  of  the  California  Democratic  State 
Central  Committee  and  a  former  California  Democratic  National  Committee 
man.  He  served  in  the  U.  S.  Marine  Corps  from  1940  through  1945  and 
is  a  member  of  the  American  Legion  and  the  Veterans  of  Foreign  Wars. 

McKneally,  a  New  York  attorney,  lives  in  Newburgh,  N.  Y.  He 
was  national  commander  of  the  American  Legion  in  1959-60  and  now  is 
chairman  of  the  National  Commander's  Advisory  Committee.  During  t'/orld 
War  II  he  was  on  the  staff  of  the  adjutant  general  of  the  Army  and 
later  on  the  staff  of  the  commanding  general  of  the  Mid-Pacific  Area. 

Governor  Rockefeller  appointed  him  to  tne  New  York  State 
Defense  Council,  an  11-man  executive  staff  headed  oy  the  Governor, 
which  would  function  as  the  state  governing  body  if  war  should  prevent, 

the  state  legislature  from  functioning. 

- o - 
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IDA  LUPINO  DIRECTING  3  PLAYS  FOR  THE  ’THRILLER’  HOUR 


Ida  Lupino  directs  "Trio  for  Terror,"  a  one-hour  trilogy  on 
NBC-TV's  "Thriller"  series.  Production  started  this  'weak.  Airdate  for 
this  program  on  the  Tuesday  (9-10  p.m.  EST)  series  will  be  announced. 
Barre  Lyndon  wrote  the  three-part  teleplay  based  on  stories  by  Stephen 
Grendon,  Wilkie  Collins  and  Stephen  Bond.  Cast  for  the  first  story 
includes  Richard  Lupino  (not  related  to  Ida  Lupino),  Iris  Bristol, 
Terence  DeMarney,  Gil  Stuart  and  Nelson  Welch.  Players  in  the  second 
story  include  Robin  Hughes,  Francis  Bethencourt,  Jacqueline  Squire, 
Richard  Flato,  Reginald  Owen  and  Ben  Wright.  Cast  for  the  third  story 
includes  Michael  Pate,  John  Abbott,  Noel  Drayton,  Richard  Peel  and 
George  Pelling. 

- o - 

HUGH  DOWNS  TO  BE  HOST  OF  AMERICAN  JEWISH  CONGRESS  LUNCHEON  IN  N.Y. 

NBC -TV  personality  Hugh  Downs,  host  of  "Concentration"  and 
announcer  for  "The  Jack  Paar  Show, "  has  been  selected  as  host  of  a 
luncheon  for  the  Women’s  Division  of  the  American  Jewish  Congress.  New 
York’s  Hotel  Commodore,  Wednesday,  March  8.  Downs  will  head  an 
entertainment  roster  which  will  include  Jimmy  Nelson,  Martha  Wright 
and  Ityrna  Loy. 

- o - 
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CAST  AND  CREDITS  FOR  "THE  EQUITABLE’S  OUR  AMERICAN  HERITAGE" 
DRAMATIZATION  OF  "THE  SECRET  REBEL"  ON  NBC -TV 
SATURDAY,  MARCH  11  (9:30-10  P.M.  EST) 


"The  Equitable's  Our  American  Heritage" 

Presents 
Hugh  0  * Brian 
Howard  St .  John 
in 

’The  Secret  Rebel’ 

by 

Mann  Rubin 


Host  and  Narrator . Lowell  Thomas 

Art  Director . Duane  McKinney 

Costumes  by . Noel  Taylor 

Associate  Producer . Berenice  Weiler 

Associate  Producer-Editor . James  Lee 


Directed  By 
Alex  Segal 

Produced  By 
Mildred  Freed  Alberg 

A  Milberg  Production 
With  the 
Editors  of 

American  Heritage  Magazine 
*  *  * 


Cast  Principals 


Hugh  0’ Brian . 

Howard  St.  John.. 

Jack  Collins . 

Betty  Miller . 

Gerald  O’Loughlin 
Alfred  Sandor. . . . 

Norman  Barrs . 

Humphrey  Davis . . . 

Lou  Robb . 

Joseph  Dellasorte 
Alexander  Holt... 
Fred  Elwin-Clark. 
Linda  Canby . 


as  John  Honeyman 

as  Gen.  George  Washington 

as  Col.  Johann  Rail 

as  Mary  Honeyman 

as  Sgt.  Grogan 

as  Wilson 

as  Bates 

as  the  Magistrate 
as  Von  Dachow 
as  the  Soldier 
as  the  Sentry 
as  Honeyman ‘s  Son 
as  Honeyman 's  Daughter 


*  *  * 
(more ) 
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2  -  Credits  for  *The  Secret  Rebel* 


Additional  Credits 

Casting  Director: 

Unit  Manager: 

Announcer: 

Technical  Director: 
Associate  Director: 
Production  Assistant: 
Makeup : 

Lighting  Director: 

Audio : 

Tom  Sand 

William  Dannhauser 

Dan  Donaldson 

Larry  Elikann 

Robert  Humphries 

Ruth  Daniels 

Bob  O'Bradovich 

Alan  Posage 

Norman  Ogg 

Sponsor: 

*  *  * 

The  Equitable  Life  Assurance  Society 
of  the  United  States 

Agency: 

Origination: 

Foote,  Cone  and  Belding 

NBC  Studio  8H,  Radio  City,  New  York, 

NBC  Press  Representative: 

on  tape 

Charlie  Gregg,  New  York 

_ 0 _ 
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NBC  TRADE  NE^‘H 
February  17,  1961 

•LAS  VEGAS  BEAT,*  FULL-HOUR  ADVENTURE  SERIES  SET  IN  DESERT  RESORT 
WITH  PETER  GRAVES  AS  STAR,  TO  BE  PRIME  TIME  PRESENTATION 
ON  NBC  TELEVISION  NETWORK  IN  1961-62  SEASON 

"Las  Vegas  Beat,"  a  full-hour  adventure  series  set  in  the 
glittering  Nevada  desert  resort,  is  being  readied  by  the  NBC  Television 
Network  for  prime  time  presentation  during  the  1961-62  season.  Peter 
Graves,  as  public  relations  man  Bill  Ballen,  will  star  in  the  series, 
and  co-stars  include  Diana  Millay,  William  Bryant,  Richard  Bakalyan  and 
Jamie  Farr. 

David  Levy,  Vice  President,  Programs  and  Talent,  for  the 
network,  announced  the  new  project  today.  Produced  by  Goodson-Todman 
Productions  Inc.  in  association  with  the  National  Broadcasting  Company, 
"Las  Vegas  Beat"  will  be  filmed  in  black  and  white  at  Hollywood's 
Paramount  Studios  and  on  location  in  and  around  Las  Vegas,  its  night 
clubs  and  luxury  hotels.  Hoover  Dam,  Lake  Mead  and  the  Nevada  desert. 

The  pilot  film  for  "Las  Vegas  Beat"  has  been  produced  and 
written  by  Andrew  J.  Fenady,  creator  and  producer  of  "The  Rebel"  on 
another  network,  and  directed  by  Bernard  Kowalski.  "Las  Vegas  Beat" 
will  be  set  against  a  background  of  fast-paced  action  in  the  tourist 
Mecca  that  rivals  Paris  for  gayety  and  opulence. 

Graves,  as  Bill  Ballen,  will  portray  a  press  agent  and 
troubleshooter  for  many  of  the  community's  commercial  enterprises  and 
colorful  residents.  His  clients  range  from  resort  hotel  owners  and 
casino  operators  to  tourists  and  movie  stars.  Co-starring  roles 

(more ) 
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'Las  Vegas  Beat* 


include  those  of  distaff  news  reporter  Cynthia  Raine  (Miss  Millay), 
editor  Joe  Joseph  (Bryant),  Lt.  Bernie  McFeety  (Bakalyan)  of  the  Las 
Vegas  sheriff’s  office,  and  Gopher  (Farr),  undercover  man  for  Ballen. 

Graves,  star  of  "Fury"  on  the  NBC-TV  Network,  has  guest - 
starred  in  numerous  TV  series  and  specials,  including  "Wagon  Train," 
"Playhouse  90,"  "Hallmark  Hall  of  Fame,"  "Fireside  Theatre"  and  "Alcoa 
Presents."  His  film  credits  include  "Stalag  17,"  "Night  of  the  Hunter," 
"The  Long,  Grey  Line,"  "Court  Martial  of  Billy  Mitchell"  and  "Stranger 
in  Ity  Arms.  " 

Miss  Millay,  who  won  critical  acclaim  for  her  portrayal  last 
season  in  "My  Three  Angels"  on  "Ford  Startime, "  has  played  guest  roles 
on  "The  Americans,"  "Gunsmoke, "  "Thriller,"  "Michael  Shayne, "  "Perry 
Mason,"  "The  Tab  Hunter  Show,"  "Father  Knows  Best"  and  other  current 
TV  series. 

Bryant’s  many  TV  credits  include  "Peter  Gunn,"  "The  Rebel," 
"Laramie,"  "Playhouse  90,"  "Have  Gun,  Will  Travel"  and  "Gunsmoke." 
Bakalyan  has  been  seen  in  the  motion  picture,  "Up  Periscope, "  and  on 
TV  in  "The  Tall  Man,"  "The  Deputy,"  "The  Untouchables,"  "Checkmate," 

"The  Rebel,"  "Dobie  Gillis"  and  "Peter  Gunn."  Farr’s  motion  picture 
credits  include  "Blackboard  Jungle"  and  "No  Time  for  Sergeants"  and  has 
appeared  on  TV  in  "The  Rebel, "  "The  Jack  Paar  Show, "  "The  Red  Skelton 
Show"  and  "Climax." 

- o - 
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EIGHT  TOP  ACTS  OF  FAMED  BERTRAM  MILLS  CIRCUS  WILL  PERFORM 

IN  ’THIRD  TIMEX  ALL  STAR  CIRCUS’  ON  NBC-TV  NETWORK 

Eight  of  the  leading  acts  of  the  world-renowned  Bertram  Mills 
Circus  of  London  will  perform  in  the  "Third  Timex  All-Star  Circus" 
Saturday,  March  25  on  the  NBC-TV  Network  (7 : 30-8 : 30  p.m.  EST).  Joe  E. 
Brown  will  be  host,  and  will  introduce  the  acts  by  means  of  an  inte¬ 
grated  script. 

Opening  the  hour  of  circus  adventure  will  be  The  Eight 
Brandts,  a  group  of  springboard  acrobats,  in  multiple  flips  and  spec¬ 
tacular  jumps.  They  will  be  followed  by  Rudi  Lenz  and  his  Chimps.  The 
trained  chimpanzees,  in  costume,  do  a  variety  of  amusing  tricks. 

A  trio  of  musical  clowns.  The  Francescos  (one  white-face  and 
two  Augusts)  will  mark  a  change  of  pace.  One  of  the  world’s  most  cele¬ 
brated  high-wire  walkers,  the  American  performer  Josephine  Berosini, 
will  perform  her  daredevil  feats  on  foot  and  on  a  bicycle  high  over 
the  arena. 

The  only  trained  panthers  in  the  world  will  be  seen  in  an  act 
with  their  trainer,  the  Frenchman  Philippe  Gruss.  The  Balcombes,  a  duo 
of  comedy  acrobats  will  perform  a  thrilling  act  on  a  rotating  ladder. 

Knie’s  Siamese  Elephant  Ballet  will  follow.  The  concluding 
act  will  be  the  Mills  Riding  Machine,  with  members  of  the  circus 
audience  taking  part.  This  latter  act  is  one  of  the  most  popular  in 
the  circus  and  one  of  the  most  uproarious.  Patrick  Pleven  produced 
the  program. 
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NBC -BBC  CABLE  FILM  PROVIDES  SERVICE  IN  2  DIRECTIONS 
IN  DAY  OF  BIG  NEWS  EVENTS  IN  U.S.  AND  EUROPE 

The  NBC-BBC  trans-Atlantic  cable  film  system,  which 
transmits  news  film  on  the  underseas  telephone  cable,  was 
sending  in  both  directions  Wednesday,  Feb.  15.  BBC  sent 
NBC  a  segment  of  film  covering  the  crash  of  a  Sabena  air¬ 
liner  in  Brussels.  Immediately  afterward,  NBC  transmitted 
to  London  kinescope  film  of  the  demonstration  in  the  UN. 


GARY  COOPER  ON  'DINAH  SHORE  CHEVY  SHOW*  OF  APRIL  9 

Gary  Cooper  has  been  signed  by  producer  Robert 
Finkel  as  special  guest  star  on  "The  Dinah  Shore  Chevy  Show" 
color  broadcast  on  NBC-TV  Sunday,  April  9  (9-10  p.m.  EST). 

The  date  marks  a  rare  appearance  on  a  TV  variety 
show  for  Cooper. 

Less  than  two  weeks  earlier,  (Wednesday,  March  29* 
7:30  p.m.  EST),  Cooper  will  appear  as  narrator  of  "The 
Real  West"  documentary  on  the  full-hour  NBC-TV  "Project  20" 
series . 
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NBC'S  WILLIAM  I.  KAUFMAN  IS  EDITOR  OF  NEW  BOOK 
ON  'HOW  TO  WRITE  AND  DIRECT  FOR  TELEVISION' 


A  collection  of  information  and  advice  from  19  of  America's 
top  TV  writers  and  directors,  entitled  "How  to  Write  and  Direct  for 
Television"  and  edited  by  William  I.  Kaufman,  of  the  NBC  Sales  staff,  has 
been  published  by  Hastings  House  Publishers  Inc.  of  New  York  City. 

The  book  is  the  10th  on  the  subject  of  television  to  be 
authored  or  edited  by  Kaufman,  39*  who  has  held  key  TV  positions  as 
executive,  author,  editor  and  lecturer.  He  has  been  associated  with 
the  NBC-TV  Network  14  years. 

Contributors  to  the  TV  writing  and  script  editing  section 
of  the  volume  include  Robert  Alan  Aurthur,  Anne  Howard  Bailey,  Nelson 
Bond,  Eugene  Burr,  Paddy  Chayefsky,  Raphael  Hayes,  Arthur  Heinemann, 

John  Latham,  Edmund  C.  Rice  and  Rod  Serling.  Articles  by  Peter  Birch, 
William  Corrigan,  Donald  Stuart  Hillman,  Clark  Jones,  Delbert  Mann, 

Sidney  Lumet,  Stanley  J.  Quinn,  Garry  Simpson  and  Herbert  Swope  Jr. 
are  among  contributions  to  the  book's  TV  production  and  direction 
section. 

Kaufman,  a  native  and  resident  of  New  York  City  and  combat 
veteran  of  World  War  II,  is  a  former  actor  and  director  who  has  also 
served  NBC  as  casting  director  and  supervisor  of  program  procurement. 

He  has  earned  wide  industry  attention  for  his  books,  including  "How  to 
Announce  for  Television, "  "How  to  Write  for  Television, "  "How  to 
Direct  for  Television,"  "Best  Television  Plays"  (four  editions)  and 
"Your  Career  in  Television. " 

- o - 
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NBC  FEATURE 


CELEBRITY  GOLFERS  AID  CHARITIES 


Celebrity  golfers  matching  strokes  with  Sam  Snead  on  NBC-TV 
Network's  "Celebrity  Golf"  series  (Sundays,  5  p.m.  EST)  are  finding  the 
program  useful  in  providing  extra  money  for  their  favorite  charities. 

In  24  shows  filmed  to  date  (eight  of  them  yet  to  be  shown), 
more  than  $30,000  has  been  won  by  the  golfing  entertainers,  whose 
charities  get  $250  for  each  par  hole,  $500  for  each  birdie  (one  under 
par)  and  $1,000  for  beating  Snead. 

James  Garner  and  Randolph  Scott  are  the  champs  thus  far,  each 
winning  $2,500.  Garner  awarded  his  to  the  March  of  Dimes  and  Scott 
contributed  to  the  Wooding  Forest  School  in  Virginia. 

Robert  Sterling  picked  up  $2,000  for  charity,  and  Dean  Martin, 
Perry  Como  and  Robert  Wagner  each  won  donations  of  $1,750.  The  ce¬ 
lebrity  golfers,  the  amounts  each  won  and  the  beneficiaries  follow: 


Bob  Hope 
Jerry  Lewis 
Perry  Como 

Dale  Robertson 
Randolph  Scott 
Ed  Gardner 
Dean  Martin 

Danny  Thomas 


$1,000  United  Cerebral  Palsy. 

$1,000  Muscular  Dystrophy. 

$1,750  St.  Francis  Sanatorium  Cardiac  Home 

in  Roslyn,  Long  Island,  N.  Y. 

$1,000  Boys  Club  of  America. 

$2,500  Wooding  Forest  School  in  Virginia. 

$1,000  Florence  Crittenton  Homes. 

$1,750  Father  Phil  Clarke’s  Building  Fund, 

Steubenville  College. 

$1,000  St.  Jude  Hospital  in  Memphis,  Tenn. 

(more ) 
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2  -  ♦Celebrity  Golf*  Charity 


Hay  Bolger 

$1,000 

American  Cancer  Society. 

Mickey  Rooney 

$1,000 

Campfire  Girls. 

Gordon  MacRae 

$1,000 

National  Society  for  Retarded  Children. 

Dennis  0*  Keefe 

$1,000 

Immaculate  Conception  School  for 

Indian  Children,  South  Dakota. 

James  Garner 

$2,500 

March  of  Dimes. 

Dennis  Morgan 

$1,000 

Hollywood  Presbyterian  Church. 

Robert  Sterling 

$2,000 

SHARE. 

Mr.  and  Mrs.  John 
Weissmuller 

$1,500 

National  Association  for  Mental  Health. 

Robert  Wagner 

$1,750 

Half  to  John  Tracy  Clinic  for  Blind 
Children  in  Los  Angeles, 

Half  to  Bishop  Anthony  of  Los  Angeles 
Building  Fund. 

Hoagy  Carmichael 

$1,000 

Half  to  American  Heart  Association, 

Half  to  Indiana  University  Scholar¬ 
ship  Fund. 

Howard  Keel 

$1,000 

Motion  Picture  Relief  Fund. 

Forrest  Tucker 

$1,500 

Marilyn  Tucker  Memorial  Fund  of  the 

Los  Angeles  Variety  Boys  Club. 

Vic  Damone 

$1,000 

Variety  Boys  Club,  Las  Vegas  Chapter. 

Harpo  Marx 

$1,000 

Half  to  National  Conference  of 
Christians  and  Jews, 

Quarter  to  Salvation  Army, 

Quarter  to  Union  Rescue  Mission  in 

Los  Angeles. 

Jack  Carson 

$1,000 

National  Society  for  Crippled  Children. 

Milton  Berle 

$1,000 

Damon  Runyon  Cancer  Fund. 
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JACK  TRACY 
ROOM  320 

NBC  TRADE  NEW4H 

February  20,  1961 

PROCTER  &  GAMBLE  TO  SPONSOR  NEWLY-EDITED  REPEAT 
PRESENTATION  OF  ’HOW  TALL  IS  A  GIANT?’ 

"How  Tall  Is  A  Giant?"  —  the  internationally-hailed,  more- 
tender-than-fiction  story  of  how  14  Mexican  youngsters  overcame  fear, 
hunger  and  poverty  and  gave  the  world  a  lesson  in  courage  by  winning 
the  1957  Little  League  World  Series  —  will  have  a  newly-edited  special 
repeat  presentation  on  the  NBC -TV  Network  Thursday,  March  23  (7:30  to 
8:30  p.m.  EST). 

The  award-winning  documentary  art  film,  described  as  an 
inspirational  narrative  rather  than  a  baseball  story,  was  shot  in 
Monterrey,  Mexico;  Texas,  and  Williamsport,  Pa,,  and  had  its  world 
television  premiere  on  NBC-TV  June  14,  i960.  Tennessee  Ernie  Ford  (star 
of  "The  Ford  Show"  on  NBC-TV)  again  will  serve  as  host. 

"How  Tall  Is  A  Giant?"  again  will  be  sponsored  by  Procter  & 
Gamble  Company,  through  Benton  &  Bowles  Inc. 

Produced  by  George  Werker  and  directed  by  Hugo  Mozo  (for  Olmec 
Productions),  "How  Tall  Is  A  Giant?"  was  filmed  with  the  cooperation  of 
the  Mexican  government  as  a  symbol  of  Mexico-United  States  friendship. 

The  film,  which  has  no  professional  actors,  stars  the  14  boys  on  the 
first  foreign  team  ever  to  win  an  American  baseball  championship;  their 
coach,  Cesar  Faz,  a  Texas-born  resident  of  Monterrey;  and  their  manager, 
Harold  "Lucky"  Haskins,  American  school  teacher  in  Monterrey. 

(more ) 
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*How  Tall  Is  a  Giant?1 

Highlighted  in  "How  Tall  Is  a  Giant?"  is  the  story  of  Angel 
Macias,  12-year-old,  88-pound  Mexican  baseball  prodigy  who  pitches, 
bats  and  fields  with  either  hand  and  who  has  pitched  11  no-hitters, 
including  the  only  perfect  game  (no  batters  permitted  to  reach  first 
base)  in  Little  League  World  Series  annals. 

Critics  hailed  the  production  last  year  for  "...a  naturalness 
and  credibility  often  lacking  in  TV  documentaries,  attaining  striking 
shots  of  life  in  Mexico  and  achieving  artistic  ingenuity;"  "glistening 
with  professionalism  and  heart... a  moving,  inspirational  narrative  with 
real  story,  sets  and  participants;"  and  "...a  poignant,  heartwarming 
story  involving  small  boys,  enthusiasm  and  courage .. .there  wasn't  a 
dry  eye  in  NBC's  audience." 

A  Spanish-language  motion  picture  version  of  "How  Tall  Is  a 
Giant?"  entitled  "Los  Pequenos  Gigantes"  ("The  Little  Giants"),  has 
been  shown  in  theatres  of  Mexico  and  Latin  America,  and  Western  Europe, 
and  last  year  was  a  prize-winning  entry  at  the  Cannes  (France) 
International  Film  Festival. 
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NBC  TRADE  NEWS 


February  20,  1961 

RUSSELL  C.  STONEHAM  IS  APPOINTED  DIRECTOR, 

PROGRAM  DEVELOPMENT,  WEST  COAST,  FOR  NBC 

Russell  C.  Stoneham  has  been  named  Director, 

Program  Development,  West  Coast,  for  the  National  Broadcasting 
Company,  It  was  announced  today  by  Felix  Jackson,  Vice  Presi¬ 
dent,  TV  Network  Programs,  West  Coast.  Jackson  said  Stoneham* s 
first  assignment  would  be  pilots  already  in  work  for  the  net¬ 
work,  with  increasing  emphasis  —  after  the  pilot  season  -- 
on  development  of  new  programs. 

Stoneham* s  last  network  affiliation  was  with  the 
Columbia  Broadcasting  System,  which  he  joined  in  1952.  While  at 
CBS,  he  directed  ’’The  Ken  Murray  Show,"  Bob  Crosby’s  daytime 
show,  "Front  Row  Center, "  a  live  hour  dramatic  program,  and 
"Climax."  Then  he  was  associate  producer  on  "Playhouse  90" 
under  Martin  Manulis. 

Stoneham  is  married  to  the  former  Jo  Carroll 
Dennison  and  has  one  child,  Peter,  4.  They  live  in  Pacific 
Palisades . 

- o - 
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NBC -TV  NETWORK  PROGRAM 


FADS,  FOIBLES,  FASHIONS  AND  FEMMES  FEATURED  FESTIVELY 

IN  CHOREOGRAPHIC  SEGMENT  OF  '25  YEARS  OF  LIFE' 

An  especially  choreographed  ballet  depicting  the  fads 
and  wacky  games  of  the  past  quarter-century,  a  vocal  tribute  to 
the  pin-up  girls  of  the  era  and  a  display  of  women's  fashions  from 
1936  (to  the  first  view  of  the  1961  Paris  styles)  will  be  among 
the  additional  features  of  "25  Years  of  LIFE"  celebration  special 
on  NBC-TV  Thursday,  March  2  (9:30-11  p.m,  EST). 

Bob  Hope,  star-host  of  the  90-minute  show,  will  recall 
the  "knock,  knock,"  "handies"  and  other  games  in  a  lead-in  to  the 
fads  and  foibles  of  the  years  to  be  acted  out  during  the  ballet. 
Subjects  include  bubble  gum  chewers,  hi-li  players,  hula-hoopers, 
reducing  faddists,  yo-yoers,  and  such  crazes  as  big  apple,  jitter¬ 
bug,  samba  and  rock  'n'  roll. 

In  the  "girls"  section,  "professor  of  photography"  Hope, 
will  use  his  knowledge  gained  from  25  years  of  "girl-watching"  to 
instruct  his  class  in  viewing  photos  of  the  most  beautiful  women 
of  the  past  quarter-century.  Then,  with  the  help  of  dancers, 
singers  and  20  beautiful  models,  Hope  will  recall  women's  fashion 
changes  of  the  years  including  pre-war,  wartime,  the  new  look,  the 
Fifties,  teenagers,  at-home  wear,  and,  finally  (for  the  first  time 
on  TV),  the  new  1961  creations  from  Paris. 

- o - 
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CREDITS  FOR  1 FIERCE,  FUNNY  AND  FAR  OUT» 
WITH  WILLIAM  SAROYAN  ON  » OMNIBUS* 


"Fierce,  Fanny  and  Far  Out" 

"Omnibus" 

NBC-TV  Network  Sunday,  March  5 
(5-6  p.m.  EST). 

William  Saroyan 
Robert  Saudek  Associates 
Kirk  Browning 

A  program  surveying  the  avant-garde 
drama,  with  writer  William  Saroyan 
as  commentator.  Excerpts  from 
four  plays,  and  a  four-minute 
revision  of  "Time  of  Your  Life" 
written  for  this  program  by 
Saroyan,  illustrate  his  talk. 

Program  details.  Excerpts  from: 


i 


"The  Time  of  Your  Life"  by  William  Saroyan 

Mary  L . Nancy  Wickwire 

Joe . Mike  Kellin 

"The  Time  of  Your  Life"  new  version 
Same  cast 

*  *  * 

"The  Killer"  by  Eugene  Ionesco 

Berrenger . . . .  .Myron  McCormick 

Killer . Charles  Bolender 

*  *  * 

"Krapp*s  Last  Tape"  by  Samuel  Beckett 

. . Myron  McCormick 

*  *  * 

(more ) 


Program: 
Series : 

Time : 

Commentator: 

Producer: 

Director: 

Description: 
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2  *  Credits  for  "Fierce,  Funny  and  Par  Out1 


"She  Sand  Box"  by  Edward  Albee 


Grandma... . Sudie  Bond 

Mommy.. . . . Jane  Hoffman 

Daddy, . . . . . John  C,  Becher 

Lifeguard. . . .  John  Granger 

Musician . Hal  McKusick 


Program  Host: 
Sets : 

Costumes : 

Sponsor: 

Agency: 


Alistair  Cooke 
Henry  May 
Saul  Bolasni 
Aluminium  Ltd. 

J.  Walter  Thompson 
o - 
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JACK  TRACY 
ROOM  320 

NBC  TRADE  NEW?SX_H 

February  21,  1961 

NBC -TV  WINS  FIRST  PLACE  IN  11  CATEGORIES  OF  RADIO-TV  DAILY'S  POLL; 

TOP  HONORS  IN  7  CLASSIFICATIONS  ALSO  GO  TO  NBC  RADIO  NETWORK 

The  NBC  Television  Network  won  first  place  in  11  categories, 
more  than  any  other  network,  in  Radio -Television  Daily's  19th  Annual 
All-American  Awards,  with  Dinah  Shore  again  heading  the  list. 

For  the  fifth  consecutive  year,  Miss  Shore  was  voted  TV’s 
"Woman  of  the  Year, "  and  for  the  seventh  year,  she  was  named  "Female 
TV  Vocalist  of  the  Year."  ("Dinah  Shore's  record  in  Radio -Television 
Daily's  annual  awards  is  unequaled  by  any  other  performer  in  tele¬ 
vision,  "  according  to  Charles  A.  Alicoate,  editor  and  publisher  of 
Radio -Television  Daily. ) 

There  were  358  critics  and  editors  throughout  the  country 
participating  in  the  selection  of  this  year's  winners,  which  also  in¬ 
clude  awards  in  seven  categories  to  the  NBC  Radio  Network. 

In  the  radio  awards,  NBC's  Pauline  Frederick  was  named  radio's 
"Woman  of  the  Year, "  marking  the  second  time  she  has  received  that 
award . 

Other  television  awards  going  to  NBC-TV  include  the  "Hallmark 
Hall  of  Fame"  production  of  "Macbeth"  as  "Dramatic  Show  of  the  Year/' 
and  George  Schaefer,  its  producer-director,  as  "Director  of  the  Year. " 

For  the  seventh  consecutive  year,  NBC-TV' s  Perry  Como  was 
voted  "Male  Vocalist  of  the  Year,"  and  NBC  News'  David  Brinkley  was 
again  named  "Commentator  of  the  Year. " 

(more ) 
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2  -  Awards 


The  already  widely  acclaimed  "Project  20"  series  on  NBC-TV 
was  voted  "Best  Public  Service  Programming,"  and  "The  Coming  of 
Christ, "  presented  last  December  by  "Project  20, "  was  selected  as 
"Color  Program  of  the  Year. " 

Another  pair  of  popular  NBC-TV  programs  singled  out  for 
first-place  honors  in  the  poll  are  "The  Shirley  Temple  Show"  as 
"Children’s  Show  of  the  Year,"  and  "Wagon  Train"  as  "Western  Program 
of  the  Year. " 

Mel  Allen,  who  covered  the  World  Series  and  All-Star  Baseball 
and  Rose  Bowl  games  for  NBC-TV,  was  voted  "Sport scaster  of  the  Year." 

In  addition  to  Pauline  Frederick,  other  NBC  Radio  winners  of 
top  honors  in  the  poll  include  "Emphasis, "  voted  "Best  New  Program 
Idea,"  and  "Monitor,"  again  voted  "Variety  Program  of  the  Year." 

The  comedy  team  of  Elaine  May  and  Mike  Nichols,  for  appear¬ 
ances  on  "Monitor,"  was  voted  "Comedy  Program  of  the  Year,"  and  each 
was  voted  "Most  Promising  New  Talent"  in  the  female  and  male  categorie 
respectively. 

NBC  sport scaster  Lindsey  Nelson  was  again  voted  radio  "Sports 
caster  of  the  Year. " 

- o - 
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OM  THE  NATIONAL  BROADCASTING  COMPANY 

r/v  Rockefeller  Plaza,  New  York  20,  N.  Y. 


February  21,  1961 


AMERICAN  INSTITUTE  OF  GRAPHIC  ARTS  HONORS  NBC 

The  American  Institute  of  Graphic  Arts  has  awarded 
the  National  Broadcasting  Company  a  Certificate  of  Merit 
for  “fine  craftsmanship"  as  displayed  in  the  collection: 
"Fifty  Advertisements  of  the  Year  i960." 

John  Porter,  Director,  National  Advertising  and 
Promotion  for  NBC,  said  that  the  award  was  for  a  kit  provided 
by  NBC  for  its  affiliates  relative  to  the  proper  use  and 
application  of  the  new  NBC  corporate  trademark.  The  kit  is 
in  the  form  of  a  booklet  designed  to  illustrate  for  NBC 
stations  how  the  NBC  trademark  should  be  used  in  their  promo¬ 
tional  activities. 
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NBC  NEWS  CORRESPONDENT  EDWIN  NEWMAN  IS  ASSIGNED 
TO  NEW  YORK  FOR  SPECIAL  NEWS  PROGRAMS; 

JOHN  RICH  GOES  TO  PARIS 

NBC  News  correspondent  Edwin  Newman,  head  of  the  Network's 
news  bureau  in  Paris,  has  been  assigned  to  New  York  to  work  on  special 
news  programs.  He  will  be  replaced  in  Paris  by  correspondent  John 
Rich,  bureau  chief  in  Berlin. 

Newman's  first  assignment  in  New  York  is  a  report  on  Africa's 
newly -independent  nation  for  the  special  program,  "Africa:  Five  Minutes 
to  Twelve"  tonight  ('Tuesday,  Feb.  21,  10-11  p.m.  EST  on  the  NBC-TV 
Network).  The  program  is  a  television  "primer"  on  basic  problems  of 
Africa. 

Newman  has  covered  London  and  Rome,  as  well  as  Paris,  for 
NBC  News.  His  travels  to  cover  major  news  stories  have  taken  him  to 
many  other  countries  in  Europe,  Africa  and  the  Middle  East.  Last 
Summer  he  returned  to  the  United  States  to  join  the  NBC  News  coverage 
of  both  national  political  conventions.  His  feature  reports  on 
convention  sidelights  were  widely  praised. 

During  the  Summer  he  substituted  for  Chet  Huntley  on  his 
Sunday  afternoon  "Chet  Huntley  Reporting. "  On  "Edwin  Newman  Reporting" 
he  examined  the  Scopes  evolution  trial,  took  a  new  look  at  the  Main 
Street  made  famous  by  Sinclair  Lewis,  and  made  a  number  of  other 
reports. 

Newman  worked  for  INS,  UPI  and  CBS  before  joining  NBC  News. 

He  has  contributed  to  The  Atlantic,  Punch,  The  Reporter,  Esquire,  The 
New  York  Times  Magazine  and  many  other  publications. 

(more) 
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2  -  Edwin  Newman 


John  Rich  has  covered  Germany  since  the  Summer  of  1957.  His 
news-gathering  trips  have  taken  him  throughout  West  Germany  and  behind 
the  Iron  Curtain.  Last  Summer  Rich  was  sent  to  the  Congo,  and  spent 
two  months  there  in  the  crisis  that  began  with  Congolese  independence. 

For  nine  years  Rich  covered  the  Far  East  for  INS.  He  joined 
NBC  News  in  1950,  reporting  the  Korean  War  and  the  fighting  in  Indo¬ 
china.  In  195^  Rich  returned  to  the  U.  S.  to  study  at  the  Russian 
Institute  at  Columbia  University  under  a  fellowship  awarded  by  the 
Council  on  Foreign  Relations.  A  year  later  he  was  back  with  NBC  News 
covering  the  revolution  that  overthrew  Juan  Peron  in  Argentina. 

- o - 
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NBC  TELEVISION  NETWORK  NEWS 


February  21,  1961 

STUDY  OF  DIFFICULT  RELATIONSHIP  BETWEEN  MOTHER  AND  TEEN-AGE  DAUGHTER 
IS  SUBJECT  OF  'PUREX  SPECIAL  FOR  WOMEN*  THURSDAY,  MARCH  9 

"Mother  and  Daughter, "  a  study  of  the  difficult  relationship 
between  a  mother  and  her  teen-age  daughter,  will  be  presented  as  the 
Thursday,  March  9  "Purex  Special  for  Women"  on  the  NBC  Television  Net¬ 
work  (4-5  p.m.  EST).  Written  and  produced  by  George  Lefferts,  the 
report  will  deal  with  conflicts  in  a  home  where  rebellion,  resentment 
and  bitterness  have  colored  the  relationship  between  a  16-year-old  girl 
and  her  troubled  parents. 

The  report  will  point  out  that  the  teens  are  a  time  of  con¬ 
flict  for  mothers  as  well  as  daughters,  as  they  try  to  learn  the  best 
ways  in  which  to  guide  a  child,  the  rules  to  set,  and  the  enforcement 
of  fair  discipline  without  destroying  a  pattern  of  family  love. 

Some  of  the  problems  which  will  be  pointed  up  in  the  script 
are  the  dangers  when  one  parent  sides  with  the  child  against  the  other 
parent,  the  difficulty  of  setting  sensible  standards  for  a  teen-ager 
when  friends  have  more  permissive  parents,  and  the  line  to  draw  in 
teaching  a  child  to  be  self-reliant. 

Pauline  Frederick  will  interview  a  guest  expert  at  the  con¬ 
clusion  of  the  dramatic  documentary. 

- o - 

NOTE  TO  EDITORS:  The  NBC  Daily  News  Report  will 
not  be  issued  Wednesday,  Feb.  22  (Washington's  Birthday). 

The  next  mailing  will  be  dated  Feb.  23. 
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February  21,  196 1 

ROSEMARY  CLOONEY  TO  BE  GUEST  STAR -HOSTESS  OF  1 MARINELAND  CIRCUS* 

Songstress  Rosemary  Clooney  will  be  guest  star  and  hostess  of 
"Marineland  Circus, "  the  color  special  on  the  NBC-TV  Network  Easter 
Sunday,  April  2  (8  to  9  p.m.  EST). 

Judy  Joye,  one  of  the  top  skin  and  scuba  divers  in  the  country, 
also  will  perform  in  the  holiday  show.  Swim  stars  Lloyd  Bridges  and 
Buster  Crabbe  were  previously  announced  as  headliners  for  the  aquatic 
circus,  along  with  such  marine  performers  as  trained  porpoises  and 
whales,  sharks,  swordfish,  giant  turtles,  moray  eels  and  other 
creatures  of  the  open  sea. 

According  to  producer  Ed  Pierce,  the  full-hour  special  will 
include  thrilling  "danger  of  the  deep"  acts,  swimming  and  diving 
exhibitions,  an  underwater  ballet,  music,  comedy  and  production  numbers. 
All  action  will  take  place  above,  in  and  under  the  water  of  the  Marine 
Studios  at  Marineland,  Fla.,  a  major  tourist  attraction  and  marine 
research  laboratory. 

Miss  Clooney  has  made  frequent  appearances  on  NBC-TV  programs 
including  the  "Bell  Telephone  Hour, "  Perry  Como  and  Bob  Hope  shows. 

"Marineland  Circus"  will  be  co-sponsored  by  Minute  Maid 
Company  and  Tupperware  Home  Parties  Inc. 

- o - 
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DAVE  GARROWAY  TO  RECEIVE  FREEDOM  LEADERSHIP  AWARD 

_  _ I 

Dave  Garroway,  star  of  NBC-TV1  s  "The  Dave  Garroi'jay  Today  Show," 
will  receive  a  Freedom  Leadership  Award  from  Freedoms  Foundation  at 
Valley  Forge,  the  foundations  highest  award  for  i960.  Dr.  Kenneth 
D.  Wells,  president  of  Freedoms  Foundation,  will  present  the  award  — 
a  plaque  —  to  Garroway  Wednesday,  Feb.  22  on  the  "Today"  program 
during  the  7-7:30  a.m.  EST  segment. 

Garroway  will  be  cited: 

"For  unfailing  emphasis  on  responsible  citizenship, 

"For  acts,  deeds  and  words  in  building  national 
understanding  of  the  American  Republic, 

"For  his  belief  in  and  work  for  our  heritage  of 
freedom  under  God." 

He  was  chosen  for  the  honor  by  an  independent  jury  of  30 
distinguished  citizens  which  met  under  the  chairmanship  of  Dr.  Robert 
L.  Sum wait,  president  of  the  University  of  South  Carolina.  The  jury 
was  composed  of  state  Supreme  Court  jurists  and  the  executive  officers 
of  the  nation* s  principal  veterans,  patriotic  and  service  club  organi¬ 
zations  . 

The  Freedoms  Foundation  is  a  non-partisan  organization  which 
aims  at  support  of  the  Constitution  and  the  Bill  of  Rights,  and  en¬ 
courages  an  understanding  of  the  American  system. 

NBC  personalities  who  previously  received  a  Freedom  Leader¬ 
ship  Award  were  Bob  Hope  and  the  late  Ward  Bond  (of  Wagon  Train  ), 

both  of  whom  were  honored  last  year. 

- o - 
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JACK  TRACY 
ROOM  320 

ISdBC  THAI > E  NEU^-H 

THOMAS  J.  LIPTON  INC.  TO  SPONSOR  SECOND  ANNUAL 
•TV  GUIDE  AWARD*  SHOW  ON  NBC -TV  NETWORK 

The  second  annual  "TV  Guide  Award"  show  will  be  presented  on 
the  NBC -TV  Network,  Tuesday,  June  13  from  10  to  11  p.m.  EDT,  it  was 
announced  today  by  David  Levy,  Vice  President,  Programs  and  Talent,  for 
the  network. 

The  program,  which  will  originate  in  both  Hollywood  and  New 
York,  will  be  devoted  chiefly  to  entertainment,  with  15  minutes  given 
to  the-  presentation  of  awards  --  in  eight  categories  --  voted  by  TV 
Guide  readers.  Bob  Henry  will  produce  the  show.  Names  of  performers 
to  appear  in  the  entertainment  portion  of  the  program  will  be  announced 
soon. 

Thomas  J.  Lipton  Inc.  will  sponsor  the  "TV  Guide  Award"  show. 

The  order  was  placed  through  Sullivan,  Stauffer,  Colwell  and  Bayles,  Inc. 

The  categories  of  awards  will  be  as  follows : 

1.  Favorite  series  (any  type,  any  length). 

2.  Favorite  new  series  (any  type,  any  length). 

3.  Best  single  musical  or  variety  program. 

4.  Best  single  dramatic  program. 

5.  Best  single  news  or  information  program. 

6.  Best  news  or  information  series. 

7.  Favorite  male  performer. 

8.  Favorite  female  performer. 

The  nomination  ballot  for  the  "TV  Guide  Awards"  was  published 

in  the  Feb.  18  issue  of  the  magazine,  and  the  final  ballot  will  be 

published  on  March  25.  The  ballots  will  be  counted  by  an  independent 

mailing  house  and  the  results  certified  by  sworn  affidavit. 

- o -  NBC -New  York,  2/23/61 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


>  .  •;  -c  .  :•  a  '  ,  'll  jo  v  1 

■  iC  j  ,  .  <v:  ", 

i  *■ 

■ 

-  v  —  rrfgjt9  t  £ 


:  '•  •  -  ■  • 

.  v  ■  ••  .•«  :  j  .  ;  • ' 

‘  ••  •  '  :  T'T  £ 

*  '  V  jQI  i  j  i.l  .  ;  ... 

J  I  JSITs  •• 

•  •  :  * 

«■  '  l,i.  '  •  ,, 

tv’:.  S£.r  ,rn  srij- 

J  X.  •  v  .  .  '  . 


NBC  TRADE  NEWS 

February  23,  1961 

NBC  DEVELOPS  NEW  AND  IMPROVED  METER  FOR  LOUDNESS  CONTROL 
AND  INSTALLS  DEVICE  IN  MOST  OF  ITS  MAJOR  STUDIOS  IN  U.S. 

A  new  and  improved  loudness  meter  has  been 
developed  by  the  National  Broadcasting  Company  and 
installed  in  most  major  NBC  studios  throughout  the  country, 
it  was  announced  today  by  Andrew  L.  Hammer schmidt ,  Vice 
President,  Engineering  and  Facilities  Administration, 

NBC. 

The  project  to  devise  an  improved  method  of 
loudness  control  was  initiated  a  little  more  than  a 
year  ago  at  the  request  of  Ernest  Lee  Jahncke  Jr., 

Director,  Standards  and  Practices.  Mr.  Jahncke  termed 
the  development  of  the  loudness  meter  a  significant  step 
forward  and  "another  insurance  of  acceptability  and  good 
taste  not  only  in  what  we  say,  but  also  in  how  we  say 
it.  " 

The  new  meters,  designed  to  improve  control  of 
TV  sound  volume,  have  been  installed  in  NBC  studios  in 
New  York,  Washington,  Chicago,  Hollywood  and  Philadelphia. 

The  device  was  designed  by  J.  L.  Hathaway,  an 
NBC  Development  Engineer,  and  the  project  continued  under 
the  supervision  of  George  M.  Nixon,  Director,  Engineering 
Development,  New  York. 

- o - 
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NBC  TELEVISION  NETWORK  NEWS 


February  23,  196 1 

FOUR  CONGRESSIONAL  LEADERS  TO  BE  INTERVIEWED 
DURING  BROADCAST  OF  1  JFK— REPORT  NO.  1' 

Four  Congressional  leaders,  including  House  majority  leader 
John  W.  McCormack  (D.-Massj,  House  minority  leader  Charles  A.  Halleck 
(R.-Ind.)  and  Senate  minority  leader  Everett  M.  Dirksen  (R.-Ill.), 
will  be  interviewed  on  "JFK  —  Report  No.  1"  on  the  NBC-TV  Network 
Tuesday,  Feb.  28  (10-11  p.m.  EST). 

The  fourth  participant  will  be  either  Senate  Majority  whip 
Hubert  H.  Humphrey  (D.-Minn.)  or  Senator  Paul  H.  Douglas  (D.-Ill). 

The  four  Congressional  leaders  will  be  interviewed  by  NBC  News 
correspondent  Martin  Agronsky.  They  will  be  shown  taped  excerpts  of 
President  John  F.  Kennedy's  State  of  the  Union  address  and  will  be 
questioned  on  legislative  progress  toward  its  goals. 

The  program,  first  in  a  series  of  "JFK"  reports,  will  include 
a  television  profile  of  the  President,  closeups  of  his  family  and 
associates,  and  a  study  of  the  progress  of  "The  New  Frontier"  during 
the  first  40  days  of  the  Kennedy  Administration.  The  program  will  be 
narrated  by  Frank  McGee  and  will  include  reports  by  NBC  News 
correspondents  David  Brinkley,  Ray  Scherer,  Sander  Vanocur  and  Martin 
Agronsky. 

The  NBC  News  special  will  be  produced  by  Robert  North  shield 

and  directed  by  James  KLtchell. 

- o - 
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February  23,  1961 


- "THE  NATION'S  FUTURE"  MARCH  4 - 

Labor  Secretary  Goldberg  and  Senator  Goldwater  to  Debate  Issue, 

"Are  The  Administration's  Economic  Proposals  Sound?" 

Secretary  of  Labor  Arthur  J.  Goldberg  and  Senator  Barry  M. 
Goldwater  (R.-Ariz.)  will  debate  the  question,  "Are  the  Administration's 
Economic  Proposals  Sound?"  Saturday,  March  4  in  "The  Nation's  Future" 
series  on  NBC-TV  (9:30-10:30  p.m.  EST). 

John  K.  M.  McCaffery  will  moderate  the  program,  which  will 
originate  in  NBC  Studios  in  Washington. 

Arthur  Barron,  producer  of  "The  Nation's  Future,"  said  the 
debate  will  deal  with  two  broad  areas.  "On  the  theoretical  side,"  he 
said,  "It  will  concern  itself  with  the  question  of  how  serious  is  the 
present  economic  condition  of  the  United  States?  Are  we  in  a  grave 
recession?  Could  it  lead  to  a  full-scale  depression?  Does  it  require 
urgent  and  massive  Federal  intervention?  Or,  is  our  economic  situation 
far  less  serious  than  President  Kennedy's  administration  has  contended. 
Are  we  already  moving  out  of  the  recession?  And,  isn't  there  a  danger, 
if  we  continue  to  spread  gloom  and  doubt,  that  we  will  create  a 
depression?" 
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INTBC  TELEVISION  NETWORK  NEWS 


February  23,  1961 

JOHN  F.  KENNEDY  COMMENTS  ON  DRAMATIC  CHANGE  IN  COMMUNICATIONS 
DURING  *25  YEARS  OF  LIFE*  SPECIAL  PROGRAM  ON  NBC -TV  NETWORK; 
STAR  BOB  HOPE  TO  INTRODUCE  BIG  LIST  OF  ANNIVERSARY  FEATURES 


President  John  F.  Kennedy,  in  remarks  on  communications  in 
the  past  quarter-century,  says  the  dramatic  change  in  that  field  has 
created  "a  greater  understanding  and  a  greater  awareness  of  the  problems 
that  we  now  face  as  a  people." 

The  President’s  remarks  are  in  a  taped  message  that  will  be 
one  of  the  highlights  of  the  "25  Years  of  LIFE"  anniversary  program  to 
be  presented  as  an  NBC-TV  Network  special  Thursday,  March  2  (9:30  to 
11  p.m.  EST). 

(more ) 

PROGRAM  CHANGE: 

WIVES  OF  ASTRONAUTS  ON  LIFE  ANNIVERSARY  SHOW 

The  wives  of  the  seven  Project  Mercury  Astronauts 
will  appear  in  place  of  their  husbands  (as  previously  an¬ 
nounced)  during  the  "science  sequence"  of  NBC-TV’ s  "25  Years 
of  LIFE"  celebration  program  Thursday,  March  2  (9:30  to 
11  p.m.  EST).  Animated  still  pictures  of  the  Astronauts  will 
be  seen  and  the  voices  of  at  least  four  of  them  will  be  heard 
on  audio  tape  during  the  sequence. 
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2  -  >25  Years  of  Life1 


Also  participating  in  the  90-minute  special  show  will  be 
Henry  R.  Luce,  editor-in-chief  of  TIME,  Inc.  publishers  of  LIFE 
Magazine;  members  of  LIFE’S  staff  of  photographers,  and  personalities 
who  have  been  pictured  on  LIFE'S  covers  or  pages. 

As  announced.  Bob  Hope  will  be  star -host  of  the  show  which 
will  feature  Sid  Caesar,  Peggy  Cass  and  Fredric  March  in  various 
sequences  reflecting  life  during  the  past  two-and-a-half  decades. 

The  program  will  offer  a  sampling  of  life  from  1936  to  date, 
(as  depicted  in  LIFE  Magazine),  ranging  from  comedy  to  war,  from  fads 
to  fashions,  from  the  average  American  family  of  1936  to  1961,  and  from 
scientific  achievements  to  showbusiness.  The  entertainment  highlights 
will  be  punctuated  with  LIFE’S  penetrating  pictures  integrated  into 
the  live  action  by  TV’s  animation-stand  technique,  which  give  the 
illusion  of  motion  to  motionless  pictures  as  the  cameras  pan  from  edge- 
to-edge  or  zoom  in-and-out  on  the  still  photos. 

Hope  will  start  the  program  by  showing  a  25-year  stack  of 
LIFE  issues  and  some  of  their  covers  Adding  his  interpretations  of 
them  during  a  comedy  monologue).  He  will  present  a  re-statement  of 
LIFE’S  original  prospectus,  and  introduce  Henry  R.  Luce  and  notables 
in  the  New  York  studio  audience  who  have  been  pictured  in  LIFE. 

Then,  the  frivolous  fads  and  foibles  of  the  era  will  be 
shown  in  a  special  ballet  narrated  by  Hope.  Hope  will  introduce  a 
"war  sequence,"  narrated  by  March.  Hope’s  preface  will  include  some 
of  LIFE'S  noted  photographers,  who  took  the  pictures  that  will 
illustrate  the  dramatic  sequence. 


( more ) 
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Hope  will  then  introduce  LIFE’S  pictures  of  the  most 
"beautiful  women  of  the  world"  which  will  lead  to  an  array  of  women’s 
fashions  from  1936  to  the  newest  (including  first  TV  showings  of  1961 
Paris  styles). 

Special  guest  star  Sid  Caesar  as  the  father,  guest  star 
Peggy  Cass  as  the  mother,  and  their  two  children  (played  by  Susan 
Towers  and  Charles  Saari),  then  present  a  satire  of  the  average  American 
family  —  1936  vs.  1961.  After  the  comedy  overtones,  Hope  introduces 
a  "science  sequence, "  which  details  that  man  has  acquired  more 
knowledge  about  himself  and  outer  space  during  the  past  quarter- 
century  than  in  all  previous  centuries.  The  wives  of  the  seven  Project 
Mercury  Astronauts  will  be  seen  in  this  section  and  the  voices  of  at 
least  four  of  the  Astronauts  will  be  heard  via  audio  tape.  Animated 
still  pictures  of  all  seven  of  the  space  pioneers  will  be  shown. 

Hope  follows  with  a  "Thanks  for  the  Memory"  salute  to  25 
years  of  showbusiness.  Then  the  President  Kennedy  segment  will  be 
presented  and  the  program  will  conclude  with  a  showing  of  the  best 
pictures  from  the  past  quarter -century  of  LIFE. 

- o - 
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NBC  FEATURE 


February  23,  1961 


NBC  WILL  SEND  TASK  FORCE  TO  SOUTHERN  HOSPITALS  FOR  DOCUMENTARY 
ON  HOW  PHYSICIANS,  PSYCHIATRISTS,  MINISTERS  COLLABORATE 

NBC  will  dispatch  a  task  force  next  week  to  hospitals  in 
North  Carolina  and  Louisiana  to  tape  a  documentary  TV  program  showing 
how  physicians,  psychiatrists  and  ministers  collaborate  in  healing. 

The  program,  tentatively  titled  "Pastoral  Care,"  will  be  pro¬ 
duced  in  cooperation  with  the  Southern  Baptist  Convention's  Radio  and 
Television  Commission.  Sequences  will  be  taped  in  North  Carolina  State 
Baptist  Hospital,  Winston-Salem,  and  New  Orleans  Baptist  Hospital,  as 
well  as  in  Southeastern  Baptist  Theological  Seminary,  Wake  Forest, 

N.  C.,  and  a  pastor's  study  in  Durham,  N.  C. 

Doris  Ann,  manager  of  religious  programs  for  NBC-TV,  said  today 
the  program  will  be  telecast  soon, at  a  date  to  be  announced.  NBC's 
Martin  Hoade  will  be  producer-director,  and  Miss  Ann  will  be  executive 
producer.  With  them  and  the  network  film-and-sound  crew  on  location 
during  the  two-week  production  period  will  be  Dr.  Paul  M.  Stevens, 
executive  director  of  the  Southern  Baptist  Convention's  Radio  and  Tele¬ 
vision  Commission. 

"The  medical  profession  is  beginning  to  welcome  the  chaplain 
on  the  hospital  healing  team,"  Miss  Ann  said,  "and  the  clergy  in  turn  is 
now  training  an  increasing  number  of  ministers  for  such  service." 

Hoade  said  the  program  will  demonstrate  how  doctor,  psy¬ 
chiatrist,  minister  and  patient,  by  uniting  efforts,  can  "treat  the 
whole  man."  Students  will  be  shown  learning  pastoral  care  techniques 

(more) 
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at  the  seminary,  young  ministers  will  be  shown  serving  interneship  as 
hospital  chaplains  in  the  wards  of  North  Carolina  State  Baptist  Hospi^ 
tal,  and  full-fledged  hospital  chaplains  will  be  shown  at  work  in  New 
Orleans  Baptist  Hospital.  Out-patient  counseling  will  be  portrayed  in 
the  pastor's  study. 

The  program  will  be  an  NBC  Public  Affairs  presentation. 

*  *  * 

ON- LOCATION 

In  search  of  fresh  television  fare,  the  NBC-TV 
religious  program  unit  is  making  more  and  more  on-location 
trips.  A  TV  report  on  the  World  Baptist  Alliance  Convention 
was  taped  in  Rio  de  Janeiro,  Brazil,  for  "The  Southern  Baptist 
Hour"  last  Summer.  Last  month  there  was  a  journey  to  England 
to  tape  a  four-part  series  for  presentation  on  "The  Catholic 
Hour"  next  August.  In  1957  there  was  a  visit  to  Rome  for  a 
four-part  series  for  "The  Catholic  Hour, "  and  in  1953  a  trip 
to  Israel  for  a  two-part  series  for  "The  Eternal  Light." 
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NBC  TRADE  NE^K-H 


‘MERCURY  WATER  SPORTS  PARADE*  IS  NBC-TV  SPECIAL  ON  SUNDAY,  MARCH  12 


"Mercury  Water  Sports  Parade,"  starring  outstanding  performers 
in  six  water  sports,  will  be  presented  on  the  NBC-TV  Network  Sunday, 
March  12,  from  5:30  to  6  p.m.  EST.  Emcee  will  be  Tommy  Bartlett,  who 
was  host  of  "Welcome  Travelers"  on  NBC-TV  and  Radio. 

The  program  will  be  sponsored  by  Kiekhaefer  Corporation  for 
Mercury  Outboard  Motors.  Baker,  Johnson  and  Dickinson  is  the  agency. 

The  30-minute  show  was  filmed  two  weeks  ago  at  Silver  Springs, 
Fla,  Water  sports  champions  to  be  seen  performing  their  specialities 
and  interviewed  by  Bartlett  are: 

Chuck  Stearns  of  Bellfower,  Calif.,  world's  and  national  water-ski¬ 
ing  champion. 

Vicki  Van  Hook  of  Long  Beach,  Calif.,  women's  world  water-skiing 
champion. 

Harold  Ensley  of  Kansas  City,  Mo.,  fresh-water  fishing  champion  and 
winner  of  the  World  Series  of  Sports  Fishing  competition  in 
Michigan  last  Summer. 

Roy  Martin,  mayor  of  Panama  City,  Fla.,  who  will  receive  the  salt¬ 
water  fishing  award. 

Chuck  Mersereau  of  Kissimmee,  Fla.,  pleasure-boat  racing  champion 
and  winner  of  the  Grand  National  Six-Hour  Endurance  Marathon  in 
Florida  in  January. 

Zale  Parry  of  Santa  Monica,  Calif.,  skin-diving  award  winner. 

The  Glenn  Kirkpatrick  family  of  Winter  Haven,  Fla.,  who  will  receive 
the  cruising  award. 

The  winners  of  these  water  sports  awards  will  receive  trophies 
from  Argosy  and  Outdoors  Magazines,  which  made  the  selections  in  the 
various  categories. 

("Mercury  Water  Sports  Parade"  will  pre-empt  "Chet  Huntley 
Reporting"  on  this  date  only. ) 

- o - 
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CAST  AND  CREDITS  FOR  ’25  YEARS  OF  LIFE*  CELEBRATION  ON  NBC -TV 


Program: 
Time : 

Format : 


Star: 

Narrator  of  War  Sequence: 

Cast  of  ’The  Average  Family’: 


"25  Years  of  LIFE" 

NBC -TV  Network  Thursday,  March  2 
(9:30-11  p.m.  EST) 

Based  on  the  broad  achievements  of  LIFE 
Magazine  in  the  fields  of  editorial 
and  photographic  journalism  in  the 
past  quarter-century,  the  show  will 
offer  a  sampling  of  life  from  1936  to 
date.  Subjects  to  be  covered  -- 
illustrated  with  LIFE’S  noted  pictures 
of  the  era  —  range  from  comedy  to 
wars,  from  fads  to  fashions,  from  the 
average  American  family  of  1936  to 
1961,  and  from  scientific  achieve¬ 
ments  to  showbusiness . 

(Note :  Details  of  the  show's  run¬ 
down  were  included  in  the  NBC  Daily 
News  Report  mailing  dated  Feb.  23.) 

Bob  Hope 

Fredri c  March 

Special  guest  star  Sid  Caesar  as  the 
father,  Peggy  Cass  as  the  mother, 
Charles  Saari  and  Susan  Towers  as 
their  children,and  Paul  Reed  as  Mr. 
Credit . 


(more ) 
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'25  Years  of  LIFE1 


The  wives  of  America's  seven  Project 
Mercury  Astronauts,  who  will  appear 
in  place  of  their  husbands,  who  were 


Featured  in  Science 


Also  Participating: 


Executive  Producer: 
Producer : 

Director: 


Segment : 


originally  scheduled  for  the  show. 

They  are  the  wives  of  Lt.  Col.  John 
Glenn,  USMC ;  Lt.  Cmdr.  Alan  Shepard, 
USN;  Capt.  Virgil  Grissom,  USAF;  Lt. 
Cmdr.  Walter  Schirra,  USN;  Capt. 

Donald  Slayton,  WSAF;  Capt.  Gordon 
Cooper,  USAF,  and  Lt.  Scott  Carpenter, 
USN.  (Note :  Animated  still  pictures 
of  the  space  pioneers  will  be  shown 
and  the  voices  of  at  least  four  of 
them  will  be  heard  on  audio  tape). 
President  John  F.  Kennedy  (in  a  pre- 
taped  appearance);  Henry  R.  Luce, 
editor-in-chief  of  TIME,  Inc.,  pub¬ 
lisher  of  LIFE  Magazine;  members  of 
LIFE'S  staff  of  photographers,  and 
personalities  from  among  the  studio 
audience,  who  have  been  pictured  on 
LIFE'S  covers  or  pages. 

*  *  * 

Richard  Linkroum 
Robert  Bendick 
Clark  Jones 
Claude  Traverse 
(more) 


Associate  Producer: 
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3  -  1 25  Years  of  LIFE1 
Writers: 


Choreography  by 

Composer,  Conductor  and 
Music  Director: 

Special  Music  Material  and 
Choral  Direction  by 

Music  for  Pad  Sequence  by 

Set  Designer: 

Associate  Director: 

Re  search : 

Unit  Manager: 

Production  Associate: 

Stage  Managers: 

Technical  Directors: 

Costumes  by 

Fashion  Consultants: 

French  Fashions  Furnished  by 

Audio : 

Lighting: 

Production  by 

Sponsor  (and  Agency): 
Origination: 

Pre-empts  (This  Date  Only): 


NBC  Press  Representatives: 


Overall  script  by  Gordon  Auchincloss; 
"Average  Family"  by  Marvin  Marx  and 
George  Foster;  "war  sequence"  by 
Gerald  Green;  "science  sequence'*  by 
Lincoln  Barnett,  and  special  material 
for  Hope  by  Gig  Henry  and  others. 

Danny  Daniels 


Harry  Sosnik 


Ray  Charles 
John  Morris 
Jan  Scott 
Dean  Grant 

Eileen  Hughes  and  Nancy  Levering 
William  Dannhauser 
Wendy  Sanford 

Dick  Auerbach  and  Sam  KLrshman 
Daniel  Zampino  and  Lawrence  Elikann 
Noel  Taylor 

Andrew  Arkin  and  Jean  Sakol 
Saks  Fifth  Avenue 
Norman  Ogg 
Phil  Hymes 
NBC -TV  Network 
*  *  * 

LIFE  Magazine  (Young  &  Rubicam  Inc.) 
NBC-TV’s  Ziegfeld  Theatre,  New  York  City 
"Tennessee  Ernie  Ford  Show"  (9:30  p.m. 
EST)  and  "Groucho  Marx  Show"  (10  p.m. 
EST). 

A1  Cammann,  New  York;  Bill  Faith, 
Hollywood. 
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( 

February  27,  1961 

ROBERT  W.  SARNOFF  TO  BE  HONORED  GUEST  AT  AMERICAN  LEGION'S 

£ 

NATIONAL  PUBLIC  RELATIONS  SEMINAR  MARCH  1 
Will  Receive  Special  Award  at  Luncheon  in  Washington 

Robert  W.  Sarnoff,  Chairman  of  the  Board  of  the  National 
Broadcasting  Company,  will  be  the  honored  guest  at  the  American  Legion 
National  Public  Relations  Seminar  luncheon  at  the  National  Press  Club 
in  Washington,  March  1. 

William  R.  Burke,  National  Commander  of  the  American  Legion, 
will  present  Mr.  Sarnoff  with  a  special  award  "for  his  devotion  to 
public  service  and  efforts  to  effect  a  better  public  understanding  of 
the  events  and  issues  that  shape  the  destiny  of  this  nation. 

The  luncheon  will  be  attended  by  500  Legion  officials  and 

members  of  the  Washington  press  corps. 

Quentin  Reynolds,  war  correspondent  and  author,  will  be  the 
principal  speaker.  NBC  News  commentator  David  Brinkley  also  will 
appear  on  the  program. 

The  chairman  of  the  luncheon  will  be  C.  D.  "Deke"  DeLoach, 
Chairman  of  the  Legion's  National  Public  Relations  Commission,  who  is 
also  assistant  director  of  the  Federal  Bureau  of  Investigation. 
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February  27 ,  196 1 

ROBERT  W.  SARNOFF  ACCEPTS  GENERAL  CHAIRMANSHIP 
OF  BOY  SCOUTS'  1961  EXPOSITION  IN  NEW  YORK 

Robert  W.  Sarnoff,  Chairman  of  the  Board  of  the 
National  Broadcasting  Company,  today  accepted  the  general 
chairmanship  of  the  1961  Annual  Scouting  Exposition  at  the 
New  York  Coliseum,  Friday,  Nov.  17  through  Sunday,  Nov.  19. 

With  virtually  every  troop  in  the  Greater  New  York 
area  represented,  the  exposition  will  be  the  largest  single - 
city  gathering  of  Boy  Scouts  in  the  entire  country. 

Four  floors  of  the  Coliseum,  twice  the  space 

i> 

allotted  to  last  year's  exposition,  will  be  devoted  to 
arts  and  crafts  activities  of  the  Scout  units  in  the 
metropolitan  area. 

Mr.  Sarnoff  has  been  an  active  leader  of  the  Boy 
Scout  movement  since  1952.  In  1959  be  was  named  chairman 
,  of  the  special  guests  committee  and  became  a  member  of  the 

executive  committee,  a  post  he  still  holds.  He  has  also 
served  in  a  variety  of  positions  of  many  other  Boy  Scout 

>  committees. 

- o - 
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'THE  HOUSE  ON  RUE  RIVIERA,'  FULL- HOUR  MYSTERY  SERIES  CO-STARRING 

JOHN  ERICSON  AND  RICHARD  ANDERSON,  TO  BE  PRIME  TIME 
PRESENTATION  ON  NBC -TV  NETWORK  IN  1961-62 

"The  House  on  Rue  Riviera"  --  a  full-hour,  mystery-suspense 
series  co-starring  John  Ericson  and  Richard  Anderson  and  set  against 
a  backdrop  of  the  beauty,  glamour  and  intrigue  of  the  French  Mediterra¬ 
nean  coast  --  will  be  a  prime  time  presentation  on  the  NBC  Television 
Network  during  the  1961-62  season. 

David  Levy,  Vice  President,  Programs  and  Talent,  for  the  net¬ 
work,  announced  the  new  project  today.  Produced  for  NBC-TV  by  the 
Twentieth  Century-Fox  Film  Corporation,  "The  House  on  Rue  Riviera"  will 
be  filmed  in  Hollywood  against  especially-produced  background  footage 
made  on-location  in  such  world-famed  French  Riviera  resorts  as  Nice, 
Cannes,  Monaco,  Cap  d* Antibes,  Villefranche  and  St.  Raphael. 

William  Self  will  be  executive  producer  for  "The  House  on  Rue 
Riviera, "  which  was  conceived  and  originated  by  Roy  Huggins,  Vice  Presi¬ 
dent,  Production,  for  Twentieth  Century-Fox.  The  pilot  film  for  the 
series,  recently  completed,  was  produced  by  Huggins,  and  directed  and 
written  by  Douglas  Heyes. 

The  series  will  be  built  around  the  adventures  of  two  special 
American  agents.  Josh  Ballard  (Ericson)  and  Rick  Morgan  (Anderson), 
hired  by  the  French  Surete  National  (France's  FBI)  to  patrol  the  Riviera 
to  aid  or  crack  down  on  American  tourists  or  criminal  elements,  as 
the  case  may  be.  The  program  will  have  weekly  guest  stars,  augmented 
periodically  by  members  of  international  society. 

(more ) 
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’The  House  on  Rue  Riviera* 


Ericson  is  a  young  veteran  of  films  and  television. 
His  motion  picture  credits  include  "Teresa, "  "The  Student 
Prince,"  "Bad  Day  at  Black  Rock,"  "Pretty  Boy  Floyd"  and  "Day 
of  the  Bad  Man."  His  TV  credits  include  "Playhouse  90,"  "The 
Loretta  Young  Show,"  "Chevy  Mystery  Show,"  "Restless  Gun"  and 
"The  Shirley  Temple  Show." 

Anderson  starred  recently  on  Broadway  in  "The  Highest 
Tree."  He  has  been  seen  in  the  motion  pictures  "Compulsion," 
"The  Long  Hot  Summer, "  "Paths  of  Glory, "  "Gunfight  at  Dodge 
City,"  "Curse  of  the  Faceless  Men"  and  stars  in  "Wackiest  Ship 
in  the  Army."  He  has  guest-starred  on  TV  in  "Wagon  Train," 
"Thriller,"  "The  Untouchables,"  "Checkmate"  and  "Wanted,  Dead 
or  Alive." 

A  premiere  date  and  time  for  "The  House  on  Rue 
Riviera"  will  be  announced  shortly. 


NBC-New  York,  2/27/61 
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NBC  COLOR  TELEVISION  NEWS 


February  27,  1961 

•THE  WAY  OF  THE  CROSS’ -FULL-HOUR,  AWARD-WINNING 

EASTERTIME  COLOR  PROGRAM- -TO  BE  REPEATED 
MARCH  28  ON  NBC -TV  NETWORK 

"The  Way  of  the  Cross, "  a  special  award-winning 
Eastertime  color  program  retracing  the  route  Jesus  took  as 
He  walked  to  His  Crucifixion  on  Calvary,  will  be  repeated  in 
a  color  presentation  on  the  NBC-TV  Network  Tuesday,  March  28 
(10-11  p.m.  EST). 

The  program,  widely  commended  by  critics  and  viewers 
when  it  was  first  shown  last  year,  will  feature  a  new  intro¬ 
duction  by  NBC  News  correspondent  Frank  McGee.  The  intro¬ 
duction  was  filmed  at  Riverside  Church  in  New  York  for  the 
broadcast,  which  comes  five  days  before  Easter  Sunday. 

The  program  was  filmed  in  the  Holy  Land  without 
actors.  It  uses  new  documentary  techniques  to  show  scenes 
of  Jesus'  life  as  He  might  have  seen  them,  starting  with  His 
birthplace  in  Bethlehem  and  culminating  in  the  route  He 
took  during  His  last  moments  on  earth  as  He  bore  the  Cross 
through  Jerusalem. 

The  program  visits  the  Sea  of  Galilee,  the  River 
Jordan,  the  Mount  of  Olives,  the  Garden  of  Gethsemane  and 

(more ) 
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other  scenes  of  the  Holy  Land.  It  shows  fishermen  throwing 
their  nets,  shepherds  tending  their  flocks  and  men  speaking 
the  same  Aramaic  language  spoken  by  Jesus. 

The  camera  retraces  the  path  Jesus  took  from  the 
Mount  of  Olives  to  Jerusalem  and  along  the  Via  Dolorosa, 
stopping  to  examine  the  places  where  He  is  believed  to  have 
fallen  under  the  weight  of  the  Cross,  where  He  saw  His 
mother  and  where  Veronica  stepped  forward  to  wipe  His 
brow. 

"The  Way  of  the  Cross"  is  narrated  by  Alexander 
Scourby  and  Norman  Rose.  It  was  produced  by  Lou  Hazam. 
Music  was  composed  by  Jacques  Belasco.  The  program  was 
filmed  in  the  Holy  Land  by  an  NBC  News  crew  headed  by 
associate  producer  Ray  Garner  and  cameraman  Joseph  Vadala. 


NBC-New  York,  2/27/61 
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NBC  COLOR  TELEVISION  NEWS 


February  27,  1961 

JACK  PAAR  WILL  SOON  HEAD  TO  LONDON  AND  TAPE 
ONE-HOUR  SEGMENTS  FOR  FOUR  NBC -TV  SHOWS 

Kippers  at  breakfast,  bowlers  at  noon  and  Piccadilly  Circus 
at  night  are  among  the  many  customs  of  London  that  Jack  Paar  will  re¬ 
live  when  he  makes  his  second  trip  to  England  next  month. 

NBC -TV’ s  late-night  star  will  visit  the  British  capital  in 
the  middle  of  March  to  tape  portions  of  four  "Jack  Paar  Shows"  which 
will  be  presented  on  NBC-TV  Tuesday,  March  21  through  Friday,  March  24. 
Peggy  Cass  will  be  the  only  "regular"  accompanying  the  program  to 
London  to  appear  on  the  guest  panel. 

Paar  will  use  a  specially  constructed  studio  in  the  ballroom 
of  the  Carlton  Towers  Hotel  in  the  center  of  London  to  tape  one-hour 
black-and-white  segments.  These  segments,  featuring  top  British 
personalities,  will  be  integrated  into  the  regular -format  color  broad¬ 
casts  with  Joey  Bishop  as  guest  host  in  New  York  on  the  dates  above. 

All  commercials  will  originate  in  New  York  with  Hugh  Downs  as  announcer. 

Invitations  to  appear  on  the  program  have  been  extended  to 
such  British  personalities  as  Robert  Morley,  Dickie  Henderson,  Peter 
Sellers,  Peter  Ustinov,  Lord  Boothby  and  Wilfred  Hyde  White. 

Following  the  London  originations,  Paar  and  his  family  will 
vacation  in  the  Middle  East. 

(more ) 
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2  -  Jack  Paar  Shows 


A  "Best  of  Paar"  program  —  taped  highlights 
from  a  previous  show  —  will  be  presented  in  black  and 
white  on  Monday,  March  20. 

(Airtime  for  the  Paar  programs  is  11:15  p.m.  to 
1  a.m.  EST). 


CORRECTION  ON  NBC-TV  NETWORK  COLOR  BROADCAST  SCHEDULE  FOR  MARCH 

Monday,  March  20 

11:15  p.m.-l  a.m.  Kill:  Color  broadcast  of  "The 

Jack  Paar  Show."  Tonight’s 
program  will  be  a  "Best 
of  Paar"  repeat  in  black- 
and-white  only. 

Tuesday  through  Friday  March  21-24 

11:15  p.m.-l  a.m.  "The  Jack  Paar  Show"  on 

these  dates  will  be  color 
broadcasts,  except  for 
black-and-white  segments 
which  were  taped  in  London, 
England. 


NBC -New  York, 


2/27/61 


" 


tfoald  ni  bora?::  one  9*J  CI.'.w  —  v/ :  ;r>rr). 


no  sdlriw 


•  ?  .if  i  ci:II  &:j:  errceigcnq  *j.oj3S'  9ri.j  •  /»  omi Jn XA) 


. ( T23  .m.fi  I 


o 


.  a  :  ■  .  .  a  o  no: 

OS  dorr  !  ,  , /  a-.'; 

.  or  IT"  'lo  tesobsoiQ  nofoO  :II1X  ,«,b  I-.m.q  €!:££ 
e'drfginoT  51  .f;ofi2  objbS  XosT» 
ctosQ”  £  9Q  II  iw  ri£ *12 onq 
-/fc*fa  ni  djs&qoa  lo 


o  adlriw-Jbnfi 


rlon»;vf  y  ;n*  ■  _  j  j;:  -\d  »_  YGfoair? 


'wo riO  ‘i,  r-  S:,.sL  o.  t:' 


:.u.g  I-.m.q  £1:11 


£C  CO  9  Cl  I...2w  cOCfj  .&  -  Ddcf 


**•'  i'ot  o.  .  .n  ,  v  "  •  .sd 


*'■  6  j.'.rfv ~ -  :-,'o  -?Id 


‘  :•  ~  w  ••<  o 


'  t  1 


NBC  COLOR  TELEVISION  NEWS 


February  27,  1961 


ECONOMIST  PAUL  A.  SAMUELSON 
IS  ‘MEET  THE  PRESS’  GUEST 

Paul  A.  Samuelson,  one  of  the  nation’s  leading 
economists,  will  be  the  guest  on  "Meet  the  Press"  Sunday, 

March  5  (NBC-TV  Network  color  broadcast  6  p.m.  EST;  NBC 
Radio  Network  except  WNBC,  as  part  of  "Monitor,"  6:30  p.m* 

ESTj  WNBC  time,  6:35  p.m.  EST). 

Samuelson  is  professor  of  economics  at  the  Massa¬ 
chusetts  Institute  of  Technology  and  president  of  the  American 
Economic  Association.  He  is  also  author  of  a  widely  used 
textbook  on  economics. 

He  was  chosen  by  President  Kennedy  to  head  an  economic 
task  force  and  his  report,  "Prospects  and  Policies  for  the  1961 
American  Economy,"  has  been  a  source  of  controversy  among  U.  S. 
business  leaders.  Samuelson  has  also  been  a  consultant  to  a 
number  of  federal  agencies  including  the  Treasury  and  the 
Budget  Bureau. 

"Meet  the  Press"  is  a  presentation  of  NBC  News.  The 
color  broadcast  will  originate  "live"  from  NBC  studios  in  New 
York.  The  panel  of'  interviewers  will  be  announced. 

- o - 
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EDIE  ADAMS  REPLACES  TAMMY  GRIMES  IN  ‘OMNIBUS’  MUSICAL 
PROGRAM,  ‘THE  HUNDRED  YEARS  WAR  BETWEEN  THE  SEXES’ 


Edie  Adams  has  been  selected  by  producer  Robert  Saudek  to 
replace  Tammy  Grimes  in  "The  Hundred  Years  War  Between  the  Sexes, "  a 
musical  presentation  on  NBC-TV’s  "Omnibus"  Sunday,  March  26  (5-6  p.m. 
EST).  Miss  Grimes  withdrew  on  advice  of  her  physician,  due  to  over¬ 
work. 

Myron  McCormick  was  previously  announced  for  the  cast,  and 
singer  John  Rearson,  currently  appearing  in  the  Broadway  hit  "Do  Re 
Mi, "  has  been  added.  Special  choreography  will  be  done  by  Bill  Foster. 
The  program  will  treat  in  a  light  vein  the  "rise  of  the  American  woman 
and  the  decline  of  the  American  male  since  l86l, "  using  popular  and 
folk  music.  Franz  Allers  will  conduct  the  chorus  and  orchestra. 

- o - 

’WHODUNIT?'  MAY  BE  UNANSWERED,  BUT  'WAGON  TRAIN’  TELLS  ’WHEN’ 

Indiana  State  police  used  an  NBC-TV  show  last  week  to  help  in 
their  search  for  three  gunmen  who  robbed  an  elderly  couple  in  Rensselear, 
Ind.j  of  $40,000  in  non-negotiable  bonds. 

The  holdup  men  broke  into  the  home  of  a  Mr.  and  Mrs.  Thomas 
Callahan  Wednesday  night  (Feb.  22)  and  robbed  the  pair  of  the  bonds  and 
$125  in  cash.  In  an  effort  to  pinpoint  the  exact  time  of  the  crime, 
police  relied  on  the  couple's  memory  of  the  "Wagon  Train"  program  they 
had  been  watching.  The  Callahans  told  police  the  men  entered  just  as 
Virginia  Grey,  guest  star  in  the  title  role  of  "The  Beth  Pearson  Story, " 
was  thrown  from  a  wagon  and  injured. 

Officers  contacted  officials  at  the  NBC  affiliate  in 

Indianapolis,  WFBM.  The  program's  producer,  Howard  Christie,  ran  a 

print  of  the  show  and  determined  the  men  entered  the  Callahan  Home  at 

exactly  four  minutes  and  40  seconds  before  8  p.m.  CST. 

- o .  NBC-New  York,  2/27/61 
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ROOM  320 


TV  1 5 C  TRADE  NE\^'H 


February  28,  1961 

’THE  DU  PONT  SHOW  OF  THE  WEEK’  TO  BE  NBC-TV  SUNDAY  NIGHT  FEATURE 
Full-Hour  Series,  Starting  Sept.  17,  to  Embrace  Musical  Variety, 
Dramatic  Actualities  and  Special  Projects 

A  panorama  of  unprecedented  scope,  embracing  musical  variety, 
dramatic  actualities  and  Special  Projects,  will  be  presented  in  a 
weekly  series  on  the  NBC  Television  Network  next  season  under  the 
sponsorship  of  the  Du  Pont  Company. 

The  new  series,  titled  "The  Du  Pont  Show  of  the  Week,"  will 
be  presented  Sunday  evenings,  10-11  p.m.  NYT,  starting  Sept.  17. 

Du  Pont  will  bring  to  television  audiences  such  programs  as 
"A  Night  at  the  Palladium, "  starring  American  and  international 
personalities  at  the  famed  London  showplace;  new  creations  from 
Donald  B.  Hyatt,  Director  of  NBC  Special  Projects  and  producer-director 
of  the  "Project  20"  series;  and  a  roster  of  programs  developed  by 
Irving  Gitlin,  Executive  Producer,  Creative  Projects,  NBC  News  and 
Public  Affairs. 

"'The  Du  Pont  Show  of  the  Week'  marks  a  historic  breakthrough 
in  television  programming, "  said  Walter  D.  Scott,  Executive  Vice 
President,  NBC  Television  Network.  "With  the  full  creative  resources 
of  television  at  its  disposal,  Du  Pont  has  chosen  to  present  the  best 
from  each  area.  The  topics  will  be  unlimited  in  scope  and  dedicated 
to  one  basic  criterion  —  quality  entertainment." 

(more ) 
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2  -  'The  Du  Pont  Show  of  the  Week' 


Programs  under  consideration  for  the  new  series 
include,  in  addition  to  "A  Night  at  the  Palladium,"  such 
projects  as  "Music  of  the  Thirties,"  "Cops  and  Robbers, " 
"The  Laugh  Makers"  and  "Merrily  We  Roll  Along." 

Continuation  of  broadcast  advertising  with 
"The  Du  Pont  Show  of  the  Week"  during  1961-62  marks 
Du  Pont 1 s  26th  consecutive  season  of  network  sponsor¬ 
ship.  The  award-winning  "Cavalcade  of  America"  radio 
program  began  in  1935  and  was  broadcast  for  18  years, 
making  the  transition  to  television  in  1952. 

The  Du  Pont  order  was  placed  through  the 
company’s  advertising  agency.  Batten,  Barton,  Durstine 
&  Osborn  Inc. 
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NBC  COLOR  TELEVISION  NEWS 


February  28,  1961 


NBC -TV  NETWORK  DESIGNATES  MARCH  13-17 
AS  1  FESTIVAL  OF  COLOR*  WEEK 


The  NBC  Television  Network  has  designated  March  13  through 
March  17  as  "Festival  of  Color"  Week,  with  50  per  cent  of  the  network's 
daytime  programs  to  be  presented  in  color. 

Throughout  each  day,  beginning  with  "Continental  Classroom, " 
NBC-TV  will  offer  eight  of  its  regular  daytime  programs  in  color, 
representing  22j  hours  of  color. 

In  addition,  10  more  hours  of  programming  in  the  nighttime 
schedule  during  the  "Festival  of  Color"  will  bring  the  total  number 
of  color  TV  hours  to  32j  for  the  five-day  period. 

Following  is  the  daytime  color  schedule  for  March  13  through 
17  (Monday  through  Friday): 


6-7  a.m.  local  time 
10:30-11  a.m.  EST 
11-11:30  a.m.  EST 
12  Noon-12:30  p.m.  EST 
12:30-12:55  p.m.  EST 

2- 2:30  p.m.  EST 

3- 3:30  p.m.  EST 
3:30-4  p.m.  EST 


"Continental  Classroom" 
"Play  Your  Hunch" 

"The  Price  Is  Right" 
"Truth  or  Consequences" 
"It  Could  Be  You" 

"The  Jan  Murray  Show" 
"Young  Doctor  Malone" 
"From  These  Roots" 


Nighttime  programs  in  color  during  the  period  include  "The 


Jack  Paar  Show"  (Monday  through  Thursday),  as  well  as  "The  Price  Is 
Right"  and  "Perry  Como’s  Kraft  Music  Hall"  (Wednesday),  "The  Ford  Show 
Starring  Tennessee  Ernie  Ford"  (Thursday),  and  the  "Bell  Telephone  Hour" 
(Friday). 
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NBC  COLOR  TELEVISION  NEWS 


February  28,  1961 

LOS  ANGELES  CRITICS  HONOR  ’SHIRLEY  TEMPLE  SHOW’ 

WITH  ’BEST  FAMILY  PROGRAM  OF  i960*  AWARD 

"The  Shirley  Temple  Show"  --  NBC-TV  Network’s  weekly 
color  broadcasts  starring  Miss  Temple  as  hostess  and  frequent 
performer  --  has  received  the  Los  Angeles  Critics  Association’s 
"Best  Family  Program  of  i960"  Award. 

Cecil  Smith,  television  and  drama  editor  of  the  Los 
Angeles  Times,  presented  the  award  to  Miss  Temple  at  the 
children’s  books  and  authors  program,  sponsored  by  the  Los 
Angeles  Mirror.  The  program,  honoring  the  NBC-TV  star  and  show, 
also  had  the  backing  of  the  Los  Angeles  City  schools  and  the 
Parent-Teachers  Association. 

Cited  for  improving  the  television-viewing  and  book¬ 
reading  habits  of  children  of  all  ages.  Miss  Temple’s  award 
reads:  "For  outstanding  contributions  to  the  cultural  endeavors 

of  Southern  California." 

This  is  the  second  high  honor  given  the  show  within 
a  week.  Six  days  earlier,  the  series  received  the  "Children’s 
Show  of  the  Year"  award  in  the  annual  Radio-Television  Daily 

poll  of  the  nation’s  critics. 

"The  Shirley  Temple  Show"  is  presented  Sundays  (7-8  p.m. 

EST). 

- o - 
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FRED  FREED  TO  REJOIN  NBC  AS  PRODUCER  OF  ‘DAVE  GARROWAY  TODAY  SHOW’ 


Fred  Freed,  producer  and  writer  of  award-winning  news  and  public 
affairs  programs,  will  rejoin  NBC  on  March  13  as  producer  of  "The  Dave 
Garroway  Today  Show, "  it  was  announced  today  by  Jerry  Danzig,  Vice 
President,  Participating  Programs,  NBC  Television  Network. 

Managing  editor  of  NBC-TV‘s  "Home"  in  1956,  Freed  returns  to 
NBC  from  CBS  News,  where  he  has  been  a  staff  producer.  At  CBS  he  pro¬ 
duced  and  wrote  "The  Right  Man, "  a  special  program  on  Presidential 
campaigns  which  starred  Garry  Moore,  Richard  Boone,  Edward  G.  Robinson 
and  other  well-known  entertainment  personalities.  He  also  was  producer- 
writer  of  "Woman.*,  "  a  special  series  of  daytime  programs,  for  which  he 
received  a  Sylvania  Award  last  Spring. 

His  production  credits  include  the  documentaries  "The  Sword  and 
the  Quill,"  "Report  on  Russia,"  "The  Dollar  Debates"  and  "Politics, 

U.  S.  A.,"  as  well  as  the  public  affairs  series  "The  Last  Word"  and  "The 
World  of  Ideas."  In  addition,  he  was  script  editor  for  the  award-winnin£ 
series  "Odyssey." 

Freed  left  Esquire  Magazine,  where  he  had  been  assistant  manag¬ 
ing  editor  and  contributing  editor,  to  join  the  staff  of  CBS  Radio's 
"This  Is  New  York"  in  1949.  He  later  became  editor-writer  of  the  Ford 
Foundation- CBS  Radio  series  "The  People  Act."  A  program  in  that  series 
dealing  with  rackets  in  Gary,  Ind.,  won  an  Ohio  State  University  Tele¬ 
vision  Award  in  1952. 

After  graduating  from  Princeton  University  in  1941,  he  entered 
the  Navy  and  became  a  communications  officer  on  the  destroyer  Eberle. 

As  part  of  the  Mediterranean  Destroyer  Squadron,  his  ship  supported  the 
landings  at  Anzio.  He  later  served  as  gunnery  officer  on  the  destroyer 
repair  ship  Vulcan. 

Freed  and  his  wife,  the  former  Judy  Chenkin  live  in  Manhattan. 

They  have  two  daughters,  Lisa,  six,  and  Katherine  Celia  (Kayce),  three. 

- o -  NBC -New  York,  2/2o/6l 
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CREDITS  FOR  ‘ACAPULCO*  ON  NBC -TV 


Program: 

"Acapulco" 

Time : 

NBC-TV  Network  Mondays  (9-9:30  p.m.  EST). 

Premiere  Date : 

Feb.  27,  1961 

Format : 

A  weekly  series  about  the  adventures  of 

two  American  beachcombers  in  Acapulco. 

Stars : 

Ralph  Taeger  as  Pat  Malone,  James  Coburn 

as  Gregg  Miles 

Featured  Players : 

Telly  Salvalas  as  Mr.  Carver,  Allison 

Hayes  as  Chloe,  Bobby  Troup  as  Bobby, 

Jason  Robards  Sr.  as  Max. 

Producer: 

John  Robinson 

Associate  Producer: 

William  Schwartz 

Directors : 

Various 

Writers : 

Various 

Director  of  Photography: 

Various 

Art  Director: 

Stan  Jolley 

Editorial  Supervisor: 

Murray  Seldeen 

Film  Editor: 

Jack  Wells 

Set  Decorator: 

Mel  Sternlight 

Assistant  Director: 

Ned  Dobson 

Costume  Supervisor: 

Walt  Hoffman 

Makeup  Supervisor: 

Fred  Phillips 

Origination: 

Filmed  at  Ziv  Studios,  Hollywood 

Sponsor  (and  Agency): 

R.  J.  Reynolds  Tobacco  Co.  (William  Esty 

Company) 

NBC  Press  Representatives: 

Don  Jones,  Hollywood,  A1  Cammann,  New  York 

NBC-New  York,  2/28/61 
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NBC -TV  NETWORK  PROGRAM 


TEXT  OF  ‘THE  SECRET  REBEL*  IN  PRACTICAL  ENGLISH  MAGAZINE 
ENABLES  SCHOOLS  TO  TIE-IN  WITH  ‘AMERICAN  HERITAGE'  PLAY 

More  than  400,000  high  school  students  in  the  United 
States  will  have  scripts  with  which  to  follow  the  NBC-TV  broad¬ 
cast  of  "The  Secret  Rebel"  on  "Our  American  Heritage"  Saturday, 
March  11  (9:30-10  p.m.  EST),  and  an  estimated  10,000  classrooms 
will  "act  out"  the  play  in  amateur  theatricals. 

The  education-through-television  project  has  been  made 
possible  by  the  publication  this  week  in  Practical  English 
Magazine,  an  educational  j’ournal  in  the  Scholastic  Magazines 
group,  of  the  entire  Mann  Rubin  teleplay.  Practical  English  has 
a  circulation  of  nearly  a  half  million. 

"The  Secret  Rebel, "  a  dramatization  of  George  Washington 
and  John  Honeyman  (a  little-known  hero  of  the  Revolutionary  War), 
co-stars  Hugh  O'Brian  as  Honeyman  (who  served  as  a  spy  for  the 
Continental  Army,  enabling  it  to  capture  Trenton,  N.  J.,  on 
Christmas  Day,  1776)  and  Howard  St.  John  as  General  Washington. 

The  teleplay  is  produced  by;  Mildred  Freed  Alberg  and  directed  by 
Alex  Segal. 
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RICHARD  HANSER  WRITES  ‘INSIDE  EICHMANN' 


Richard  Hanser,  chief  writer  for  NBC-TV’s  "Project  20," 
was  hot  on  the  literary  trail  of  Adolf  Eichmann  long  before 
the  killer  was  caught.  The  result  of  his  long  research  into  the 
case  appears  in  an  article,  "Inside  Eichmann, "  in  the  April 
issue  of  Cavalier  Magazine,  out  this  week. 

"The  Israelis  are  preparing  evidence  so  massive  that 
the  world  will  have  no  doubt  at  all  of  the  rightness  of  trying 
Adolf  Eichmann  in  the  State  of  Israel,"  Hanser  writes.  "When  the 
uniquely  horrible  story  of  this  greatest  killer  of  all  times  and 
all  ages  is  finally  concluded,  his  epitaph,  if  his  grave  is 
marked  at  all,  may  well  be:  ‘Adolph  Eichmann:  Enemy  of  the 
Human  Race.’’" 

A  World  War  II  psychological  warfare  officer  who  speaks 
German  fluently,  Hanser  is  an  expert  on  German  affairs.  In  the 
words  of  the  magazine’s  editor,  he  is  "generally  hailed  as  the 
best  writer  on  television."  In  collaboration  with  the  late  Henry 
Salomon,  Hanser  wrote  "The  Twisted  Cross,"  the  "Project  20"  story 
of  the  rise  and  fall  of  Adolf  Hitler  which  has  been  telecast  five 
times.  He  is  co-author  with  Rod  Reed  of  the  script  of  the  "Project 
20"  production  of  "The  Story  of  Will  Rogers, "  to  be  telecast 
Tuesday,  March  28  (9-10  p.m.  EST) . 
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PETER  FALK,  CO-STAR  OF  *  CRY  VENGEANCE*.  ’  IS  FEATURED  IN  MAGAZINE 


Actor  Peter  Falk,  co-star  (opposite  Ben 
Gazzara  and  special  guest  Sal  Mineo)  of  "Cry  Vengeance*" 

—  a  drama  to  be  presented  on  the  NBC-TV  Network  Tuesday, 
April  18  (10-11  p.m.  EST)  —  is  subject  of  "Peter  Falk 

—  That*s  Tough'."  a  five-page  feature  article  by  Charles 
Miron  in  the  April  edition  of  Pageant  Magazine. 

Falk,  described  in  the  article  as  "well  on  the 
road  to  character-lead  stardom"  and  "a  new  Jack  Palance 
...  and  John  Garfield  combined,"  portrays  a  troubled 
Roman  Catholic  priest  ministering  to  outlawed  bandits 
of  Sicily  in  the  original  teleplay  by  Robert  J.  Crean, 
produced  for  NBC-TV  by  Robert  Alan  Aurthur  and  directed 
by  Sidney  Lumet. 

Falk  has  been  nominated  by  the  Academy  of 
Motion  Picture  Arts  and  Sciences  for  an  Academy  Award 
Oscar  as  best  supporting  actor  for  his  role  of  Abe 
Reles  in  the  film,  "Murder,  Inc." 

- o - 
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